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Evans 


A  trusted  name  in 
modern  medicine 

Evans  are  big,  with  a  range  of  1 500 
products,  an  output  of  1 500  million 
tablets  a  year  and  worldwide 
exports. 

Evans  are  long  established,  with 
experience  that  goes  back  to  the 
time  of  Waterloo. 
Evans  are  modern,  with  the  latest 
machinery  and  the  strictest 
methods  of  quality  control. 
Whenever  you  or  your  customers 
need  Standard  Drugs,  it's  as  well  to 
put  your  trust  in  such  safe  and 
experienced  hands. 

Evans 

Evans  Medical  Ltd.,  Speke, 
Liverpool  L24  9JD.  Tel  051  -486  1 881 
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Comment 


Addicts'  need 

How  many  pharmacists  who  refuse  to  accept 
responsibility  for  supplying  the  needs  of  drug  addicts 
realise  the  potential  consequences  of  their  action? 
This  week,  a  disturbing  letter  was  read  to  a  local  branch 
meeting  by  Mr  David  Sharpe,  a  member  of  the 
Pharmaceutical  Society's  Council  and  chairman  of  the 
National  Pharmaceutical  Union,  which  shows  how  such 
refusal  is  viewed  by  another  health  professional  who 
has  to  deal  with  those  consequences. 

The  letter  was  written  by  Moona  ffrench-Hodges, 
deputy  director  of  the  Rehabilitation  Centre  for  Addicts 
(ROMA)  a  residential  centre  operating  in  the 
metropolitan  area,  and  was  read  at  a  multi-disciplinary 
dependency  discussion  group  meeting  attended  by 
Mrs  Margaret  Sharpe — who  is  sister-in-charge  at 
University  College  Hospital  drug  addiction  clinic. 
No  pharmacist  was  at  the  meeting,  and  C&D  and  Mr 
Sharpe  have  agreed  the  letter  deserves  a  hearing  in 
pharmaceutical  circles.  It  reads: 

"Drug  addicts  must  be  the  bane  of  chemists'  lives. 
Chemists  can  be  the  bane  of  the  lives  of  those  who 
try  to  help  addicts. 

"Any  shopkeeper  can  refuse  to  serve  an  individual 
customer  and  has  the  right  to  decide  what  merchandise 
he  carries  on  his  shelves.  Chemists  do  not  have  to 
serve  addicts  and  do  not  have  to  carry  their  drugs. 
Those  who  will  are  few  and  far  between.  It  is  easy  to 
understand  that  a  chemist  does  not  want  a  queue  of 
potentially  aggressive  customers  and  does  not  want  to 
carry  a  stock  of  much-wanted  drugs  for  fear  of  a  break-in. 

"Nevertheless,  I  want  to  make  three  points.  The  first 
is  that  a  chemist  does  not  refuse  to  serve  an  individual. 
He  refuses  to  serve  a  group.  In  the  case  of  other  groups, 
for  example,  race  or  sex  discrimination  is  illegal.  Group 
discrimination  against  addicts  is  legal — why? 

"In  my  second  point  I  want  to  stress  the  importance 
of  chemists  in  our  work.  They  can  be  co-operative  or 
unco-operative.  A  helpful  chemist  does  not  merely  save 
us  time  and  hassling  but  he  contributes  considerably  to 
the  well-being  of  his  customers.  An  unhelpful  chemist 
may  so  frustrate  an  addict  that  he  sends  him  back  to 
Piccadilly,  and  weeks  of  rehabilitation  work  are  put  in 
jeopardy. 

"My  third  point  does  not  directly  concern  the 
chemist  but,  because  those  who  will  dispense  dangerous 
drugs  are  few  and  far  between,  addicts  have  often  to 
travel  considerable  distances  each  day  to  pick  up  their 
prescriptions.  This  may  mean  their  spending  more  than 
£1  weekly  out  of  their  £3-50  allowance  on  fares.  It  is 
another  unacceptable  face  of  discrimination.  Fares  come 
into  it  again  when  our  residents — like  the  two  girls  who 
are  learning  typing — have  to  travel  to  their  course. 
By  the  time  they  have  paid  both  lots  of  fares  there  is 
virtually  nothing  left  of  their  £3-50  and  it  does  not  give 
much  incentive  to  make  an  effort.  It  is  easier  to  sit  at 
home  and  spend  it  on  themselves." 

That  letter  speaks  for  itself  and  shows  how  damage 
can  be  done  to  the  profession  out  of  valid  motives. 
But  worse  damage  must  result  from  pharmacists  who 
advise  patients  "to  choose  a  medicine  from  the  shelf" 
(see  p232).  No  expensive  public  relations  campaign 
can  heal  such  self-inflicted  wounds. 
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More  publicity  for  small 


pharmacies 

"Public  relations"  activity  for  the  Phar- 
maceutical Services  Negotiating  Com- 
mittee's scheme  for  subsidising  essential 
small  pharmacies  has  continued  during  the 
current  week,  with  further  Press  coverage 
and  radio  interviews. 

Following  a  Press  conference  on  Tues- 
day, a  report  on  Wednesday's  BBC  Radio 
4  "Today"  programme  included  interviews 
with  two  pharmacists.  One,  from  East 
London,  had  closed  his  business,  having 
found  he  could  do  better  working  for 
someone  else  and  with  less  worry.  The 
other,  from  Buckhurst  Hill,  Essex,  was 
said  by  the  reporter  to  have  found  the 
profit  on  prescriptions  no  longer  an 
adequate  return.  "But  if  his  shop  had  to 
close  he  knows  what  a  loss  it  would  be 
to  the  local  community."  The  pharmacist, 
Mr  Raymond  Worth,  said  people  only 
started  "making  a  noise"  when  a  phar- 
macy closed — they  thought  the  pharmacist 
was  "doing  reasonably  well"  but  that,  he 
said,  applied  only  to  the  big  shops. 

The  reporter  concluded  by  saying  that 
the  last  increase  in  the  profit  margin  for 
handling  prescriptions  was  fixed  five  years 
ago.  "They  hope  now  that  the  Department 
of  Health  will  realise  the  crisis  and  work 
out  a  new  contract  that  would  at  least 
give  the  small  dispensing  chemist  a  better 
deal." 

In  Tuesday's  Jimmy  Young  Show  on 
BBC  Radio  2,  Mr  D.  N.  Sharpe  was  a 
studio  guest  and  Mr  Young  introduced 
the  piece  as  "a  campaign  to  save  the  little 
chemist  on  the  corner."  He  said  that  with 
their  closing  down  the  worry  was  that 
housewives,  young  mothers  and  old  people 
faced  with  a  long  journey,  may  try  to 
treat  themselves  from  supermarket  shelves. 
Mr  Sharpe  said  the  aim  was  to  bring 
pressure  on  the  Department  of  Health  "to 
enable  us  to  introduce  a  scheme  to  sub- 
sidise the  smaller  pharmacies  providing 
essential  services  for  the  public." 

Not  paid  enough 

When  Mr  Young  suggested  chemists 
might  be  closing  because  they  were  not 
being  used,  Mr  Sharpe  agreed  that  toilet- 
ries were  being  purchased  elsewhere  but 
added  that  the  Government  did  not  pay 
enough  for  dispensing  services.  Mr  Young 
asked  if  chemists  were  to  blame  for  their 
own  demise  by  stocking  toiletries  and 
turning  themselves  into  "mini-super- 
markets." Mr  Sharpe  replied  that  if  they 
were  paid  enough  for  dispensing  they 
would  be  able  to  dispose  of  toiletries  sales 
and  spend  their  whole  time  doing  the 
things  they  had  been  expensively  trained 
for  by  the  Government. 

Later  in  the  show,  some  eight  "reac- 
tions" were  reported  by  Mr  Young.  One 
woman  said  that  when  her  son  was 
"chesty"  she  had  asked  her  pharmacist  for 
advice.  "He  told  me  he  was  not  a  doctor 


scheme 


and  if  I  wanted  some  medicine  I  could 
either  choose  from  from  the  shelf  or  take 
the  trouble  to  visit  the  baby  clinic  which 
was  an  hour's  walk  away  .  .  .  Not  very 
helpful  in  my  opinion." 

One  caller  said  other  traders  also  suf- 
fered from  supermarket  competition  and 
chemists  were  lucky  to  have  no  competi- 
tion in  dispensing.  "They  are  archaic  and 
complacent  and  if  they've  lost  trade  it's 
because  they  consider  themselves  profes- 
sional men  and  a  cut  above  other  traders." 
Another  contributor  agreed  that  chemists 
should  sell  pharmaceutical  items,  but  like- 
wise hairdressers  should  sell  hairdressing 
items — which  he  thought  chemists  knew 
nothing  about.  The  remaining  callers  were 
in  support  of  chemists. 
□  The  Negotiating  Committee's  new 
public  relations  campaign  has  been 
welcomed  by  Region  one  (see  below). 

Mr  L.  W.  J.  Simpson  played  a  tape 
recording  of  a  broadcast  on  behalf  of 
dispensing  doctors  as  an  example  of  the 
type  of  propaganda  and  it  was  agreed  that 
everything  possible  should  be  done  to 
promote  similar  publicity  for  pharmacy. 
Members  gave  examples  of  how  well  they 
had  been  received  when  addressing  Com- 
munity Health  Councils  and  other  lay 
organisations. 

ACCCs  call  for  pharmacist 
dispensing  at  health  centres 

Area  Chemist  Contractor  Committees  in 
Region  one  of  the  Pharmaceutical  Services 
Negotiating  Committee  has  called  for  all 
dispensing  in  health  centres  to  be  per- 
formed under  the  direct  supervision  of 
pharmacists. 

The  meeting,  called  by  the  Negotiating 
Committee,  was  attended  by  ACCC 
chairmen  and  secretaries.  Mr  O.  Bond, 
chairman,  Somerset  ACCC,  proposed  a 
resolution  which  called  for  regulations  to 
be  made  that  a  pharmacist  should  be 
employed  for  all  health  centre  dispensing. 
Currently,  he  argued,  doctor  dispensing 
was  costing  four  pence  more  per  prescrip- 
tion than  those  dispensed  by  pharmacists. 
He  had  written  to  the  Department  of 
Health  to  ask  if  the  figures — published  in 
the  Prescription  Pricing  Authority's  report 
-  included  amounts  for  superannuation, 
ancillary  help,  etc,  but  he  had  not  received 
a  reply. 

Discussing  the  problems  created  for 
community  pharmacies  by  health  centres, 
Mr  R.  C.  Kitchen,  chairman  of  the  meet- 
ing, said  it  appeared  health  centres  were 
being  established  largely  for  administrative 
convenience,  little  attention  apparently 
being  paid  to  the  convenience  of  the 
patients  or  the  effects  on  any  body  other 
than  doctors  or  administrators.  It  was  the 
feeling   of   the   meeting   that   a  planned 


pharmaceutical  service  similar  to  that 
created  by  Medical  Practitioners  Com- 
mittees with  open,  closed  and  intermediate 
areas  was  essential,  and  that  simple  legis- 
lation be  sought  to  bring  a  planned  service 
about  at  the  earliest  possible  date. 

No  contractors  eligible  for 
'democratised'  AHAs  ? 

A  consultative  paper  circulated  by  the 
Department  of  Health  aims  to  clarify  the 
eligibility  and  method  of  election  of  two 
additional  members,  representative  of  staff 
interests,  to  regional  and  area  health 
authorities. 

Statutory  Instruments  published  last 
year  made  provision  for  the  extra  mem- 
bers, in  addition  to  the  two  doctors  and 
one  nurse  or  midwife  as  previously  stipu- 
lated. The  additional  members  are  to  be 
drawn  from  those  working  in  the  NHS, 
but  the  document  suggests  that  chemist 
contractors  should  not  be  eligible. 

The  document  is  however  in  direct  con- 
tradiction to  the  Statutory  Instruments 
which  allowed  those  providing  Part  IV 
services  to  be  eligible,  and  it  is  understood 
that  the  matter  is  on  the  agenda  for  next 
week's  meeting  of  the  Pharmaceutical 
Services  Negotiating  Committee. 

The  document  states:  "The  question 
arises  whether  those  in  contact  with 
Family  Practitioner  Committees  to  provide 
dental,  pharmaceutical  and  optical  services 
.  .  .  should  be  eligible  to  participate  in  the 
electoral  process.  Whilst  it  is  important  to 
foster  all  ways  of  strengthening  the  links 
between  FPCs  and  AHAs,  the  special  con- 
tribution of  these  groups  of  staff  is 
already  available  through  their  Local 
Advisory  Committees  and  their  places  on 
FPCs,  and  it  is  not  thought  right,  on 
balance,  to  include  them  in  the  scheme." 

Small  firms  can  use 
computers  successfully 

Many  small  firms  could  successfully  use 
computers,  according  to  an  article  in  a 
recent  issue  of  Trade  and  Industry. 

The  issue  spotlights  services  for  the 
small  firms,  and  one  article  describes  the 
work  of  the  National  Computer  Centre, 
Oxford  Road,  Manchester,  which  was 
founded  in  1966  and  is  sponsored  by  the 
Department  of  Industry.  A  survey  under- 
taken recently  by  the  Centre  revealed  that 
small  companies  with  less  50  employees 
were  using  computers  successfully. 


Advertisement 

Cortrosyn  Depot 
selective  recall 

Organon  Laboratories  Ltd,  Crown 
House,  Morden,  Surrey  SM4  5DZ,  have 
found  that  a  small  number  of  Cortrosyn 
Depot  vials  0-5mg/ml,  2ml  vials  (batch 
2104),  dispatched  from  the  factory 
since  July  1975,  are  below  the 
specified  strength.  Cortrosyn  Depot 
vials  1mg/ml  are  not  affected. 

Pharmacists  are  asked  to  return 
vials  of  batch  2104  to  Organon 
Laboratories  at  the  above  address  for 
full  credit  and  postage  refund. 
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Graham  Walker 
joins  rural 
committee 


Mr  Alf  Reed, 
merchandise 
director,  Sangers 
Ltd,  in  conversation 
with  (left  to  right) 
Mr  William  Jelley, 
managing  director, 
Sanitas  Trust,  Mr 
Marcus  Lipton, 
MP,  Mr  Bob 
Hall,  sales 
marketing  director, 
LR/Sanitas.  During 
a  recent  visit  to  the 
Stockwell  Green 
factory  of  Sanitas, 
Mr  Lipton  presented 
long  service  awards 
and  spoke  of  the 
company's  support 
for  the  National 
Savings  movement 


Mr  Graham  Walker,  a  member  of  the 
Pharmaceutical  Society's  Council  and  sec- 
retary of  Lincolnshire  Area  Chemist  Con- 
tractors Committee,  joined  the  last  meeting 
of  the  National  Joint  Committee  on  Rural 
Dispensing  as  an  additional  representative 
for  rural  pharmacy. 

The  original  decision  on  pharmaceutical 
representation  was  that  it  should  comprise 
the  president  of  the  Society,  the  chairman 
of  the  Pharmaceutical  Services  Negotiating 
Committee  (formerly  the  Central  Con- 
tractors Committee),  a  member  of  the 
secretariat  of  each  body,  plus  a  rural 
pharmacist — Mr  D.  L.  Coleman,  Norfolk, 
has  filled  the  place.  However,  no  member 
of  the  British  Medical  Association  secre- 
tariat was  appointed  to  the  doctor's  side, 
though  one  attended  the  meeting  as  a  non- 
participating  "observer". 

"In  these  circumstances  the  pharmacy 
representatives  took  the  view  that  the 
inclusion  of  an  additional  general  practice 
pharmacist  from  a  rural  area  would  be 
advantageous  to  the  work  of  the 
committee,  particularly  as  one  of  the 
secretariat  members  could  attend  future 
meetings  as  an  observer."  Mr  J.  Charlton, 
secretary  to  the  Negotiating  Committee, 
attended  the  latest  meeting  in  this  capacity. 

NAGPEP  agrees  on  a 
draft  constitution 

The  steering  committee  of  the  National 
Association  of  General  Practice  Employee 
Pharmacists  (NAGPEP)  last  week  agreed 
a  draft  constitution  for  the  organisation. 
Legal  advice  is  being  sought  on  the  setting 
up  of  a  formal  association.  The  committee 
welcomed  the  interest  shown  by  the  Phar- 
maceutical Society  and  the  subsequent 
invitation  to  meet  representatives  of 
Council  (last  week,  p220)  will  be  accepted. 

Individual  employee  pharmacists  in 
general  practice  are  now  asked  to  "come 
forward  to  demonstrate  their  support  for 
the  aims  of  NAGPEP"  by  writing  to  the 
steering  committee  secretary,  Mrs  A. 
O'Brien,  6  Millmead,  Byfleet,  Weybridge, 
Surrey. 

Campaign  to  fight  plans 
for  pay  beds  in  NHS 

An  organisation  representing  four  medical 
bodies  has  been  set  up  to  fight  the 
Government's  proposals  to  remove  pay 
beds  and  separate  independent  practice 
from  NHS  hospitals. 

The  Campaign  for  Independence  in 
Medicine  believes  the  proposals  would  fail 
to  shorten  NHS  waiting  lists,  cost  the  tax- 
payer large  sums  of  money,  destroy  a 


"precious  liberty",  lead  to  further  short- 
ages of  medical  staff  in  the  NHS  and 
lower  medical  standards  generally.  The 
Campaign,  which  represents  the  British 
Medical  Association,  Hospital  Consultants 
and  Specialists  Association,  British  Dental 
Association  and  Independent  Hospital 
Group,  are  urging  people  with  similar 
views  to  write  to  their  MP,  community 
health  council,  trade  union  or  professional 
organisation. 

Evesham:  professions' 
agreement  to  go  to  AHA 

JTie  dispute  over  proposed  doctor  dispens- 
ing at  a  new  health  centre  in  Evesham 
seems  to  be  drawing  to  a  close. 

Mr  G.  A.  Aldrich,  an  Evesham  pharma- 
cist, told  C&D  that  a  meeting  between 
doctors  and  pharmacists  last  month  had 
drawn  up  recommendations  which  the  pro- 
fessions hoped  to  present  jointly  to  the 
Hereford  and  Worcester  Area  Health 
Authority  before  its  meeting  on  March  5. 
Copies  of  the  document  had  been  sent  to 
the  Pharmaceutical  Services  Negotiating 
Committee  and  the  Pharmaceutical  Society 
to  obtain  their  agreement,  but  Mr  Aldrich 
was  unable  to  reveal  what  the  recommen- 
dations were. 

'Scientific'  bonus  from 
surplus  medicines  campaign 

Posters,  handbills,  car  stickers,  a  children's 
poster  competition  and  an  exhibition  form 
part  of  what  is  being  claimed  as  "the  most 
ambitious  surplus  medicines  collection 
scheme  ever  mounted  in  the  UK." 

Organised  by  the  Dorset  Branch  of  the 
Pharmaceutical  Society,  with  the  co- 
operation of  the  Area  Health  Authority, 
local  organisations  and  health  professionals, 
the  campaign  will  have  a  "positive 
scientific  facet"  which  it  is  hoped  will 
enhance  the  pharmaceutical  involvement. 
Returns  of  medicines  through  pharmacies 
are  to  be  left  in  their  original  containers 
so  they  can  be  analysed  by  therapeutic 
class — antibiotics  will  also  be  reported  by 
generic  and  proprietary  name — the  aim 
being  to  provide  evidence  in  support  of  the 
campaign  to  reduce  prescribing  of  bar- 
biturates and  of  financial  wastage  due  to 
over-prescribing.   The   statistical  analysis 


should  also  demonstrate  patient  accept- 
ability, degree  of  dosage  default,  and 
degree  of  physical  or  chemical  deteriora- 
tion after  issue  from  the  pharmacy. 
Specific  product  analysis  will  be  under- 
taken at  the  request  of  manufacturers  in 
return  for  a  contribution  to  the  campaign 
funds. 

The  budget  for  the  campaign — code- 
named  Doomwatch — is  £400,  half  of  which 
is  being  raised  by  direct  subscription  of  £1 
from  each  pharmacv  in  the  area.  Dona- 
tions are  also  being  sought  from  the 
industry,  and  all  contributors  will  receive 
a  copy  of  the  scientific  report.  Three  local 
wholesalers  are  collecting  sacks  of  returned 
medicines  from  pharmacies. 

Price  Check  razor  and 
electric  blanket  items 

More  information  about  the  products 
involved  in  the  Price  Check  scheme  has 
now  become  available. 

The  scheme,  which  came  into  force  at 
retail  level  on  Monday,  was  announced  by 
Mrs  Shirley  Williams,  Secretary  of  State 
for  Prices  and  Consumer  Protection  last 
week  (pl93).  Detailed  lists  of  proprietary 
medicines  and  toiletries  (C&D,  February 
7,  pi 58),  and  soaps  and  photographic  pro- 
ducts (last  week,  pi 93)  have  already  been 
published.  All  brands  of  tampons  are  also 
involved,  according  to  the  Department  of 
Prices,  as  well  as  the  following  retail  packs 
of  razors  with  blades  and  electric  blankets. 

Razors 

Wilkinson  Sword  Ltd 

Packs  of  bonded  razor  with  two 
blades;  double  edged  razor  with  five 
blades;  Cressida  lady's  razor  with  five 
blades 

Gillette  Industries  Ltd 

Pack  of  G  II  razor  with  two  blades 

Electric  blankets 

Blanella  Ltd 

Models   SUJ,   DLJ,  LSB3,  LDDB3, 

NS,  ND,  NS3,  ND3 
Northern  Blankets  Ltd 

Models  501 S.  501 D 
Philips  Electrical  Ltd 

Models  2242,  2243 
Warmabed  Ltd 

Models  Devon  S4,  Kent  D54,  Norfolk 

DC50,  Somerset  DC46,  Warwick  D56, 

York  D30 
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New  law  to  force  retailers 
to  notify  hazards  of  goods  ? 


The  Government  may  be  given  wider 
powers  to  deal  with  unsafe  products — 
including  making  retailers  take  active  steps 
to  ensure  that  their  goods  are  safe  and 
forcing  them  to  notify  potential  hazards 
in  those  goods —  if  proposals  in  a  new 
Green  Paper  are  implemented. 

The  Paper — Consumer  Safety,  a  Con- 
sultative Document,  published  on  Tuesday 
(HM  Stationery  Office,  Command  6398; 
£0  55) — was  drawn  up  by  the  recently- 
established  Consumer  Safety  Unit  within 
the  Department  of  Prices  and  Consumer 
Protection.  At  a  Press  conference  to  mark 
its  publication,  Mr  Alan  Williams,  Minister 
of  State,  explained  that  the  Department 
was  "open-minded"  on  which  way  to  pro- 
ceed toward  greater  consumer  product 
safety,  but  there  were  several  major  points 
that  they  wished  to  be  covered.  The  pro- 
posals do  not  cover  medicines  which  are 
the  responsibility  of  the  Department  of 
Health. 

Among  the  proposals  is  whether  there 
should  be  arrangements  under  which 
manufacturers,  importers  and  distributors 
would  notify  the  Department  about  poten- 
tial hazards  in  products  supplied  by  them 
for  sale  to  the  general  public  and  if  these 
arrangements  should  be  statutory.  The 
document  explains  that  those  arrange- 
ments already  exist  in  the  USA  under  the 
Consumer  Product  Safety  Act,  but  there 
could  be  drawbacks  to  such  a  requirement: 
"Traders  may  have  difficulty  in  deciding 
when  a  hazard  is  sufficiently  substantial  to 
merit  notification  and  so  may  enforcement 
authorities  in  deciding  when  to  prosecute 
for  failure  to  notify.  Some  manufacturers 
might  react  by  notifying  all  hazards,  how- 
ever trivial,  which  would  create  a  con- 
siderable volume  of  work  in  identifying 
those  that  really  mattered."  Mr  Williams 
said  that  his  department  did  not  know  how 
the  requirement  functioned  in  the  USA, 
but  officials  would  be  meeting  with  the 
US  Consumer  Product  Safety  Commission 
to  discuss  points  such  as  that. 

Powers  over  manufacturers? 

A  further  proposal  along  similar  lines  is 
that  the  Department  should  have  the  power 
to  require  manufacturers,  importers  and 
distributors  to  furnish  specified  infor- 
mation about  one  or  a  class  of  products; 
one  example  given  in  the  Green  Paper  is 
information  about  the  composition  of 
cosmetics  and  the  result  of  any  toxicity 
test:  carried  out  by  the  manufacturers  which 
might  help  to  determine  the  presence  or 
extent  of  a  hazard. 

The  Secretary  of  State  at  present  has 
some  powers  to  prescribe  labelling  require- 
ments under  the  Consumer  Protection  Act, 
but  that  provision  is  felt  to  be  not  wide 
enough  to  cover  all  aspects  of  safety 
labelling.  Proposing  an  extension  to  those 

nnworc     the>    rlnniiment    oivfs    thp  following 


examples  of  what  could  be  covered :  "To 
name  an  ingredient  or  ingredients  present 
in  a  cosmetic  preparation,  to  indicate  first 
aid  treatment  to  be  applied  if  a  household 
product  is  accidentally  ingested  or  to 
show  appropriate  symbols  signifying  a 
hazard." 

Discussing  the  proposal  for  a  general 
prohibition  on  the  sale  of  unsafe  goods 
and  on  unsafe  servicing,  the  document 
acknowledges  that  such  a  proposal  is  open 
to  serious  objections,  the  main  one  being 
that  a  trader  might  find  himself  at  risk 
of  prosecution  for  an  absolute  criminal 
offence  although  he  had  taken  all  reason- 
able care  in  the  course  of  his  business. 
One  solution  might  be  to  provide  for  a 
defence  of  "due  diligence",  in  which  the 
onus  would  be  on  the  defendant  to  prove 
he  was  not  negligent.  Another  approach 
could  be  to  impose  a  duty  on  any  person 
supplying  a  product  to  take  steps  to  en- 
sure that,  as  far  as  is  reasonably  practic- 
able, it  is  safe  and  without  risk  to  health 
when  properly  used  for  its  intended  pur- 


pose ;  it  is  that  latter  approach  that  is 
proposed.  Overall,  the  document  sees  the 
proposal  as  not  being  desirable  except  in 
the  most  extreme  circumstances. 

Comments  on  the  proposals  in  the  Paper 
should  be  submitted  to  the  Department's 
Fair  Trading  Division,  Room  412,  1 
Victoria  Street,  London  SW1,  by  May  31. 
Other  proposals  include: 

□  A  new  power  to  enable  the  sale  of  any 
dangerous  product,  not  in  breach  of  regu- 
lations, to  be  banned  when  necessary  ; 

□  Powers  to  seize  or  require  the  recall  of 
dangerous  goods  where  a  particularly 
serious  hazard  is  known  to  exist; 

□  Speeding  up  the  writing  of  new  product 
standards  or  alternately  the  adoption  of 
voluntary  codes ; 

□  The  introduction  of  powers  to  prescribe 
testing  requirements  during  manufacture 
of  any  specified  class  of  consumer  goods 
where  they  may  be  relevant  to  the  safety 
of  the  end  product ;  and 

□  New  powers  to  require  anyone  who  has 
supplied  dangerous  goods  to  take  the 
necessary  steps,  at  his  own  expense,  to 
recall  them  and  issue  appropriate  warnings. 

In  an  appendix  to  the  document,  it  is 
stated  that  regulations  covering  certain 
items — including  aerosols,  cosmetics  and 
dummies — are  under  consideration.  Mr 
Williams  confirmed  that  the  regulations 
envisaged  on  the  first  two  items  followed 
on  from  EEC  Directives,  whereas  the  latter 
is  the  Department's  own  idea.  The  EEC 
Directive  on  cosmetics,  he  added,  was  near- 
ing  its  final  stages  although  there  had  been 
problems  with  it  in  certain  countries. 


Altered  scripts  'to  recoup  losses'— fined 


A  Lancashire  pharmacist  last  week  ad- 
mitted altering  more  than  600  prescrip- 
tions over  a  period  of  15  months  which 
he  then  used  to  claim  £403  more  than  he 
was  entitled  to  from  the  NHS. 

Mr  Sam  Cohen,  55,  of  The  Woodlands, 
Lostock,  pleaded  guilty  at  Bolton  Magis- 
trates Court  to  two  separate  charges  of 
forging  prescriptions  with  intent  to  de- 
fraud, and  two  charges  of  receiving  money. 
A  Greater  Manchester  councillor,  Mr 
Cohen  runs  a  pharmacy  in  Deane  Road, 
Bolton.  He  asked  for  602  similar  offences 
to  be  taken  into  consideration  and  was 
fined  a  total  of  £200  and  was  ordered  to 
pay  £403  compensation  and  £50  costs. 

When  interviewed  by  police  he  said:  "I 
have  behaved  very  foolishly  and  deeply 
regret  it.  I  wanted  to  help  patients  and 
save  them  from  delay,  worry  and  anxiety." 

His  solicitor,  Mr  Douglas  Brown,  said: 
"This  is  not  a  case  of  wickedness,  but  of 
folly."  Mr  Cohen  had  altered  prescriptions 
to  recoup  his  losses  on  drugs  dispensed  to 
people  who  had  been  given  incorrect  pre- 
scriptions by  their  doctors,  he  said.  "I  am 
not  in  any  way  being  critical  of  busy  doc- 
tors, but  busy  men  can  make  errors", 
added  Mr  Brown. 

Further  remand  for  two 
on  drugs  misuse  charges 

A  Sutton  Coldfield  pharmacist  and  the 
head  of  the  drug  addiction  unit  at  All 
Saints  Hospital  in  Birmingham,  Dr  John 
Owens,    marie   a   further  abearance.  in 


court  in  Birmingham  last  week  accused  of 
drugs  misuse  charges. 

Dr  Owens,  48,  of  Hollyfield  Drive, 
Sutton  Coldfield,  and  Mr  Patrick  Thomas 
Lucas,  44,  of  Hollyfield  Road  South, 
Sutton  Coldfield,  were  remanded  until 
March  23  by  the  Birmingham  Stipendiary, 
Mr  John  F.  Milward,  on  bail  of  £5,000 
with  a  £5,000  surety.  Dr  Owens  faces  a 
total  of  14  charges,  Mr  Lucas  six;  they 
first  appeared  in  court  in  October  1975. 

Mental  patients  to  write 
guide  for  drug  victims 

The  Hackney  Mental  Patients'  Union  is 
seeking  information  for  "a  short  guide  to 
ways  of  coping  when  one's  life  has  been 
screwed  up  by  psychiatric  medicine." 

A  Press  release  says :  "Will  anyone  who 
knows  of  any  body  willing  and  able,  in 
any  way,  to  help  people  who  are  victims 
of  psychiatric  drugs  prescribed  in  'thera- 
peutic doses'  by  'responsible  doctors' 
please  send  the  information  to  the  psychi- 
atric drug  problems  inquiry,  Hackney 
MPU,  c/o  177  Glenarm  Road,  Clapton, 
London  E15." 

Since  producing  a  directory  of  the  side 
effects  of  psychiatric  drugs  (C&D,  Nov- 
ember 15,  1975,  p699)  the  union  has 
received  letters  every  week  from  people 
claiming  to  have  been  harmed  by  these 
compounds.  The  "psychochemical  car- 
nage" revealed  by  these  letters  is  so 
appalling  that  the  union  is  giving  high 
Drioritv  to  oroducine  the  guide. 


New  clinical  trial  proves 
your  customers  are  right  to 
choose  Vicks  Sinex  Nasal  Spray 


Vicks  Sinex  Nasal  Spray,  which  contains  the  unique 
combination  of  Vicks  aromatics  and  the  highly 
effective  local  vasoconstrictor  oxymetazoline 
hydrochloride,  was  compared  with  two  other 
vasoconstrictor  formulations  in  a  recent  clinical  trial. 
For  the  purposes  of  comparison  another  oxymetazoline 
product  without  aromatics  and  another  well-known 
preparation  also  without  aromatics  were  selected  for 
the  trial.  Vicks  Sinex  showed  overall  superiority: 

*  Achieved  best  results  -  with  smallest  dosage 

The  amount  used  of  Sinex  was  only  one-half  or-  less 
than  that  of  the  other  formulations. Evidence  that 
Vicks  Sinex  is  a  more  appropriate  product 
for  the  self-medicating  consumer  because 
of  the  smaller  risk  of  abuse. 

*  Gave  the  longest-lasting  relief 

Patients  found  that  the  duration  of 
action  of  Sinex  was  significantly  longer 
than  that  of  the  other  formulations  tested. 


*  Proven  value  of  Vicks  aromatic  ingredients 

The  research  concluded  that  the  economy  of  use 
of  Vicks  Sinex  was  due  to  the  aromatic  ingredients. 
This  suggests  that  the  aromatics  give  an  immediate 
subjective  feeling  of  relief  which  prevents  over-usage 
of  the  product. 

*  Improved  patients'  acceptance 

In  this  trial  patients  reported  that  Vicks  Sinex 
produced  less  cases  of  dissatisfaction  compared  to 
the  other  formulations  tested. 


*  Clinical  and  technical  review 

A  comprehensive  clinical  and  technical 
review  of  Vicks  Sinex  Nasal  Spray  is  available 
to  retail  pharmacists  on  request.  Please  ask 
for  your  copy. 

CD  JJnt.Med.Res.  3:356 

Richardson-Merrell  Limited, 

Consumer  Products  Division,  20  Queensmere, 

Slough,  Berks.  SL11YY 
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^  Dinars 


Vicks  Sinex  Nasal  Spray, 
the  nasal  decongestant 
you  can  most  confidently 
recommend. 
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The  latest  news 

about  the 
hair  colourant 
market 


HAIR  COLOURANT  MARKET 

ALL 1975 

Clairol  27% 

Nice'n  Easy,  Born  Blonde,  Loving 
Care,  True  Blonde,  True  Brunette, 
Summer  Blonde, and  Quiet  Touch. 

NOV/DEC  1975 

29% 

Elida 

21% 

17% 

LOreal 

14% 

13% 

Poly 

11% 

11% 

Wella 

2% 

2% 

Source:  Sterling  Market  Shares  TCPI 

CIAIROL 

No.l  in  hair  colour  is  only  the  start 

Nice'n  Easy,  Born  Blonde.  Loving  Care,  True  Blonde,  True  Brunette,  Summer  Blonde, and  Quiet  Touch  are  trade  marks. 
Authorised  user:  Clairol  Division  of  Bristol-Myers  Ltd.S.  Ruislip,  Middx. 
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USDAW  urges  changes  in 
flash  pack  marking 


The  Union  of  Shop,  Distributive  and 
Allied  Workers  has  written  to  Mrs  Shirley 
Williams,  Secretary  of  State  for  Prices  and 
Consumer  Protection  calling  for  improve- 
ments in  marking  "money  off"  flash  packs. 

In  his  letter,  Lord  Allen,  the  union's 
general  secretary,  points  out  that  the  pre- 
sent system  of  manufacturers  printing 
flash  packs  with  the  amount  off  in  large 
type  without  giving  the  normal  recom- 
mended price  makes  it  difficult  for  the 
housewife  to  know  what  the  sale  price 
really  is.  He  argues  that  it  could  lead  to 
wrong  pricing  of  the  item,  thereby  making 
the  shop  manager  liable  to  prosecution 
under  the  Trade  Descriptions  Act.  "The 
best  interest  of  shopper  and  staff  would 
be  served  if  there  was  a  move  towards  the 
abolition  of  this  sales  gimmickery." 

Many  customers  believe,  Lord  Alan 
continues,  that  "so  much  off"  refers  to 
the  sale  price  marked  on  the  article  as 
there  is  no  indication  as  to  what  is  the 
recommended  price.  Together  with  other 
similar  promotions,  such  as  money  off 
next  purchase  or  another  commodity  or 
coupons  in  the  national  Press,  they  create 
problems  and  could  provide  a  trap  for 
store  managers  and  staff  leading  to  prose- 
cutions and  heavy  fines.  They  also  involve 
added  workload  for  the  staff,  already 
hard-pressed,  "whose  time  could  be  used 
productively  elsewhere  in  the  operation 
and  organisation  of  the  store."  USDAW 
recommends  that  manufacturers  imprint 
the  recommended  selling  price  in  a  prom- 
inent position  if  they  wished  to  continue 
"money  off"  flash  packs. 

Minister's  reply 

Mrs  Williams  has  written  to  Lord  Allen 
stating  that  she  recognises  that  the  variety 
of  types  of  offer  and  their  differing 
relationship  with  the  retailers'  previous 
prices  do  make  the  present  situation  con- 
fusing for  consumers  and  for  shop  staff. 
She  has  sent  USDAW's  proposals  on  to 
the  Office  of  Fair  Trading  who  are  cur- 
rently reviewing  bargain  offer  claims 
(C&D,  July  19,  1975,  p74). 
□  The  National  Pharmaceutical  Union 
has  recently  called  for  a  ban  on  such 
offers  (C&D,  October  4,  1975,  p444). 

Influenza  'epidemic'  caused 
by  A  and  B  strains 

New  variants  of  influenza  A  viruses,  as 
well  as  influenza  B  organisms,  are  pre- 
valent in  the  current  "epidemic"  according 
to  last  week's  British  Medical  Journal. 

Notes  compiled  by  the  Epidemiological 
Research  Laboratory  of  the  Public  Health 
Laboratory  Service  show  that  influenza  B 
infections  were  fairly  widespread  by  the 
end  of  January.  Although  most  cases  had 


been  in  infants  and  children,  especially 
those  up  to  nine  years  old,  infections  in 
adults  had  been  "fairly  common". 

Few  reports  of  influenza  A  were  received 
by  the  laboratory  until  the  new  year,  and 
so  far  they  appear  to  have  affected  all  age 
groups  about  equally — except  those  under 
one  year  old,  in  whom  none  had  been 
reported.  The  strains  isolated  earlier  in  the 
winter  were  however  antigenically  different 
from  the  A /Port  Chalmers/ 74  and  A/ 
Scotland/74  strains  prevalent  last  winter, 
and  different  also  from  the  A/Victoria/75 
virus  active  in  the  Southern  Hemisphere 
in  the  latter  part  of  last  year.  The  new 
strain  has  been  designated  A/Eng/864/75 
and,  says  the  laboratory,  it  has  been 
joined  by  the  A/Victoria/75  serotype,  with 
both  circulating  in  about  equal  numbers. 

Numark's  campaign  shows 
signs  of  success 

The  Numark  local  Press  advertising  cam- 
paign started  in  Bradford  on  February  12. 

The  first  advertisement,  which  appeared 
in  the  Bradford  Telegraph  and  Argus, 
reflected  Numark's  national  promotions 
and  gave  lists  of  local  pharmacies  offering 
the  products.  A  spokesman  for  Bradford 
Chemists  Alliance,  who  are  sponsoring  the 
campaign,  said  that  while  it  was  too  early 
to  judge  the  effects  of  the  advertising,  the 
initial  response  was  encouraging.  Several 
customers  had  told  pharmacists,  "I've  seen 
your  name  in  the  paper." 

Revised  UCA  pay  scales 
from  April  1 

A  new  minimum  wage  scale  for  pharmacy 
employees  in  Northern  Ireland  has  been 
agreed  by  a  Joint  Council  of  representa- 
tives of  the  Ulster  Chemists  Association's 


Miss  Marianne 
Kenn,  an  assistant 
at  Cross  &  Herbert 
Ltd,  Horley, 
receives  a  £10 
cheque  from 
Mr  P.  Brazier, 
Agfa-Gevaert  Ltd's 
retail  sales 
manager,  on  behalf 
of  her  pharmacy 
which  was  runner 
up  in  the  recent 
Agfa  Christmas 
window 

competition.  Mr 
Warren,  the 
branch's  manager, 
insisted  she  receive 
the  cheque  as  she 
did  the  display 


Executive  Committee  and  the  Associates' 
Committee. 

The  new  scales  become  operative  on 
April  1,  and  will  mean  £1,500  a  year  for 
preregistration  students,  £250  a  year  extra 
on  the  salaries  of  assistant  pharmaceutical 
chemists — bringing  the  entry  point  after 
registration  to  £2,500  a  year — and  £300  on 
managers,  branch  managers  and  superin- 
tendents. Locum  fees  are  to  be  £66  a  week 
with  any  expenses  as  agreed  by  prior 
negotiation.  The  wages  of  shop  assistants 
have  increases  ranging  from  £150  at  age 
16  (to  £16  50  a  week)  to  £3  at  above  20 
years.  Dispensing  assistants'  pay  will  in- 
crease by  £5  a  week  for  those  aged  20  and 
21  years,  to  £28  and  £30  a  week  respec- 
tively, and  £5  50  at  22  to  £32.  Payments 
for  rota  duty  are  to  be  £2  75  an  hour  for 
pharmacists  and  £120  for  assistants,  and 
a  part-time  employee  is  now  defined  as 
one  who  works  24  hours  a  week  or  less. 
□  The  UCA  Associates  Section  are  to 
hold  a  meeting  at  8  pm  on  March  3  at  the 
lecture  hall,  73  University  Street,  Belfast 
7.  The  meeting  will  consist  of  films  and 
slides  covering  subjects  such  as  foxgloves 
in  medicine,  diabetes  and  pharmaceutical 
research  and  development. 

Irish  College  football  club 
presentation  of  funds 

The  remaining  funds  of  the  College  of 
Pharmacy  Football  Club  are  to  be  pre- 
sented to  the  Irish  Pharmaceutical  Benevo- 
lent Fund,  it  was  decided  at  a  recent 
meeting  of  the  1955  Committee.  The 
presentation  is  planned  to  take  place  at  a 
reunion  dinner  of  all  old  players  between 
the  years  1944-1960,  to  be  held  at  the 
Shelbourne  Hotel,  Dublin,  on  March  27. 

Pharmacists  'jealous'  ? 

A  "hangover  pack"  for  hotel  rooms  was 
on  show  at  the  recent  Hotel  and  Catering 
Exhibition  at  Olympia,  according  to 
last  week's  General  Practitioner. 

The  pack  contains  an  eyeshade,  Cologne 
tissue,  sticking  plasters  for  the  "shaky 
shaver",  fourAnadin  and  two  Alka-Seltzer. 
When  asked  about  this  unusual  means  of 
drug  distribution,  the  salesman  said  he 
had  taken  medical  advice. 

"I  doubt  if  the  Medicines  Commission 
would  care,"  the  author  writes.  "But  if  the 
jealous  Pharmaceutical  Society  finds  out, 
it  is  certain  to  demand  a  top-level  inquiry." 
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News  in  brief 


Topical  reflections 

BY  XRAYSER 


Council  meeting 

Judging  from  your  report,  it  seems  that  the  Council  of  the  Pharmaceutical 
Society  had  a  fairly  lenglhy  agenda  at  its  February  meeting,  of  a 
far-ranging  nature.  One  of  the  matters  engaging  its  attention  concerned  the 
shortage  of  pre-registration  appointments  open  to  students.  The  question 
was  raised  by  the  hospital  practice  subcommittee  in  a  report  which  stated 
that  if  the  present  rate  of  intake  persisted  there  would  soon  be  200  graduates 
unable  to  find  posts.  It  was  not  made  clear  if  the  statement  referred 
specifically  to  hospitals  or  if  the  survey  included  the  whole  of  pharmacy. 

Pharmacy  has  always  allowed  the  position  to  find  its  own  level,  and  in 
the  main  that  has  worked  pretty  well,  though  I  have  known  of  cases  of 
students  from  overseas  finding  difficulty  in  securing  the  appointment 
essential  to  their  registration,  particularly  if  conditions  were  laid  down  which 
demanded  a  period  longer  than  the  stipulated  twelve  months  and 
complications  of  passports  and  visas  came  into  the  picture.  The  Practice 
Committee  has  decided  to  inform  the  heads  of  the  schools  of  pharmacy  of 
its  concern  and  it  proposes  to  review  the  situation  again  in  six  months'  time. 

In  retail  practice,  the  situation  is  complex.  The  large  companies,  with  an 
almost  insatiable  appetite  for  qualified  staff,  are  anxious  to  provide  facilities 
with  a  view  to  expansion.  They  are,  consequently,  in  a  position  to  offer  not 
only  the  necessary  course  of  training,  but  also  employment  at  the  end  of 
that  period.  No  matter  how  anxious  the  individual  pharmacy  may  be  to 
grant  facilities,  there  is  a  very  decided  limit  as  to  prospects.  It  follows  that 
the  pre-graduate  himself  is  likely  to  be  influenced  by  the  thought  of  his 
future,  whether  with  the  large  company  concerns  or  with  the  hospital. 
In  the  latter  case,  it  seems  that  there  will  be  fewer  vacancies,  for  changes  in 
the  terms  of  employment  must  inevitably  result  in  more  stability  in  that  field 
and,  consequently,  a  drop  in  the  number  of  vacancies  is  to  be  expected. 

Misuse  of  drugs 

I  note  also,  from  your  report,  that  the  Council  is  to  make  a  further  approach 
to  the  National  Pharmaceutical  Union  about  the  production  of  a  special 
register  for  recording  retail  sales  of  medicinal  products  liable  to  misuse. 
The  Practice  Committee  also  decided  that  at  the  next  meeting  of  branch 
secretaries,  attention  should  be  drawn  to  the  desirability  of  products  being 
added  to  the  list  already  drawn  up,  for  evidence  seems  to  be  available 
that  demand  varies  according  to  locality. 

It  was  inevitable  that  that  should  be  so.  I  have  maintained  that  the  whole 
matter  is  one  of  professional  responsibility  and,  if  that  is  properly  exercised, 
there  should  be  no  need  for  further  registers.  It  is  a  matter  for  the 
individual  pharmacist  and,  as  in  all  such  matters,  he  is  himself  the  public's 
safeguard.  The  need  for  personal  control  was  never  so  strong,  particularly 
in  the  light  of  new  products  which  are  quite  as  hazardous  as  those  already 
listed  and  which  are  advertised  so  frequently  on  television  as  to  have  created 
a  quite  unhealthy  demand. 

The  pharmacist  is  presented  with  a  choice.  He  either  grasps  the 
opportunity  of  selling  as  much  as  possible  while  the  stimulated  demand 
lasts,  or  he  exerts  his  authority,  and  sells  with  the  utmost  discrimination. 
Professional  behaviour  is  not  governed  by  an  entry  in  a  book. 


□  The  British  Pregnancy  Advisory  Service 
has  extended  its  free  pregnancy  testing 
service  to  its  Cardiff  branch,  which  also 
offers  a  24-hour  postal  service. 

□  The  index  of  retail  prices  for  all  items 
for  January  was  147-9  (January  1974  = 
100),  representing  an  increase  of  13  per 
cent  on  December  and  of  23-4  per  cent 
over  the  year. 

□  Chemists  and  appliance  suppliers  in 
Northern  Ireland  dispensed  some  996,563 
prescriptions  (629,507  forms)  during 
October  1975  at  a  total  cost  of  £1,523,517 
(£1  53  a  prescription). 

□  Radiochemical  Centre  Ltd  has  given  a 
grant  of  £4,000  to  Dr  R.  G.  Sutcliffe, 
Department  of  Genetics,  University  of 
Glasgow,  for  research  studies  on  foetal  and 
tumour  specific  substances. 

□  To  mark  the  1 1th  successive  year  of  the 
award  of  the  Glaxo  Travelling  Fellow- 
ships for  British  Science  Writers,  the 
company  this  year  is  increasing  the  value 
of  its  four  Fellowships  to  £700  each. 

□  A  new  trade  association — the  British 
Automatic  Sprinkler  Association,  PO  Box 
207,  128  Queen  Victoria  Street,  London 
EC4  4JX — has  been  set  up  to  encourage 
greater  collective  effort  to  combat  rising 
loss  of  life  and  property  caused  by  fire. 

□  The  Employment  Protection  Act  1975 
(Commencement  No  2)  Order  1975,  pub- 
lished last  week  (HM  Stationery  Office, 
SI  No  144,  £0-12),  brings  the  Act's  redun- 
dancy provisions  into  operation  on  March 
8  and  insolvency  provisions  on  April  20 
(see  last  week,  p21 1). 

□  Mrs  Shirley  Williams,  Secretary  of 
State  for  Prices  and  Consumer  Protection, 
has  decided,  on  the  information  at  present 
before  her,  not  to  refer  the  proposed 
merger  of  ICI  Ltd  and  the  bulk  liquid 
carbon  dioxide  interests  of  Air  Products 
Ltd  to  the  Monopolies  and  Mergers  Com- 
mission. 

□  The  first  edition  of  a  data  sheet  com- 
pendium, giving  detailed  information  on 
more  than  800  veterinary  products,  has 
been  published  by  the  Association  of  the 
British  Pharmaceutical  Industry.  Over 
6,000  copies  have  been  distributed  to 
members  of  the  veterinary  profession  and 
pharmacists  who  deal  in  veterinary  pro- 
ducts will  also  receive  copies. 

□  Researchers  at  the  Gamalei  Institute 
of  Epidemiology  and  Microbiology,  are 
claiming  to  have  developed  a  method  of 
regulating  the  biological  synthesis  of 
gamma  globulin.  The  key  is  disintegrating 
parts  of  the  molecule  which  signal  the 
production  of  new  protein;  similar  '"splin- 
ter-signallers" can  be  obtained  in  a 
laboratory  and  would  bolster  immunity 
when  introduced  in  an  organism. 

□  The  British  Aerosol  Manufacturers' 
Association,  Alembic  House,  93  Albert 
Embankment,  London  SE1  7TU,  has  pub- 
lished an  educational  booklet  and  slide  kit 
covering  such  topics  as  the  story  of  the 


aerosol,  its  history,  development,  and 
manner  of  working.  The  booklet — Aero- 
sol ABC — is  available  free  of  charge,  and 
slide  kit,  together  with  lecture  notes,  is 
available  on  loan. 

□  New  tar  and  nicotine  tables  give  details 
of  the  tar  yields  of  110  cigarette  brands. 
The  tables  will  appear  in  poster  and  leaf- 


let form  and  be  distributed  to  doctors, 
dentists,  health  centres,  clinics  and  local 
offices  of  the  Department  of  Health. 
Pharmacists  may  obtain  them  from  area 
health  authorities.  Progress  is  being  made 
in  reducing  the  tar  yields  of  cigarettes,  the 
average  tar  yield  in  July  1972  being  esti- 
mated at  21mg  and  in  June  1975  at  19mg. 
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Beatson  Glass 
one  of  the  great  protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 

And  Beatson  back  their  products 
with  a  good  delivery  service. 

#Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 


We  have a  beautiful 
advertising  story 

thisyeaic 

Polaroids  1976  sunglass  campaign 
will  be  the  most  beautiful  ever. 

Our  story  begins  with  a  relentless  search  for  the  newest,  most  dramatic 
and  appealing  sunglass  styles  that  could  be  designed. 

It  took  us  to  countries  on  4  continents  where  we  met  the  world's  leading 
fashion  designers. 

The  result  is  an  exciting, dramatic  new  look  for  Polaroid  Sunglasses. 
100  styles  and  colours  that  are  sure  to  be  an  instant  sensation. 

We're  so  excited  with  our  new  look  in  sunglasses  that  this  year  we're 
spending  over  40%  more  on  our  advertising  than  last  year.  (And  last  year  we 
were  the  world's  largest  sunglass  advertiser.) 

And  to  make  sure  it  becomes  big  news  in  a  hurry,  we  will  be  using  heavy- 
weight television  advertising  with  a  really  eye-catching  commercial.  Nearly  all 
your  customers  will  see  this  on  no  fewer  than  twelve  separate  occasions 
during  your  peak  sales  season. 

Together  with  full  colour  ads  in  many  of  the  major  magazines  (like  Woman, 
Vogue, Cosmopolitan,She  and  1 9)  photographed  by  one  of  the  world's  fore- 
mostfashion  photographers.  Atthe  same  time  we'll  also  be  telling  about  the 
unique  way  Polaroid  Sunglasses  can  eliminate  reflected  glare  to  give  you  the 
maximum  sun  vision  possible. 

Backing  up  all  this  advertising  will  be  the  new  easy  to  erect,  pre-priced 
display  stands,  point-of-sale  material  and  exciting  new  promotions. 
So  be  prepared  for  lots  of  new  Polaroid  Sunglass  customers. 
Its  the  happy  ending  to  a  beautiful  r»  i       wo  i 
advertising  story  rOlaWlCl  bWlglaSSeS 


"Polaroid'is  a  registered  trademark  of  the  Polaroid  Corporation,  Cambridge,  Mass..  USA.  Polaroid  (UK)  Ltd. 
Ashley  Road, St.  Albans, Herts. Copyright  Polaroid  Corporation,  1 976.  All  Rights  Reserved. 
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You  could  put  a  one  gross 
outer  of  Horizon  contraceptive 
sheaths  on  this  space 


L 


_J 


and  more  than  double  your  money! 


Two  months  after  launch, the  Horizon 
range  of  contraceptive  sheaths  achieved 
20%  of  consumer  purchases  in  the  North 
of  England  and  Scotland; 

That  was  even  before  a  £220,000 
national  equivalent  advertising  campaign 
broke.  So  you  can  see  how  hard  the 
compact  Horizon  display  outers  work. 

Horizon -anatomically  shaped 
Conture. Tahiti  in  five  exciting 
South  Sea  colours. Stimula,  lightly 
ribbed  for  extra  pleasure. 

*Leading  independent  trade  research  average  figures  for  stores 
stocking  Horizon.  Research  period  September-October  1975. 


Horizon. The  right  products.  The  right 
display  And  the  right  margins-at  least 
50%.  on  return  (100%  on  cost). 
Now  in  the  North  and  Scotland 
Post  the  FREEPOST  coupon  for  further 
details -today. 


To:  Nicholas  Hall,  Director  of  Marketing,  Akwell.a  division  of  G.  D.Searle. 
FREEPOST.  High  W/combe  HP12  3BR  Bucks. 

Please  let  me  know  more  about  how  I  can  more  than  double  my  money  from 
a  very  small  counter  space. 


Name_ 


Address. 


Bl 


HORIZON 

Advanced  contraceptive  sheaths  from  the  world's  most  experienced  family  planning  experts. 
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New 
products 


Wefrernade 
foreach 


■ 


OTC  medicinals 

First  aid  gel 

A  first  aid  gel  has  been  added  to  the  TCP 
range  (28g,  £0-28).  The  non-staining  trans- 
parent, deep  yellow  gel  can  be  used  to 
soothe  and  protect  minor  wounds,  scalds, 
cuts  and  grazes,  and  should  be  applied  to 
the  damaged  area  after  thorough  cleansing 
with  TCP  liquid.  Unicliffe  see  the  poten- 
tial purchaser  of  the  gel  as  primarily  a 
woman  with  children  between  the  ages  of 
1-15  and  secondly  the  "average  house- 
wife". Half-page  colour  advertisements 
will  feature  in  16  women's  interest  maga- 
zines from  mid-April  until  the  end  of 
August  (Unicliffe  Ltd,  Unimarl  House, 
Stonar,  near  Sandwich,  Kent). 

Babycare 

Supplement  for  expectant  mothers 

Glaxo-Farley  Foods  have  introduced  a 
product  designed  exclusively  for  expectant 
and  nursing  mothers.  Supplement  32,  a 
nutritional  supplement  taken  in  milk,  is 
being  tested  in  the  Wales  and  Westward 
television  regions,  an  area  estimated  to 
have  a  14  per  cent  share  of  total  UK 
births. 

The  supplement,  combined  with  a 
healthy  diet,  will  offer  the  extra  fluid 
intake  and  nutrients — particularly  protein, 
calcium,  iron  and  vitamins — needed  during 
the  final  weeks  of  pregnancy  and  early 
weeks  of  nursing.  The  recommended  dose 
is  one  sachet  daily  during  the  16  weeks 
before  and  after  birth.  Each  120g  pack 
(£0-39)  contains  four  sachets.  Supporting 
promotional  and  information  material  is 
available  and  the  product  will  also  be  sold 
into  clinics  (Glaxo-Farley  Foods  Ltd, 
Plymouth  PL3  5UA). 

Electrical 

Remington  range  strengthened 

The  "new  look  styler"  from  Sperry 
Remington  (£13  95)  has  fan  assisted  drying 
action  from  a  300w  element,  snap  in  brush 
and  comb  styling  attachments,  and  a  swivel 
cord  connection  for  flex-tangle  avoidance. 
The  single  dry  and  style  unit,  in  tango  red 
with  brown  attachments,  is  designed  for 
one-handed  use  and  for  all  the  family. 
Makers  say  this  addition  makes  their 
range  of  electric  hair  stylers — the  fastest 
growing  sector  of  the  hair-care  appliances 
market — wider  than  competing  brands 
(Sperry  Remington  Consumer  Products, 
Apex  Tower,  Maiden  Road,  New  Maiden, 
Surrey). 

Cosmetics  and  toiletries 

Formula  16  shampoos 

Two  pH-balanced  shampoos  are  being 
launched  under  the  Formula  16  label — 
"medicated"  containing  an  anti-bacterial 
agent  and  "conditioning"  to  aid  manage- 
ability. Plastic  bottles  (125cc.  £035)  will 


be  shrink-wrapped  in  dozens.  Until  end  of 
March  a  quarter  million  bottles  are  being 
given  away  with  Formula  16  and  Lady 
Formula  16  (with  trade  14  to  the  dozen 
on  special  packs).  Manufacturers  L.  E.  Vin- 
cent &  Partners  Ltd,  say  sales  of  hair  colour 
restorers  have  risen  by  400  per  cent  in  the 
past  four  years,  and  the  shampoos  are  a 
natural  range  extension  of  the  successful 
label.  Promotions  worth  over  £87,000  and 
Press  advertising  accompany  the  launch 
(E.  C.  De  Witt  &  Co  Ltd,  Seymour  Road, 
London  E.10). 

Irish  trial  for  dry  shampoo 

Cheseboiough  Pond's  have  introduced  a 
dry  shampoo  in  the  Republic  of  Ireland; 
it  had  previously  only  been  marketed  in 
Australia. 

The  product — Busy  Girl  (8oz  aerosol 
£0  67) — is  said  to  remove  oil  and  grease 
from  the  hair,  and  is  just  sprayed  on  and 
brushed  out.  Two  formulations  are  avail- 
able— a  light  tinted,  lemon  scented  powder 
for  blonde  and  light  brown  hair,  and  a 
slightly  darker  powder,  with  a  light  herbal 
fragrance,  for  brunettes  and  redheads.  The 
company  say  that  because  it  contains  no 


talc  absorbent  and  is  coloured,  the  pro- 
duct does  not  leave  the  greyish  powdery 
look  associated  with  older  types  of  dry 
shampoos  (Chesebrough  Pond's  (Ireland) 
Ltd,  388  Clonard  Road,  Dublin  12). 

Coty  shadows  and  shades 

In  April  Coty  are  adding  velvet  eye 
shadow  duettes,  tortoiseshell-finish  com- 
pacts with  powder  shadows  and  a  double- 
ended  sponge  applicator,  to  their  Coty 
originals  range.  Frosted,  they  contain 
hydrolysed  protein  to  help  condition  and 
come  in  the  following  combinations 
(£145):  Wedgwood  blue/platinum,  teak/ 
golden  bisque,  dove  grey/pale  cassis, 
Aztec  copper/palm  green,  China  rose/Ming 
blue. 

Cafe  shade  introductions  to  creme  lip- 
sticks (£095)  and  nail  enamels  (£0  80) 
blend  with  spring/summer  coral  and  sand 
shades  for  clothes.  Cafe  shades  Italien, 
Mexique,  Suisse  and  Bresil,  also  contain 
hydrolysed  protein,  and  Italien  and  Mex- 
ique enamels  are  frosted  (Coty  Ltd,  Great 
West  Road,  Brentford,  Middlesex). 

More  New  Products  on  p244 


Boma  introduce  european  cosmetics  range  in  UK 

Boma  Products  &  Co  are  carrvinc  out  the     cream   (£2  59)   provides  "tieht 


Boma  Products  &  Co  are  carrying  out  the 
L'K  sales  launch  of  the  European  cosmetic 
range  Sans  Soucis,  manufactured  by  Fribad 
GmbH,  Baden-Baden,  West  Germany. 

Sans  Soucis  is  said  to  occupy  a  leading 
brand  position,  both  in  Germany  and  other 
world  markets  and  in  November  1975,  the 
products  were  presented  with  the  "Europe 
quality  award  1975"  in  Brussels. 

Three  groups  of  products  are  being 
launched  initially — beauty  skin  line,  colla- 
gen moisture  line,  and  sun  line  series. 
These  will  be  followed  by  the  full  range 
of  nail  varnishes,  toning  lipsticks  and 
men's  toiletries. 

The  beauty  skin  line  comprises  five  pro- 
duct variations  and  is  designed  for  slightly 
dry  to  normal  skin.  The  range  includes 
cleansing  milk,  skin  lotion,  night  cream 
and  moisturising  cream  (each  £1  07)  and 
day  cream  (£0  96). 

The  collagen  moisture  line  comprises 
five  products.  Collagen  night  care  (£3  05) 
is  described  as  a  regenerative  emulsion 
type  of  night  cream,  imparting  elasticity  to 
the  skin  and  having  a  constructive  effect. 
Creme  72  (30ml  £1  08;  60ml  £2  59)  is  said 
to  provide  "round  the  clock"  care  for  all 
types  of  skin;  it  contains  collagen  and 
neutral  oils,  together  with  a  light  screen. 
Collagen  moisturising  cream  (£L88)  pro- 
vides moisture-retaining  day  protection 
and  contains  collagen,  neutral  vegetable 
oils  and  moisturising  agents.  Collagen  neck 


cream  (£2  59)  provides  "tightening"  day 
and  night  care  for  the  neck  and  neckline. 

The  sun  line  series  consists  of  eight 
preparations  with  different  light  screening 
factors,  together  with  varying  fat  and 
moisture  content,  all  manufactured  on  a 
"natural''  basis.  Sun  balsam  (60ml  £0  88, 
100ml  £136)  is  to  protect  and  evenly  tan 
dry,  sensitive  skin.  Sun  fluid  bronze  (£119) 
tones  the  skin  upon  application  and  then 
effects  fast  an  intensive  tanning.  Sun  fluid 
(£11 9)  is  for  all  types  of  skin  and  is 
lecommended  also  after  sunbathing.  Sun- 
gel  (£0  82)  effects  fast,  deep  tanning,  is 
water  resistant  and  economical  in  use. 
After  sun  (£1  19)  cools,  soothes  and  pro- 
vides relief  for  sunburn  and  redness. 
Quick  tan  natural  (£107)  is  said  to  tan 
the  skin  in  a  few  hours  and  protects 
against  solar  radiation,  while  quick  tan 
bronze  (£1  07)  tones  the  skin  upon  appli- 
cation in  a  few  hours  and  is  claimed  to 
effect  intensive  deep  tanning. 

Each  Sans  Soucis  product  group  has  its 
own  counter  display  stand  with  attractive 
headboards.  With  each  order  comes  free 
product  information  booklets,  together 
with  detailed  consumer  beauty  instruction 
leaflets,  each  containing  free  sample 
sachets.  Advertising  is  planned  on  a  regu- 
lar basis  throughout  the  year,  in  several 
major  women's  magazines  (Boma  Products 
&  Co.  28  Paris  Avenue.  Newcastle-under- 
Lvme.  Staffs  5T5  2RO! 
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Revenescence  makeup 
Charles  of  the  Ritz  are  using  "encapsulated 
moisturiser"  in  a  Revenescence  makeup 
range.  Lipsticks  with  "high  sheen  finish" 
and  "gloss  that  renews  itself  each  time  you 
lick  your  lips",  are  available  in  11  shades 
(£1  60).  For  cheek  glow  powders,  coral, 
sunrose,  peach  and  sienna  (£2-75),  makers 
claim  a  "finish  that  never  cakes  or 
streaks".  Pressed  eyeshadows  (£2  25), 
which  are  said  to  be  non-drying  and  long- 
lasting  and  come  in  eleven  colours,  are  for 
sale  from  April. 

Outside  the  range,  creme  makeup  foun- 
dation has  been  developed  to  "conceal  the 
smallest  imperfections  while  preserving  a 
natural  look".  Translucent  shades,  tango, 
sirtaki,  bossa  nova  and  samba,  range 
from  light  to  deep  beige,  (£6  75  jar),  and 
"stay  matt  throughout  the  day"  for  active 
women  (Charles  of  the  Ritz  Ltd,  Brook 
House,  115  Park  Lane,  London  Wl). 

Arden  new  shades 

Elizabeth  Arden  are  meeting  spring  fashion 
colour  demands  with  "hushed  peach"  and 
"gentle  peach"  Believable  Colour  foun- 
dation shades.  From  April  5  for  a  limited 
period,  bottles  of  foundation  (£1  60)  will 
be  packed  with  compacts  of  Gloss  Over 
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highlight  for  lips,  cheeks  and  eyes,  with 
no  additional  charge  (Elizabeth  Arden 
Ltd,  20  New  Bond  Street,  London  Wl). 

Sundries 

Stockings,  hair  remover,  sandals 

Scholl  have  introduced  Nylastik  waist- 
length  stockings  (£6  48  pair),  aimed 
particularly  towards  women  who  have 
varicose  veins  but  refuse  to  wear  stockings 
because  they  prefer  tights. 

The  stockings  consist  of  two  separate 
legs  each  joined  to  its  own  panty  section, 
so  that  suspenders  are  not  necessary.  When 
worn  as  a  pair,  the  double  panty  tops 
resist  slipping  and  sagging — a  problem 
sometimes  associated  with  elastic  tights — 
giving  more  freedom  of  movement.  They 
offer  graduated  toe-to-hip  compression,  do 
not  constrict  the  thigh — a  major  advan- 
tage over  conventional  elastic  stockings  for 
women  who  have  varices  in  the  thigh — 


and  can  be  worn  singly  or  as  a  pair.  The 
average  life  span  has  been  shown  to  be 
about  12  weeks. 

Scholl  have  also  introduced  leg  hair 
remover  in  aerosol  (£0  98)  and  cream 
(£042)  form. 

Three  new  sandals  from  the  spring  and 
summer  collection  are :  peep-toe  cloggy 
(£7  49)  with  adjustable  leather  strap  in  two 
colour  combinations — champagne  uppers 
on  a  dark  brown  base  or  French  navy  on 
a  natural  beechwood  base;  classic  style, 
wooden-healed  denim  sandals,  in  blue 
or  khaki  (£5  35);  and  a  dark  brown 
wooden-heeled  sandal  (£6  25)  with  a  wider 
strap  and  bigger  slide  buckle,  in  red  or 
ochre.  All  are  available  in  sizes  3-7.  (Scholl 
(UK)  Ltd,  182  St  John  Street,  London 
EC1P  1DH). 


For  the  very  best  in  Bubble  Bath  Gift  Packs 


ii 


MAKE  'EM  AN  OFFER  THEY  CAN'T  REFUSE 


rr 


ANDRE  PHILIPPE  ARE  DOING  JUST  THAT! 

A  special  concession  to  our  customers  is  that  all  orders  received  by 
us  up  to  MARCH  31st  for  immediate  delivery  will  be  delivered  in 
accordance  with  our  1975  Price  List. 

The  1976  Price  List  becomes  effective  on  April  1st. 

ITS  A  GOOD  TIME  TO  BUY  WELL. 

/ 

One  thing  is  sure!  ANDRE  PHILIPPE  still  give  the  best  value  for  money 
and  about  this  there  is  no  doubt. 
Reply  to  : 

ANDRE  PHILIPPE  LTD. 
71 /71b  Gowan  Avenue, 
Fulham,  London  SW6  6RJ 

or  phone  :  01-736  2194/01-736  2397 
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Nicholas  arrangements  end 

The  arrangements  made  by  Nicholas 
Laboratories  Ltd  with  Multipax  Labora- 
tories Ltd  for  the  manufacture  and  sale  of 
certain  ot  their  products  have  been 
suspended  and  all  further  inquiries  and 
orders  for  the  products  should  now  be 
addressed  to  Nicholas  Laboratories  Ltd, 
PO  Box  17,  225  Bath  Road,  Slough,  SL1 
4AU.  The  products  are  Cortucid  eye  drop 
cream,  Englate  tablets  and  syrup,  Menopax 
tablets,  Menopax  forte  tablets,  Oblivon 
capsules,  paediatric  elixir  and  Oblivon  C 
ovets. 

Arrangements  to  meet  orders  for  the 
products  with  the  minimum  of  delay  are 
being  put  in  hand  and  temporary  non- 
availability of  stock  is  regretted  by  the 
company.  Nicholas  Laboratories  say  they 
are  writing  to  customers  and  will  be  in 
touch  with  those  with  orders  outstanding. 
To  ensure  that  only  (he  level  of  stock 
which  current  demand  warrants  is  supplied, 
the  company  proposes  to  cancel  all  orders 
now  held  and  to  ask  these  customers  to 
re-submit  new  ones. 

Nicholas  Laboratories  are  also  notifying 
customers  that  they  may  have  received 
an  invoice/delivery  note  indicating  in- 
correctly that  Genticin  cream  or  ointment 
was  discontinued.  This  was  due  to  error 
when  new  internal  code  numbers,  asso- 
ciated with  new  packaging,  were  entered 
on  the  computer.  The  complete  range  of 
Genticin  products  is  still  available. 

Gaviscon  formula  and  packaging  change 

Gaviscon  tablets  have  been  reformulated 
to  be  crunchier  and  less  sticky  in  the 
mouth  when  chewed.  The  sodium  alginate 
has  been  replaced  by  alginic  acid,  with  a 
corresponding  increase  in  the  amount  of 
sodium  bicarbonate.  This  modification, 
which  has  been  approved  by  the  Com- 
mittee on  Safety  of  Medicines,  does  not 
affect  the  efficacy  of  the  product.  Reckitt 
&  Colman  Products  Ltd,  pharmaceutical 
division,  Dansom  Lane,  Hull  HU8  7DS, 
have  changed  the  pack  slightly  to  feature 
the  new  formula  and  to  give  greater 
emphasis  to  the  peppermint  flavour  of 
the  tablets. 

Duvadilan  obstetric  injection 

Following  requests  from  pharmacists, 
obstetricians  and  midwives  for  a  larger 
ampoule  of  isoxsuprine  injection,  Duphar 
Laboratories  Ltd,  Gaters  Hill,  West  End, 
Southampton  S03  3JD,  have  introduced 
Duvadilan  obstetric.  Available  as  a  twin- 
pack  containing  2x10ml  (50g)  ampoules 
(£2-40  trade),  each  pack  is  sufficient  for 
500ml  infusion  solution  for  patients  with 
premature  labour. 

Research  service  offered 

Technical  Development  Capital,  the  ven- 
ture capital  arm  of  Industrial  and  Com- 
mercial   Finance    Corporation    Ltd,  has 


provided  backing  for  a  new  research  com- 
pany, BIOS  (Consultancy  &  Contract 
Research)  Ltd.  BIOS  has  been  formed  to 
offer  a  wide  range  of  research  facilities 
and  expertise  to  the  pharmaceutical,  cos- 
metic and  allied  industries,  especially  in 
regard  to  safety  and  efficacy. 

The  company  is  directed  by  Dr  Bernard 
Martin,  Mr  Keith  Greenwood  and  Mr 
Jack  Hayden — all  previously  employed  by 
the  Aspro  Nicholas  Research  Laboratories 
at  Slough  which  closed  in  May  1975.  BIOS 
is  based  at  Bagshot,  Surrey,  and  has  been 
able  both  to  employ  redundant  colleagues 
and  to  purchase  much  of  the  equipment 
sold  of  by  Aspro  Nicholas. 

En-de-kay  leaflet  promotion 

Responding  to  signs  of  substantial  growth 
in  the  market  for  home-use  preventive 
dental  products,  S.  S.  White  Ltd  are 
increasing  promotional  support  for  the 
En-de-kay  range.  The  campaign  is  based 
on  a  free  consumer  leaflet,  "Good  dental 
care  can  be  child's  play",  supplies  of 
which  are  now  being  despatched  to 
dentists,  health  authorities,  hospitals  and 
medical  and  welfare  workers  on  request. 

The  leaflet  explains  preventative  dental 
care  in  a  simple  style,  with  sections  on 
plaque  control,  fluoride  and  general  dental 
health.  Each  section  is  then  related  to  the 
appropriate  pharmacy  products  in  the 
En-de-kay  range— C-red  disclosing  tablets, 
Fluodrops  fluoride  drops,  Fluotabs 
fluoride  tablets  and  Fluorinse  fluoride 
mouthwash. 

The  leaflet  is  supported  by  a  colourful 
showcard  suitable  for  in-store  or  window 
display  and  chemists  are  invited  to  contact 
S.  S.  White  Ltd,  51  St  Ann's  Road, 
Harrow,  Middlesex  HA1  1LR,  for  copies 
of  the  showcard  and  leaflet. 

Tabmint  a  success 

After  only  four  months  on  the  UK 
market,  Tabmint  anti-smoking  chewing 
gum  is  claimed  to  be  "by  far  and  away 
the  brand  leader  in  all  anti-smoking 
preparations."  Many  chemists  sold  their 
initial  orders  even  before  the  advertising 
commenced,  simply  by  placing  it  on  the 
counter  in  the  display  outer,  say  Radiol 
Chemicals  Ltd,  Stepfield,  Witham,  Essex. 

Now  a  larger  advertising  campaign  is 
about  to  be  launched  spanning  the  next 
12  months  with  a  planned  expenditure  of 
£60,000.  This  will  start  with  a  concen- 
tra'ed  burst  of  advertising  in  The  Sun 
lasting  three  weeks,  followed  in  turn  by 
the  Daily  Mirror,  Daily  Record,  News  of 
the  World,  Sunday  People,  Sunday 
Express,  Reveille  and  Titbits.  The  theme 
of  the  advertising  will  be  that  Tabmint 
offers  the  one  thing  that  people  desper- 
ately need  when  wanting  to  give  up 
smoking — help  in  the  form  of  a  boost  to 
their  own  willpower.  Most  wholesalers  are 
currently  offering  special  terms  to  chemists 
and  in  addition  direct  discounts  provide 
for  an  extra  124  per  cent  off  the  trade 
price  on  orders  of  36  upwards  or  on  an 
order  for  24  extra  discount  is  10  per  cent. 

Deadline  on  Dricol  recall 

No  credit  will  be  issued  on  Dricol  nasal 
drops  and  sprays  returned  after  February 
29.  On  November  13,  1975,  Bristol  Labor- 
atories, Langley,  Slough  SL3  6EB,  ask 
retail  pharmacists  to  return  these  products 
for  credit  to  their  local  wholesaler. 
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Remington  shaver  display 

A  point-of-sale  container  for  the  Reming- 
ton RF3  iwin-foii  shaver  is  available  on 
request  to  Sperry  Remington  Consumer 
Products,  Apex  Tower,  Maiden  Road,  New 
Maiden,  Surrey.  The  RF3  is  securely 
anchored  on  a  turquoise  blue,  vacuum- 
formed  base,  tightly  covered  by  a  12in 
high  clear  acetate  tube.  The  company  name 
and  "twin-foil"  motive  appear  on  the  tube 
and  colourful  base,  marrying  eye-catching 
display  to  thief-proof  safety. 

Supplies  exhausted 

Wyeth  Laboratories,  John  Wyeth  & 
Brother  Ltd,  Huntercombe  Lane  South, 
Taplow,  Maidenhead,  Berks  SL6  OPH,  say 
that  all  stocks  of  Beplex  elixir  150ml  and 
Equaprin  tablets  100s  are  exhausted. 

MSB  close  Scottish  depot 

May  &  Baker  Ltd  has  advised  that  its 
Scottish  depot  will  cease  to  supply  medical 
products  from  February  27.  Orders  cur- 
rently handled  by  the  depot  at  Cumber- 
nauld should  now  be  forwarded  direct  to 
May  &  Baker  Ltd,  Dagenham,  Essex. 

Winihrop  supply  British  Olympic  team 

Winthrop  Pharmaceuticals  (Sterling-Win- 
throp  House,  Surbiton-upon-Thames, 
Surrey)  have  again  supplied  medicines 
(including  Panadol,  Actal  tablets,  Faringets 
throat  lozenges  and  pHisoHex)  at  the 
request  of  the  British  Olympic  Association 
(medical  adviser)  both  for  Innsbruck  and 
Montreal  events. 

Bacchus  bonus 

Bacchus  after  shave  from  Coty  Ltd,  Great 
West  Road,  Brentford,  Middlesex,  will  be 
offered  in  a  plastic  travel  pack  (4oz,  £1  25) 
in  April,  at  a  saving  of  £1-50. 

Pet  products  on  show  in  London 

Proprietary  treatments  for  diseases  of 
tropical  and  cold  water  fish  and  remedies 
for  pet  ailments  will  be  among  exhibits 
at  this  year's  Pet  Product  Marketing 
Exhibition,  which  takes  place  at  the  West 
Centre  Hotel.  Lillie  Road,  London  SW6, 
September  26-27.  Over  10C  stands  are 
devoted  to  all  aspects  of  the  pet  and 
aquarium  product  trades.  Organisers  are 
Pet  Product  Marketing,  151  Pampisford 
Road,  South  Croydon.  Surrey  CR2  6DE. 

More  Trade  News  on  p248 


.vays  trusted . 

Every  year  more  and  more  women  decide 
!         to  colour  their  hair. 

The  decision  may  be  prompted  by  the 
appearance  of  the  first  grey  hair. 

Or  simple  dissatisfaction  with  the  colour 
nature  gave  them. 

But  either  way  it's  not  a  decision  that  any 
!         normal  woman  makes  lightly 

Research,  and  experience,  consistently 
;         show  that,  thanks  to  the  reputation  of  L'Oreal, 
Recital  is  one  of  the  most  trusted  names  in  the 
business. 
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Braun  for  Alberto  Culver  promotion 

Alberto-Culver  Co,  44  Newington  Cause- 
way, London  SE1,  are  offering  over 
£10,000  worth  of  Braun  products  as  prizes 
in  a  Radio  Luxembourg  promotion  for 
Apple  shampoos,  following  a  survey  in 
which  100  per  cent  of  girls  questioned 
between  16-20  chose  Braun  appliances. 

Forty-five  second  commercials  every  15 
minutes  are  interspersed  with  competition 
announcements — answer  a  simple  question 
and  send  in  a  product  sachet.  Eight  hun- 
dred winners  drawn  on  March  7  will  be 
given  a  choice  of  the  Braun  Lady  Shaver, 
Astronette,  Pistol  Grip,  coiffeur  set  or 
hairstyling  set,  and  one  the  chance  to  meet 
pop  star  David  Essex. 

Braun  Electric  UK  Ltd,  Mill  Mead, 
Staines,  Middlesex,  predict  a  100  per  cent 
increase  in  the  curling  iron  market  in  1976 
following  the  success  of  the  steam  stylers 
launched  last  year.  They  anticipate  the 
styler  dryer  market  will  be  l-3m  units 
representing  64  per  cent  of  the  total  dryer 
market — a  growth  of  44  per  cent. 

Heaviest  ever  Bisks  campaign 

"Don't  lose  heart,  lose  weight  with  Bisks" 
is  the  theme  of  the  largest-ever  advertising 
campaign  for  the  meal  replacement  and 
slimmers'  snacks  range  by  Fisons  Ltd 
pharmaceutical  division,  12  Derby  Road, 
Loughborough,  Leics. 


Details  of  Houbigant's  1976  sporting  pro- 
motions were  announced  to  leading  trade 
buyers  in  London  last  week.  Following 
last  year's  venture  into  car  sponsorship, 
they  are  replacing  the  Monsieur  Houbigant 
McLaren  racing  car  with  a  high-powered 
Formula  I  Grand  Prix  Brabham,  painted 
in  the  brown  and  black  colours  of  the 
Monsieur  Houbigant  range  of  men's 
toiletries.  The  car,  driven  by  Simon  Riley, 
will  be  competing  in  the  RAC  sprint 
championship  and  hill  climb  events  and 
other  popular  meetings  such  as  the 
Brighton  speed  trials,  accompanied  by  the 
Houbigant  personality  girls  who  will 
distribute  samples  to  the  spectators. 

Also  in  motor  racing,  the  company  will 
be  sponsoring  for  the  first  time  the 
Houbigant  Brands  Hatch,  historic  and 
sports  car  meeting  for  vintage  Aston 
Martins  on  May  16.  On  June  10,  Monsieur 
Houbigant  sponsor  the  St  John  Horsfall 
trophy  race  at  Silverstone,  which  is  again 
for  vintage  Aston  Martins. 

In  horse  racing,  Houbigant  will  again 
sponsor  their  Chantilly  perfume  ladies' 
stakes  at  Newmarket  (May  22) — this  race 
has  proved  a  tremendous  success  for  the 
past  two  years.  The  company  expect  to 
receive  over  200  retail  buyers  and  friends 
at  their  Champagne  luncheon. 


National  television  advertising,  which 
started  last  week  and  continues  until  early 
March,  will  also  stress  a  price-cut  spring 
promotion.  Press  advertising  will  be  aimed 
for  the  first  time  at  younger  slimmers — 
Fisons  say  over  half  of  Bisks  users  are 
under  35  and  the  17-30  age  group  spends 
most  money  on  slimming  aids — with  full 
page  colour  advertisements  appearing  in 
the  most  popular  magazines  for  the 
younger  ages  as  well  as  in  Family  Circle, 
Slimming  &  Family  Nutrition  and  the 
London  free  distribution  magazines. 
Fisons  have  brought  out  a  comprehensive 
range  of  display  material. 

Money-off  Freshfoam 

Racasan  are  mounting  a  major  money-off 
promotion  for  Freshfoam  toilet  freshener 
block  with  a  21p-off  pack.  Racasan  Ltd, 
Cromwell  Road,  Eilesmere  Port,  Cheshire 
LG5  4DU,  say  that  the  toilet  freshener 
block  market  increased  by  52  per  cent  in 
1975  to  £l-4m. 

Cow  &  Gate  booklet  amended 

Cow  &  Gate  Baby  Foods,  Guildford, 
Surrey,  have  amended  their  "From  cradle 
days  to  family  meals"  booklet.  On  pl7 
they  recommend  that  babymilk  2  should 
only  be  used  for  babies  under  six  months 
on  medical  advice  and  on  p27  they  also 
recommend  their  three  modified  milks 
instead  of  babymilk  2  for  babies  weighing 
more  than  101b. 

Television  promotion  for  Nulon 

A  new  six  week  campaign  for  Nulon — 
which  started  last  week — is  the  heaviest 
ever  spring  television  promotion  for  the 
product,  say  Reckitt  Products,  Reckitt 
House,  Stoneferry  Road,  Hull. 

The  campaign  features  a  new  30-second 
commercial  to  be  shown  in  all  UK 
regions,  with  a  "heavyweight"  test  in 
Yorkshire.  It  is  built  around  an  attractive 
young  woman  who  is  seen  working  in  the 


Following  the  introduction  of  the 
Patchouli  fragrance  late  in  1975,  Houbi- 
gant Ltd,  Salbrook  Road,  Salfords, 
Redhill,  Surrey,  report  great  sales  success. 
And  following  the  launch  of  the  "Cleo- 
patra" commercial  for  Musk  on  cinema 
last  year,  the  company  are  extending  to 
two  campaigns  in  1976,  backed  by  product 
sampling  in  the  cinema  foyers. 

Houbigant  Christmas  sales  broke  all 
records  in  1975,  following  a  co-operative 
television  campaign  with  the  main  stockist, 
Boots.  This  year  a  new  series  of  com- 
mercials featuring  Chantilly,  Quelques 
Fleurs,  Musk  and  the  Monsieur  Houbigant 
range  of  men's  toiletries,  will  be  featured 
during  November  and  December. 

Michael  Williams,  Houbigant's  manag- 
ing director,  records  that  his  company's 
total  advertising  budget  for  1976  exceeds 
the  1970  turnover.  'Our  investment  in 
television  advertising  alone  puts  us  in  the 
perfume  top  ten.  Musk  sales  continue  at 
a  record  level,  whilst  our  classic  perfumes 
Chantilly  and  Quelques  Fleurs  are  still 
big  performers  in  our  sales  league.  And  we 
have  new  and  exciting  projects  and  pro- 
ducts on  stream  for  later  this  year.  1976, 
the  two  hundred  and  first  year  of  Houbi- 
gant's existence,  promises  to  be  most 
memorable." 
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kitchen  and  then  at  her  dressing  table, 
preparing  for  a  party;  to  cope  with  her 
busy  life  she  magically  enlists  the  aid  of 
three  pairs  of  hands. 

Manx  pack  redesigned 

Packaging  of  Hanx  has  been  redesigned 
to  give  more  on-shelf  impact,  whichever 
way  they  are  stacked  or  displayed.  Inde- 
pendent Chemists  Marketing  Ltd,  321 
Chase  Road,  London  N14  6JN,  say  the 
new  packs  were  deliberately  designed  to 
create  more  consumer  impact  than  any 
of  the  competing  brands  and  to  reinforce 
Hanx'  strength  as  number  one  tissue  in 
independent  pharmacies.  Links  with  the 
original  pack  are  retained  through  colours 
and  prominent  use  of  the  logo.  Outers 
have  also  been  redesigned. 

Oilafum  emollient  correction 

The  new  size  of  Oilatum  emollient  from 
Stiefel  Laboratories  (UK)  Ltd,  Hanover 
Way,  Windsor,  Berks  SL4  5NJ,  is  350ml 
(fl-80  trade)  and  not  as  previously  stated 
in  a  printer's  error  (C&D,  January  31,  p  141 ). 

Unichem  offers 

Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  offer  member-only  special  rates  on 
the  following  from  March  8-20:  Alberto 
Groom  Out  Grey,  Anadin  tablets,  Babettes 
disposable  nappies  and  pants,  Bisodol 
tablets  and  powder,  Crest  toothpaste, 
Delrosa,  Elastoplast  dressing  strips,  Hedex 
tablets,  In  Step  foot  deodorant,  Johnson's 
baby  shampoo  and  baby  oil,  L'Onglex 
nail  polish  remover,  Nice  'n  Easy  colour- 
ant, MD4  anti-smoking  product,  Pearl 
Drops,  Pears  shampoo,  Scholls  foot 
refresher  spray,  foot  deodorant,  A/P  foot- 
spray,  dry  powder  footspray  and  rough 
skin  remover,  Signal  toothpaste,  Thermos, 
Us  antiperspirant  and  roll-on,  and  Wilkin- 
son Sword  double-edge  blades. 

Numark  March  promotion 

Numark's  "money  saver"  promotion, 
March  8-20,  will  include  :  Imperial  Leather 
soap,  Sunsilk  hair  spray,  Elastoplast  air- 
strip and  fabric,  Kleenex  for  Men,  Kotex, 
Pears  shampoo  and  Mum  rollette  and 
refills.  Details  from  Independent  Chemists 
Marketing  Ltd,  Mallinson  House,  321 
Chase  Road,  Southgate,  London  N14. 

on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U— Ulster;  We — Westward;  B— Border; 
G — Grampian;  E — Eireann;  CI — Channel  Island 

Anadin:  All  except  E 

Ayds:  All  except  A,  U,  B,  E 

Bisks:  All  except  E,  CI 

Caroline  nappies:  M 

Cow  &  Gate  fruit  syrups:  So 

Crest:  All  except  We,  E 

Elnett:  All  except  E 

Nulon:  All  except  E 

Poise:  Ln,  Y,  NE 

Rennies:  All  except  U,  E 

Roskens  hand  conditioner:  Lc,  Y,  NE 

Vaseline  Intensive  Care  lotion:  Ln,  M,  Lc, 

Y,  Sc,  WW,  So,  NE,  We 

Vichy  skin  care:  M 


Houbigant  predict  a  'memorable'  year  for  1976 
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Have  you  a  tender  spot 
for  Metanium? 


Some  nappy  rash  products  soothe. 
Others  protect. 

Metanium  is  specially  formulated  to 
do  both. 

Metanium  contains  a  silicone  base.  This 
acts  as  a  water  barrier  to  protect  the  baby's 
sensitive  skin. 

It  also  contains  the  right  balance  of 


titanium  salts  to  absorb  urine  and  promote 
rapid  healing. 

Because  Metanium  has  been  clinically 
shown  to  be  an  exceptionally  successful 
treatment  for  nappy  rash,  it  is  widely 
recommended  by  health  visitors. 
They've  got  a  soft  spot  for  it. 
Your  spot  for  Metanium  is  on  your  shelf. 


Metanium 
NappyRash. 
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A  new  generation 
of  Infant  Foods 


from  Milupa. 
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A  new  generation  of  infant  foods  is  now 
available  throughout  the  U.K.  from  Milupa  -  one  of 
Europe's  leading  baby  food  manufacturers. 
There  are  four  delightful  varieties,  each  carefully 
formulated  to  meet  the  nutritional  needs  of  infants 
and  growing  children.  Each  food 
contains  extra  iron  and  11  vitamins. 

Varieties  available,  Apple  & 
Honey,  Chocolate  &  Hazel  Nuts, 
Mixed  Fruit,  Semolina  & 
Honey,  as  cartons  of  150  gram, 
in  outers  of  1  dozen. 

Milupa  foods  are 
complete  and  ready  to  eat. 
Extras  such  as  milk, 
sweetening  and  fruit  have 
already  been  included. 

Milupa  is  a  Trademark. 


Preparation  is  simple  -  just  add  water. 
Special  granules  make  mixing  easy  and  provide 
a  full  measure  of  nourishment.  Each  food  has  a 
really  good  taste. 

Milupa  Infant  Foods  are  being  fully 
supported  by  retail  and  clinic  sampling,  postal 
sampling  to  mothers  and  with  press  advertising. 
Colourful  merchandising  material  is  available. 
For  your  first  order,  or  re-order,  contact 
your  wholesaler,  Milupa  salesman  or 
telephone  the  Milupa  Sales  Department 
WEST  DRAYTON  48286. 


Good  foods  from 
nature's  garden. 

Milupa  Limited,  Lab  House, 
Horton  Road,  West  Drayton, 
Middlesex  UB7  8DZ. 
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BABYCARE  

Recent  developments  in 
paediatric  therapy 

by  Heather  H.  Elliston,  group  chief  pharmacist,  The  Hospital  for  Sick  Children,  Great  Ormond  Street,  Londn 


Perhaps  '"recent  developments"  is  rather  a 
rigid  term  as  developments,  particularly 
in  paediatrics,  are  continuous  rather  than 
finite  processes,  moving  more  rapidly  in 
some  aspects  than  in  others. 

Of  particular  interest  in  recent  years  has 
been  the  development  of  special  foods  to 
treat  conditions  which  are  congenital,  for 
example,  phenylketonuria,  or  conditions 
which  may  also  develop  gradually  such  as 
renal  failure.  There  is  a  thin  dividing  line 
between  foods  and  drugs  and  the  Border- 
line Substances  Committee  has  been  estab- 
lished to  advise  which  preparations  are 
prescribable  as  drugs  under  the  NHS  and 
which  are  not. 

Synthetic  diets 

Synthetic  diets  have  been  devised  to 
restrict  the  intake  of  a  food  which  cannot 
be  metabolised  normally.  Treatment  of 
congenital  conditions  where  the  patient  is 
unable  to  metabolise  suitably  certain  con- 
stituents of  a  normal  diet  must  still  take 
into  consideration  the  dietary  needs  of  a 
growing  child.  In  phenylketonuria,  an  in- 
herited inborn  error  of  metabolism, 
phenylalanine,  an  essential  amino  acid 
occurring  in  all  proteins,  cannot  be  metab- 
olised correctly.  If  phenylalanine  is  ad- 
ministered in  normal  amounts,  mental 
deficiency  results  because  of  the  rise  in 
blood  levels  of  the  amino  acid  and  the 
formation  of  abnormal  metabolites. 

It  is  therefore  important  that  the  con- 
dition is  diagnosed  and  treated  with  a 
synthetic  low  phenylalanine  diet  as  soon 
as  possible  after  birth  to  minimise  brain 
damage.  Minafen  and  Lofenalac  are  most 
suitable  for  infants  and  also  provide  suf- 
ficient supplementary  calories.  Cymo- 
gran,  Albumaid  XP,  PKU  Aid  and  Amino- 
gran  are  used  for  older  children  and 
require  complete  vitamin  supplements,  for 
example  Ketovite  tablets  and  liquid,  as  well 
as  supplementary  calories.  The  last  two 
also  need  mineral  supplements. 

Periodical  biochemical  monitoring  of 
blood  phenylalanine  is  necessary  as  some 
phenylalanine  is  essential  for  growth. 
Foods  containing  high  phenylalanine  in- 
clude poultry,  pork,  lamb,  beef,  eggs,  fish, 
dairy  produce,  nuts,  proteinaceous  beans 
and  foods  containing  wheat  flour.  There  is 
some  debate  as  to  the  duration  of  the  low 
phenylalanine  diet — at  least  to  the  age  of 
eight  years  is  usual  but  it  may  be  neces- 
sary to  continue  for  longer  or  indefinitely. 
Mothers  who  have  phenylketonuria  them- 
selves need  severe  dietary  restriction  when 
pregnant  as  the  children  of  those  whose 
diet  is  not  controlled  have  been  found  to 
show  a  variety  of  abnormalities  even 
though  they  may  not  have  phenylketonuria. 

Among  other  inborn  errors  of  metabo- 


lism associated  with  amino  acids,  maple 
syrup  urine  disease  is  an  error  of  metabo- 
lism of  valine,  leucine  and  iso-leucine  for 
v/hich  MSUD  aid  is  prescribed  with 
mineral  and  vitamin  supplements.  A 
feature  of  this  condition,  as  the  name 
suggests,  is  the  smell  of  maple  syrup  in 
the  urine.  If  untreated,  metabolic  acidosis 
with  early  death  and  mental  retardation 
occur. 

Homocystinuria  is  an  amino  acid  dis- 
order involving  methionine  and  homo- 
cystine  for  which  Albumaid  X  methionine 
may  be  prescribed.  The  object  of  these 
special  foods  and  diets  is  to  provide  just 
the  right  amount  of  the  particular  essen- 
tial amino-acid  without  which  there  would 
be  a  failure  to  grow  while  an  excess  would 
result  in  mental  retardation. 

It  is  necessary  to  distinguish  dietary 
products  which  are  gluten  free  from  those 
which  are  protein  free.  Dietary  products 
for  infants  intolerant  of  sugars  have  also 
been  developed.  A  feature  of  sugar  in- 
tolerances, of  which  lactose  intolerance 
is  probably  the  most  common,  is  diar- 
rhoea which  may  be  severe  enough  to 
disturb  the  infant's  electrocyte  balance: 
Prosobee,  Velactin,  Galactomin,  Pre- 
gestimil  and  comminuted  chicken  as  the 
basis  of  a  food  are  among  products  pre- 
scribed for  various  sugar  intolerances. 

Medicines  as  well  as  foods  given  to 
these  children  must  be  sugar  free.  As  most 
tablets  contain  lactose  and  most  oral 
liquid  preparations  contain  sucrose,  it  is 
important  that  the  pharmacist  avoids  dis- 
pensing preparations  containing  the  offend- 
ing sugars.  This  has  interesting  implica- 
tions for  counter  prescribing  for  minor 
ailments  in  infants  and  small  children. 
Ketovites  needed  by  many  of  these  child- 
ren are  carbohydrate  free. 

Familial  hypercholesterolaemia,  a  con- 
dition in  which  betalipoproteins  are  present 
in  increased  amounts  in  the  serum,  is 
treated  partly  by  reducing  the  saturated 
fat  intake  in  the  diet  and  using  poly- 
unsaturated fat,  for  example  corn  oil, 
which  is  prescribable  for  this  condition, 
as  well  as  giving  cholesterol  reducing  drugs 
eg  clofibrate,  Questran  and  Secholex. 

Cystic  fibrosis 

In  cystic  fibrosis,  the  BM  test  for  infants 
has  recently  been  introduced  as  an  aid  to 
diagnosis.  Early  diagnosis  is  desirable 
because  of  the  special  dietary  needs  and 
the  pulmonary  problems.  Some  cystic 
fibrosis  infants  are  also  disaccharide  in- 
tolerant. It  is  usual  to  administer  supple- 
ments of  fat-soluble  vitamins,  particularly 
vitamin  E,  as  these  children  have 
difficulties  with  the  metabolism  of  fats. 
Antibiotics  such  as  gentamicin  and  car- 


benicillin  have  helped  the  treatment  of 
the  lung  infections  to  which  cystic  fibrosis 
children  are  prone,  the  mucus  in  their 
respiratory  tracts  being  extremely  viscous 
and  tending  to  stagnate.  Pseudomanas  in- 
fections are  a  particular  problem.  Anti- 
biotics are  usually  given  systemically  and 
aerosol  therapy  has  been  rather  less  popu- 
lar than  formerly,  possibly  due  to  prob- 
lems in  assessing  the  amounts  of  antibiotics 
penetrating  effectively  into  the  lungs. 

Considerable  advances  have  been  made 
in  the  treatment  of  childhood  leukaemias 
in  recent  years.  There  are  various  proto- 
cols for  treatment,  largely  engineered  by 
the  Medical  Research  Council,  using  com- 
binations of  drugs.  Some  factors  con- 
sidered when  choosing  the  most  suitable 
treatment  are  age,  the  type  of  leukaemia 
and  the  advancement  of  the  disease  at  the 
time  of  diagnosis.  There  is  some  evidence 
that  children  treated  at  special  centres  are 
likely  to  progress  more  favourably.  As  in 
the  case  of  other  patients  who  are  immuno- 
suppressed,  infections  acquired  by  leu- 
kaemic  children  may  be  severe  and 
require  larger  doses  and  larger  courses  of 
antibiotics  than  usual. 

Progress  is  also  being  made  in  the  treat- 
ment of  certain  viral  infections  with 
idoxuridine  and  its  related  compounds 
adenine  arabinoside  and  cytosine  arabino- 
side,  the  latter  also  being  used  as  a  cyto- 
toxic agent  in  leukaemia. 

Among  hazards  of  treatment  which  have 
Continued  on  p252 

Will  this  young  lady  be  the  1976  Dettol 
baby  of  the  year?  Miss  Joanne  Beasant, 
Newtown  Abbey,  is  the  regional  finalist 
for  Northern  Ireland.  The  winner  will  be 
chosen  on  March  21 
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become  recognised  over  recent  years  have 
been  the  problems  associated  with  the 
administration  of  tetracyclines  to  expec- 
tant mothers,  infants  and  small  children. 
Such  treatment  may  result  in  staining  and 
pitting  of  the  teeth  in  the  infants  and 
children,  this  effect  possibly  persisting  into 
the  "second"  teeth.  Oxytetracycline  is 
probably  the  tetracycline  likely  to  cause 
the  least  damage.  It  is  becoming  usual 
practice  to  avoid  prescribing  tetracyclines 
for  expectant  mothers,  children  under  two 
years  and  preferably  under  seven  years 
of  age  unless  there  is  no  alternative. 

Other  hazards  now  more  clearly  recog- 
nised involve  the  renal  problems  asso- 
ciated with  large  daily  doses  of  vitamin 
C.  Renal  failure  has  been  caused  in  Aus- 
tralian adults  in  this  way  and  renal  calculi 
have  been  seen  here.  A  timely  reminder 
that  one  can  have  too  much  of  a  good 
thing  might  help  customers  who  like  to 
self-medicate  themselves  with  large  con- 
tinuous doses  of  vitamin  C  as  well  as 
those  who  consume  prolonged  high  doses 
of  vitamin  A  and  D  capsules. 

No  shortage  of  advice 

Friends  of  mine  remarked  after  the 
birth  of  their  daughter  that  the  one  thing 
they  were  not  short  of  was  advice!  Parents 
are  anxious  for  their  children  and 
naturally  find  conflicting  opinions  con- 
fusing. Pharmacists  in  general  practice 
are,  as  members  of  the  community  health 
care  team,  in  a  position  to  help  parents 
understand  their  children's  prescriptions 
effectively  and  to  explain  other  points  such 
as  why  many  antibiotics  have  a  short 
shelf  life  when  reconstituted,  why  refrigera- 
tion will  not  necessarily  extend  the  expiry 
date  for  all  preparations  and  why  insulin 
should  not  be  kept  in  a  deep  freeze. 

Pharmacists  are  not  in  a  position  to  give 
advice  on  the  prognosis  of  childhood  and 
infant  diseases  and  should  kindly  point 
out  to  the  inquiring  parent  that  the 
clinician  in  charge  of  the  child's  treatment 
is  the  one  best  qualified  to  give  the  answer 
as  he  or  she  is  mostly  likely  to  know  how 
advanced  the  disease  is  in  that  particular 
child  and  how  effective  treatment  is  of  that 
particular  disease.  Many  parents  find  it 
difficult  to  understand  that  there  are  not 
always  black  or  white  answers  to  their 
questions,  that  it  is  difficult  to  try  to  ex- 
plain complex  situations  in  simple  terms 
and  that,  because  of  rapid  advances  in 
treatment  of  some  conditions,  reference 
books  in  public  libraries  may  not  be  up- 
to-date  and  may  prove  unnecessarily 
depressing  reading. 

Parents  of  sick  children  have  many 
problems  to  contend  with  and  are  as 
appreciative  of  the  interest  and  assistance 
of  the  pharmacist  in  general  practice  as 
they  are  of  the  other  members  of  the  com- 
munity health  care  team.  It  is  indeed 
helpful  to  parents,  particularly  with  child- 
ren with  special  diets  and  medicines,  to 
have  an  interested  neighbourhood  pharma- 
cist with  whom  they  can  discuss  their 
potential  requirements  for  special  prepara- 
tions for  their  child's  treatment. 
□  I  am  grateful  to  Miss  D.  E.  M.  Francis, 
chief  dietitian  to  the  Hospitals  for  Sick 
Children  Group  of  Hospitals,  for  her  ad- 
vice on  the  dietetic  aspects. 


BABYCARE 


Survival  plans 
for  bleak  times 

The  drop  in  birthrate,  the  economic  situation  and  the  possible  return  to  breast-feeding 
have  led  to  suggestions  that  the  babycare  market  is  facing  its  bleakest  period  ever.  C&D 
asked  manufacturers  how  they  intended  to  cope  with  the  situation — some  planned  to 
diversify  into  completely  different  areas,  some  were  aiming  existing  products  towards  nev 
audiences  and  others  believed  that  intensive  marketing  activity  would  keep  them  on  top. 


The  total  market  for  baby  foods  fell 
sharply  during  1975 — Robinson's  quote  a 
drop  of  almost  20  per  cent  in  volume 
terms  over  1974  for  all  strained,  junior, 
toddler  and  instant  foods,  the  sterling 
value  increase  of  some  16  per  cent  being 
a  result  of  inflation. 

However  Gerber  say  that  the  sterling 
turnover  from  baby  products  as  a  whole 
increased  by  30  per  cent  and  they  expect 
an  even  greater  rise  in  the  coming  year. 
For  them,  diversification  is  the  answer. 
Their  range  of  baby  clothes,  on  limited 
distribution  through  grocery  outlets  dur- 
ing the  past  few  months,  has  met  with 
considerable  success  and  the  company  is 
planning  to  promote  these  lines  through 
pharmacies  later  this  summer. 

Into  fruit  syrups 

Cow  &  Gate  are  also  carrying  out  a 
"bold  diversification"  into  new  areas  — 
the  first  being  fruit  syrups.  In  January 
they  launched  nationally  the  chemist-only 
orange  juice,  blackcurrant,  raspberry  and 
rosehip  syrups,  containing  B  vitamins  and 
iron  in  addition  to  vitamin  C.  First  results 
indicate  that  the  national  launch  will  equal 
the  test  market  success  when  the  syrups 
achieved  21  per  cent  brand  share  in 
pharmacies  in  the  Southern  television  area 
within  four  months. 

Cow  &  Gate  estimate  that  fruit  syrups 
account  for  £4-5m  of  the  £51  3m  babyfood 
market.  Mr  Richard  Mead,  marketing 
manager,  summed  up  the  situation:  "Pro- 
viding babyfood  manufacturers  continue 
to  identify  trends  in  the  market  and  act 
accordingly  an  interesting  future  lies 
ahead.  The  early  results  of  the  national 
launch  of  our  new  fruit  syrups  are  very 
encouraging  and  the  success  we  have 
found  in  this  new  field  certainly  substan- 
tiates our  forecast  of  the  pattern  the  Cow 
&  Gate  babyfoods  operation  will  take 
over  the  next  few  years." 

The  company  will  be  launching  another 
range  of  new  products  in  two  weeks  time 
and  further  developments  are  scheduled 
for  later  in  the  year. 

Another  entrant  into  the  baby  syrups 
field  is  Beecham  Foods  whose  Baby 
Ribena  is  now  on  test  in  Lancashire  and 
is  said  to  be  doing  well. 

Despite  the  increasing  competition  in 
the  baby  syrups  market,  Delrosa  is 
claimed  by  Sterling  Health  Products  to 
have  maintained  and  improved  its  position 
as  brand  leader  largely  because  of  high 
marketing  activity. 

The  baby  buggy  offer  alone  last  year 
resulted  in   large   increases   in  consumer 


sales  and  redemption  money  for  the 
buggies  totalled  over  £80,000.  So  effective 
was  this  campaign  that  Delrosa  re-intro- 
duced the  offer  in  January.  Advertising 
also  plays  its  part  and  Delrosa  have  found 
that  the  best  way  of  reaching  the  target 
audience  of  young  mothers  is  through  the 
specialised  baby  Press  and  women's 
magazines,  so  this  form  of  advertising  will 
continue  throughout  1976.  Delrosa  claims 
to  be  the  only  baby  syrup  product  to  be 
distributed  through  hospitals,  thereby 
reaching  mothers  at  the  point  of  birth. 
Over  500,000  1-oz  bottles  will  be  distri- 
buted during  1976. 

Milupa  Ltd  believe  that  economic  pres- 
sures and  a  trend  towards  more  natural 
products  has  led  to  a  widening  of  the 
market  potential  for  certain  baby  items — 
as  seen  by  the  penetration  of  baby 
toiletries  into  the  adult  market.  They 
recommend  the  more  palatable  types  of 
infant  food — such  as  the  Milupa  varieties 
containing  mixed  fruit,  chocolate  and 
hazelnuts,  apple  and  honey — as  a  dessert 
for  older  children.  Elderly  people  living 
alone  are  also  beginning  to  discover  the 
benefits  of  the  nutritionally-balanced  foods 
which  are  quick  ro  prepare  and  cost  only 
about  6p  for  a  4oz  portion  (loz  granules 
with  3oz  water). 

So  Milupa  feel  that  the  pharmacist  is 
in  a  good  position  to  recommend  the 
wider  use  of  infant  foods,  particularly  to 
the  elderly  and  adults  with  various  eating 
problems.  This  action  could  make  up  for 
the  decline  in  the  market  for  traditional 

Continued  on  p254 

A  baby  bottle  warmer  launched  recently 
by  Thermos  Ltd,  Brentwood,  Essex.  The 
bottle  is  placed  in  the  container  (right) 
in  hot  water  from  the  flask 
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FOR  BABIES  ONLY. 

New  babies  are  being  born  in  Britain  at  the  rate  of  more  than 
one  a  minute. 

Which  means  a  lot  of  teething  trouble  for  babies,  and  a  lot  of 
lost  sleep  for  parents. 

Unless  they  use  Dentrnox  teething  treatment. 

Dentmox  is  formulated  specifically  for  babies.  And  only 
for  babies. 

And  it  works.  Just  one  application  on  a  baby's  gums  eases 
the  pain  in  seconds.  And  peace  reigns. 

Unlike  most  other  mouth  treatments,  Dentmox  doesn't 
claim  to  cure  mouth  ulcers  or  denture  rubbing. 

Its  Lignocaine  Hydrochloride  content  is  0.33% -absolutely 
safe  in  normal  use.  And  toxicity  tests  give  its  LD50  value  as 
60  ml/ kg  body  weight. 

Which  means  a  baby  could  swallow  the  contents  of  a  tube 
without  any  real  harm  done. 

'  Throughout  the  year,  we'll  be  telling  parents  how  to  stop 
the  crying  and  catch  up  on  their  sleep. 

We're  running  ads  in  all  the  leading  Mother  and  Baby 
magazines  this  year.  So  we'll  reach  just  about  every  mum  in  the 
country  with  a  teething  baby. 

Remember,  new  customers  are  arriving  at  the  rate  of  more 
than  one  a  minute. 

All  simply  crying  out  for  Dentmox. 

THE  TEETHING  TREATMENT  MADE  JUST  FOR  TEETHING. 
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Seven  Seas  cod  liver  oil  is  to  be  featured 
later  in  the  year  on  Scottish  and  Anglian 
television  with  a  bonus  offer  to  the  trade 
(British  Cod  Liver  Oils  (Hull  and 
Grimsby)  Ltd,  Marfleet,  Hull) 

baby  cereals  by  opening  up  a  whole  new 
generation  of  customers  for  babyfoods. 

Far  from  being  despondent  about  a  falling 
birthrate,  Heinz  are  expecting  a  new  baby 
boom  which  will  expand  the  market  still 
further.  They  believe  a  policy  of  innova- 
tion and  investment  has  kept  them  ahead 
as  brand  leaders  in  the  £28m  prepared 
babyfood  market.  They  claim  that  two  of 
their  major  decisions  in  the  past  three 
years  have  helped  regenerate  the  market — 
the  launch  of  canned  main  meals  offering 
higher  protein  content  and  the  re-launch 
of  a  range  in  glass  jars 

Both  developments  have  been  supported 
by  massive  marketing  and  advertising 
investment.  Heinz  claim  to  account  for  94 
per  cent  of  the  total  of  nearly  £290,000 
spent  on  babyfood  advertising  in  the 
current  financial  year. 

Despite  the  general  decline  in  baby 
foods  sales,  Robinson's  say  the  instant 
foods  market,  of  which  their  baby  foods 
hold  over  80  per  cent,  was  up  in  volume 
terms  by  27-3  per  cent  and  in  sterling 
value  by  624  per  cent  during  1975.  Most 
of  the  increased  sales  came  from  Robin- 
son's baby  food  two,  where  the  volume 
increase  was  over  30  per  cent.  One  of  the 
reasons  claimed  for  this  rise  is  the  need 
for  economy — a  packet  of  baby  food  can 
be  opened,  just  enough  for  the  baby's 
meal  taken  out,  and  the  packet  reclosed 
for  several  days  with  no  wastage. 

Glaxo-Farley  Foods  are  now  testing  "a 
totally  new  concept" — a  product  exclusively 
for  expectant  and  nursing  mothers,  Supple- 
ment 32  (see  new  products). 

Low  solute  milks'  improvement 

Wyeth  Laboratories  regard  their  sales 
increase  for  SMA  milks  as  a  "significant 
achievement"  in  the  present  situation. 
Volume  increases  during  1975  for  Gold 
Cap  SMA  and  regular  SMA  baby  milks 
were  approximately  4  per  cent  over  1974 
(26  per  cent  in  terms  of  sales  value  reflect- 
ing the  allowable  cost  increases  brought 
about  by  inflation). 

The  brands  are  claimed  to  be  the  fastest 
growing  in  the  market,  holding  over  20 
per  cent  of  sales.  The  market  share  at  the 
end  of  1974  was  about  15  per  cent.  The 
number    of    hospitals    using    the  foods 
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What  has  happened  to  the  baby  box  give- 
away schemes?  Six  years  ago,  these 
sample  boxes  were  showing  great  promise 
as  a  means  of  baby  product  promotion, 
with  at  least  four  schemes  in  operation. 
But  the  numbers  have  dwindled  leaving 
Bounty  Services  Ltd  as  sole  survivor. 

Mr  John  Gregory,  managing  director, 
believes  Bounty's  success  lies  in  getting 
the  free  samples  directly  to  the  target 
audience,  ie  mothers  with  babies.  A  total 
of  140  distributors  personally  issue  packs 
to  mothers  giving  birth  in  hospital  and 
some  500  UK  hospitals  now  co-operate. 

"Other  schemes  probably  failed  because 
they  were  not  specific  in  pinpointing  the 
intended  audience,"  Mr  Gregory  says.  For 
this  reason  Bounty  have  never  distributed 
their  packs  through  pharmacies :  "It  is 
difficult  for  busy  retailers  to  ensure  that 
only  pregnant  women  or  women  with 
babies  are  given  the  samples." 

However,  Mr  Gregory  feels  that  the 
service  benefits  pharmacists  by  encourag- 
ing mothers  to  buy  the  products  sampled 
— many  of  which  are  sold  exclusively  by 
pharmacies. 

The  Bounty  scheme  started  in  1960  and 
now  covers  half  a  million  births  annually. 
The  "Bounty  Baby  Book :  Baby's  First 
Year",  published  annually  in  June  and 
containing  advertising,  goes  out  in  every 
pack  of  which  there  are  two  basic  types — 
one  for  mothers  having  their  first  baby 
and  another  for  mothers  who  already  have 


older  children.  The  "Baby  Book",  which 
gives  information  on  most  aspects  of 
baby-care,  is  often  requested  by  schools 
for  use  as  a  teaching  aid. 

Names  and  addresses  of  mothers  given 
samples  are  taken  but  only  used  for 
research  purposes.  For  example,  manufac- 
turers can  determine  how  successful 
sampling  is  as  a  means  of  promotion  by 
monitoring  1,000  bags,  say,  500  containing 
a  baby  powder  and  500  not.  A  follow-up 
questionnaire  three  to  six  months  later  can 
determine  the  mother's  awareness  and 
usage  of  that  particular  powder  compared 
with  other  brands. 

Next  promolions 

Among  products  being  distributed  in 
March  and  April  are:  Heinz  strained 
foods,  Delrosa,  Johnsons  baby  powder 
and  shampoo,  Farley's  rusks,  Farlene, 
Dentinox  and  Steedman's  teething  jelly 
(though  not  in  the  same  bag  as  the  client's 
exclusivity  is  guaranteed),  Curity  Snugglers, 
Fairy  toilet  soap  and  literature  on 
Dentinox  toothpaste. 

The  organisation's  headquarters  at  Diss, 
Norfolk,  also  handles  promotional  offers 
for  other  companies.  Mr  Gregory  is  con- 
fident that  Bounty  Services  will  continue 
to  prosper — "tough  times"  in  economic 
terms  can  work  in  their  favour,  as  manu- 
facturers turn  from  possibly  more  expen- 
sive television  advertising  to  become  more 
specific  with  sampling. 


increased  by  25  per  cent  during  the  year. 

The  Department  of  Health's  recent 
advice  that  unmodified  cow's  milk  pre- 
parations are  unsuitable  for  babies  under 
six  months  is  likely  to  boost  sales  of  low- 
solute  milks  still  further.  But  some  time 
before  this  announcement,  Wyeth  were 
noticing  the  effects  of  their  educational 
programme — that  mothers  were  switching 
to  the  brands  most  closely  resembling 
breast  milk.  Whereas  at  one  time  there 
was  a  large  price  difference  between  the 
low  solute  and  unmodified  milks,  the  gap 
has  gradually  narrowed  as  the  latter  have 
become  more  expensive. 

Manufacturer's  plans  following  the  De- 
partment's announcement  were  outlined 
last  week  (C&D,  pl92). 

Turning  to  disposable  nappies,  Robin- 
sons of  Chesterfield  say  that  volume  sales 
through  pharmacies  were  down  last  year. 
The  total  market  was  worth  about  £8m 
in  1975  with  chemists  accounting  for  two- 
thirds  of  sales  from  chemists  and  grocers. 
The  market  through  pharmacies  has  been 
growing  since  1969,  but  the  value  of  these 
sales  only  increased  by  some  6  per  cent 
in  1975  in  spite  of  inflation. 

But  the  company  say  that  the  fall  in  birth 
rate  has  not  been  the  reason  for  the  check 
in  the  market  growth  because  the  market 


would  not  have  expanded  by  about  12  per 
cent  over  the  past  four  years.  The  main 
reason  is  that  retailers  have  not  carried 
adequate  stocks  or  maintained  adequate 
fixture  and  shelf  space. 

Paddi  pads  is  the  brand  leader  from  all 
retail  outlets,  accounting  for  some  48  per 
cent  of  all  disposable  nappies  purchased. 

The  company  believes  that  with  only 
10  per  cent  of  all  nappy  changes  accounted 
for  by  disposables  there  is  tremendous 
potential  for  growth. 

Lilia-White  predict  that  the  disposable 
nappy  sector  will  see  little  growth  in  the 
first  half  of  the  year,  but  some  advance 
in  the  latter  half  of  the  year  with  a 
stabilising  of  market  conditions. 

Perhaps  the  most  enthusiastic  comment 
on  the  disposables  market  comes  from 
Colgate-Palmolive  who  launched  Curity 
Snugglers,  "the  first  throwaway  nappy  and 
waterproof  pants-in-one",  in  the  Southern 
television  area  in  September  1975  and 
have  extended  distribution  to  London, 
East  Anglia,  Midlands,  Wales  and  the 
West  Country.  Exceptional  demand  for  the 
product  in  these  areas  has  strained  current 
production  capacity  and  delayed  Colgate's 
plans  for  national  distribution.  But  the 
company  says  it  is  "a  problem  we  are 
pleased  to  have  and  will  soon  be  solved." 
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Last  year  Delrosa  was,  once  again,  brand  leader 
in  the  baby  syrup  market. 

What's  more,  it  was  one  of  the  few  baby  products 
to  have  shown  a  significant  rise  in  volume  sales. 

This  year,  Delrosa  is  heading  for  even  better 
sales  with  a  totally  new  promotional  campaign. 

So  stock  up  now. 

You've  got  a  best  seller  on  your  hands. 


W 
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Repackaging  plans 

Lewis  Woolf  Griptight  Ltd  are  planning 
promotions  on  Super  Sof'down  nappy 
pads  which  will  be  available  in  new  packs 
in  a  few  weeks  time.  Sof'down  nappy 
liners  and  tie-pants  are  also  to  be  re- 
packed in  display  boxes. 

The  new  Freflo  polycarbonate  feeders, 
launched  in  October  1975,  will  continue  to 
be  advertised  in  the  consumer  and  pro- 
fessional Press.  The  feeders  are  being 
further  improved  by  printing  the  ml  and 
fl  oz  graduations  in  bright  orange  instead 
of  embossed  in  the  plastic.  The  bottles 
are  packed  in  a  small  cardboard  sleeve 
rather  than  an  expensive  carton  to  help 
keep  costs  down. 

The  new  variable  flow  teats,  which  have 
a  slit  at  the  top  instead  of  a  hole  (C&D, 
Babycare  supplement,  September  27,  1975, 
pl4),  will  be  marketed  in  the  summer.  The 
flow  of  milk  can  be  varied  by  the  mother 
while  the  baby  is  feeding. 

The  Flexi-ring  soothers,  which  conform 
to  the  recently  published  British  Standard 
5239,  will  be  available  at  the  end  of  March 
in  five  bright  colours  in  addition  to  the 
present  pastel  blue,  pink  and  white. 

Lewis  Woolf  Griptight  are  most  anxious 
to  see  legislation  to  prevent  the  sale  of 
dummies  which  do  not  conform  to  the 
standard.  The  matter  is  being  considered 
by  the  Department  of  Prices  and  Con- 
sumer Protection,  following  public  con- 
cern over  the  safety  of  some  types  of 
dummies  on  the  market.  The  BS  number 
will  soon  appear  on  Griptight  Flexi-ring, 
Hushmaster  and  Orthodontic  soothers 
(Lewis  Woolf  Griptight  Ltd,  144  Oakfield 
Road,  Birmingham  B29  7 EE). 


'Keep  warm'  dish 

A  special  offer  on  a  "keep  warm"  baby 
dish  will  be  the  next  promotion  from 
Heinz.  The  company  has  distributed 
through  women's  magazines  over  19 
million  "7p  off"  coupons  for  use  with  jars 
and  cans — a  programme  which  will  be 
boosted  by  a  further  5  million  coupons 
during  the  spring.  Over  500,000  parcels, 
which  include  the  "From  milk  to  mixed 
diet"  booklet,  are  distributed  annually  to 
mothers  having  their  babies  in  hospitals 
(H.  J.  Heinz  &  Co  Ltd,  Hayes  Park, 
Hayes,  Middlesex). 


Thermometer  range 

Rand  Rocket  are  extending  their  range  of 
manicure  requisites  and  surgical  instru- 
ments to  babycare  products  under  the 
Lord  Randolph  label. 

The  first  product  in  the  range — baby 
nail   clippers   (£0-23) — was   launched  late 


1975  following  concern  about  the  problem 
of  using  scissors  near  baby  fingers  and 
toes.  Apart  from  the  dangers  of  approach- 
ing a  squirming  baby  with  two  blades, 
scissors  tend  to  tear  and  bend  the  soft 
nails  if  they  are  not  correctly  aligned, 
whereas  baby  clippers  are  claimed  to  leave 
no  sharp  edges. 

A  range  of  three  thermometers  will  be 
available  soon.  A  new-design  clinical 
thermometer  (£0-79)  shows  the  tempera- 
ture clearly  in  both  Centigrade  and 
Fahrenheit.  It  is  larger  than  normal  to 
encourage  the  mother  to  place  it  under  the 
baby's  arm  instead  of  in  the  mouth.  A 
room  thermometer  (£0-86)  enables  her  to 
check  the  temperature  in  the  nursery  and 
a  third,  "fast-reacting"  thermometer 
(£3-13)  allows  her  to  find  the  correct  tem- 
perature of  the  bath  water.  The  thermo- 
meters are  available  separately  or  in  a 
presentation  pack  (£4-75)  of  all  three 
together  (Rand  Rocket  Ltd,  Imperial  Way, 
Watford,  Herts  WD2  4XX). 


Daily  advertisements 

The  1976  Press  campaign  for  Bonjela 
starts  this  month  and  is  directed  at  all 
branches  of  the  medical  and  para-medical 
professions.  The  advertising  retains  the 
"three  minute  smile  theme"  but  now 
emphasises  the  many  different  indications 
for  which  Bonjela  is  appropriate — teeth- 
ing, cold  sores,  mouth  ulcers  and  other 
oral  lesions. 

Reckitt  &  Colman  representatives  will 
be  offering  special  two  dozen  display 
stands  featuring  the  new,  brighter  cartons 
in  which  Bonjela  is  now  packed. 

The  company  says  that  a  Dettol  adver- 
tisement will  appear  either  on  television  or 
in  the  national  Press  every  day  in  1976. 

The  ninth  Dettol  "Baby  of  the  year" 
competition  is  well  under  way  and  the 
Dettol  national  nursing  awards  scheme 
was  launched  recently.  Britain's  "top 
nurse",  who  will  win  £1,250,  will  be 
chosen  during  BBC  television's  "Nation- 
wide" on  June  9.  The  closing  date  is  April 
12  and  entry  forms  are  available  from 
PO  box  11  IN,  Reckitt  House,  Stoneferry 
Road,  Hull  HU8  8DW. 


Babysitter  memo  pad 

Jackel  &  Co  Ltd  are  launching  a  national 
Press  advertising  campaign  in  specialised 
baby  periodicals  on  the  Tommee  Tippee 
range  of  nursery  accessories.  A  free 
Tommee  Tippee  babysitter  memo  pad 
insert,  together  with  a  full-page  advertise- 
ment and  editorial  coverage,  will  appear  in 
the  March  issue  of  Mother  magazine 
(Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland). 
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Samples  available 

Advertising  and  promotional  plans  for 
Milupa  infant  foods  centre  around  a  £|m 
sampling  campaign  direct  to  mothers.  It 
is  expected  that  in  the  first  six  months  of 
the  year,  some  half  a  million  samples  will 
be  distributed  to  mothers  by  direct  mail 
and  by  health  visitors. 

A  selection  of  samples  is  available  for 
pharmacists  to  distribute,  presented  as  a 
box  containing  a  40g  pack  of  semolina  and 
honey  and  one  of  mixed  fruit,  or  as  indi- 
vidual sachets  containing  mixed  fruit, 
apple,  chocolate  and  hazelnut,  or  seven 
cereal. 

Advertising  is  appearing  in  baby  maga- 
zines and  publications  directed  towards 
health  visitors  and  nurses.  Display  material 
includes  a  shelf/counter  dispenser,  a  free- 
standing unit  and  cards.  The  sales  force 
has  been  increased  this  year  with  Scot- 
land, the  north  east  and  north  west  being 
fully  represented  for  the  first  time 
(Milupa  Ltd,  Lab  House,  Horton  Road, 
West  Drayton,  Middlesex  UB7  8DZ). 


Extended  cover 

Dinnefords  is  soon  to  broaden  its  adver- 
tising coverage  by  extending  from  the 
maternity  magazines  into  national  news- 
papers and  other  magazines.  As  well  as 
full  page  colour  advertisements  in  Mother, 
Mother  and  Baby,  Maternity  and  Mother- 
craft,  from  April  advertisements  will 
appear  in  the  Sun,  Sunday  Mirror,  True 
Story,  True  Romances  and  Woman's 
Story.  The  campaign  will  continue  over 
the  year  with  an  extra  "burst"  in  May  to 
July,  which  is  traditionally  a  higher  selling 
time.  Beecham  Proprietaries  claim  that 
Dinneford's  long  history  has  helped  it 
survive  such  setbacks  as  last  year's 
"furore"  over  alcohol  in  medicines  and  the 
drop  in  birthrate. 

Sample  sachets  of  All  Fresh  baby 
bottom  wipes  are  to  be  given  away  with 
the  May  issue  of  Mother  magazine.  Health 
visitors  are  being  encouraged  to  recom- 
mend baby  wipes  as  a  useful  product 
(Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex  TW8  9BD). 
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EVERYDAYS 


The  first  pop-onfashion  pantsforbaby. 


Something  really  exciting  has 
happened  to  baby  pants.  We've  given 
them  a  smart  gingham  fabric  outer  over  a 
PVC  lining  and  they  snap  on  in  seconds. 

Everydays  look  neat  and  smart  over 
terry  or  disposable  nappies. 

We've  retained  the  function  of  a  baby 
pant  but  made  them  attractive  enough 
not  to  need  covering  up. 


There's  three  super  colours  too  -  pink, 
yellow  and  blue. 

With  all  these  features  they're  sure  to 
be  welcomed  by  Mums  and  that 
means  a  great  new  selling 
line  for  you. 

Everydays  now  available 
from  your  usual  wholesaler 
or  direct.  Order  now. . . 


EVerydayS 


Hellane  Manufacturing  Ltd 
29-31  Oxford  Street,  London  W1R  IRE 
Telephone  01-439  9135 
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WITH  650,000  NEW  USERS  EVERY  YEAR 

IT  MAKES  SENSE  TO  STOCK  THE 
SUCCESSFUL  BABY  PANTS 


*  TRIPLE  PACKS 

*  LARGE 
&  EXTRA 
LARGE  SIZES 

•*  4  COLOURS 
-WHITE 
-BLUE 
-PINK 
-LEMON 


,ScH  YOUR  BABY  PAWS  - 


CONTACT  YOUR  WHOLESALER  OR  RING 
NIVEA  TOILETRIES  AT  WELWYN  GARDEN  CITY  20221 
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New  steriliser  unit 

Kirby  have  added  a  steriliser  unit  (£2  48) 
to  their  babycare  range  which  includes 
sterilising  tablets  and  cotton  buds.  Pur- 
pose designed  for  tablet  cold  sterilisation, 
the  unit  holds  four  bottles,  teats  and 
covers  for  multiple  feeds.  The  bottles  can 
be  sterilised  in  the  vertical  position  and 
the  unit  is  made  from  "scratch-resistant" 
see-through  plastic  which  is  not  affected 
by  liquid  sterilisers. 

There  is  a  consumer  offer  during  the 
launch  period  of  one  month's  supply  of 
sterilising  tablets,  worth  £047,  free.  The 
steriliser  is  supplied  to  the  trade  in  units 
of  two  (H.  &  T.  Kirby  &  Co  Ltd,  Milden- 
hall,  Bury  St  Edmunds,  Suffolk). 

Accent  on  education 

William  Freeman  &  Co  Ltd  are  continuing 
to  promote  their  Subaseal  range  during 
1976  with  emphasis  on  selected  items 
from  a  product  mix  which  includes 
traditional  teats,  soothers,  teething  trainers, 
feeding  bottles,  and  new  lines  such  as  the 
two-handled  "Grippy"  feeding  cup,  and 
baby  feeding  plates  and  dishes  in  sterilis- 
able  primrose  polypropylene. 

The  company  says  that  the  ability  of 
these  products  to  withstand  boiling  water 
has  proved  to  be  an  important  sales  point 
recognised  by  nursing  mothers  aware  that 
a  baby  is  prone  to  gastro-enteritis  until  it 
is  a  year  old.  Product  sterilisation  is 
an  increasingly  important  consideration  in 
marketing  nursery  feeding  lines,  so  Wil- 
liam Freeman  Ltd  stress  the  suitability  of 
their  merchandise  for  steam  sterilisation, 
or  sterilising  with  approved  fluids. 

The  education  aspect  of  their  promotion 
in  1976  will  therefore  be  a  major  element 
in  the  campaign,  with  renewed  emphasis 
on  the  Superlife  silicone  teat,  which  may 
be  sterilised  repeatedly  and  re-used  with- 
out deterioration.  The  company  considers 
that  this  product  will  assume  increasing 
importance  in  1976  as  inflation  continues 
and  mothers  recognise  the  advantages  of 
buying  a  single  teat  which  lasts  from  birth 
to  weaning. 

Cot  and  pram  hot  water  bottles  are 
prominently  featured  for  national  Press 
promotion  in  1976  (William  Freeman  and 
Co  Ltd,  Subaseal  Works,  Staincross, 
Barnsley,  Yorks). 

'Fashion'  pants 

Hellane  Manufacturing  Ltd  have  intro- 
duced new  baby  pants — Everydays — which 
aim  to  combine  function  with  fashion  as 
the  babywear  market  "is  tending  to 
become  more  fashion  and  colour  con- 
scious." 

Everydays  are  a  pop-on  pant  with  a 
closer,  neater  fitting  to  get  rid  of  "the 


usual  bagginess  around  baby's  bottom." 
They  have  a  protective  pvc  inner  lining 
with  a  cotton  gingham  outer  covering  in 
three  colours — pink,  blue  and  yellow — and 
two  sizes — medium  and  large.  Claimed  to 
be  strong  and  hard-wearing,  they  can  be 
worn  without  any  other  outer  covering  in 
hot  weather. 

Everydays  are  now  launched  nationally 
and  as  part  of  the  initial  sell-in  they  come 
in  a  merchandising  unit  which  has  been 
specially  designed  to  fit  into  most  phar- 
macy babycare  departments. 

Until  the  end  of  March  specially  flashed 
packs  of  Helena  Snap-ons  (£0-32)  will  con- 
tain a  free  pull-on  pant  worth  lip  at  rsp. 
Snap-ons  are  made  of  pvc  with  adjustable 
waist  and  elasticised  legs.  Other  pants  in 
the  Helena  range  include  pull-ons,  nylon 
covered,  trainer  and  a  variety  of  frilly  pants 
(Hellane  Manufacturing  Ltd,  29  Oxford 
Street,  London  Wl). 


Johnson  &  Johnson  Ltd,  who  claim  to  be 
market  leaders  with  70  per  cent  of  all 
baby  toiletries  sold,  are  planning  new  pro- 
motions for  pharmacy  outlets  in  the 
coming  months. 

From  April  26  for  eight  weeks  John- 
son's cotton  buds,  market  leaders  with  70 
per  cent  share  in  pharmacies,  will  be 
offering  a  "Johnson  junior"  T-shirt.  All 
packs  will  carry  a  flash  and  there  will  be 
an  application  form  inside  the  pack.  The 
T-shirts  show  the  cartoon  character 
"Johnson  Junior"  and  are  in  five  baby/ 
children  sizes  at  £075  and  four  adult 
sizes  at  £0  99.  There  will  be  a  larger  range 
ot  cotton  buds,  shelf  barkers,  dump  bins, 
and  header  cards  available  to  retailers. 

The  new  "little  people  powder"  com- 
mercials, will  run  on  all  ITV  channels 
until  the  end  of  May. 

A  competition  for  retail  pharmacists 
will  be  run  through  the  company's  repre- 
sentatives from  March  1  to  April  23. 
Based  on  the  film  "Easter  parade",  the 
promotion  covers  baby  soap,  baby  cream, 
and  one-way  Baby-dry  nappy  liners,  for 
which  retailers  will  have  to  place  a  mini- 
mum order.  The  competition  will  involve 
four  questions  based  on  knowledge  of 
Paris  and  Easter,  and  a  simple  tie-breaker. 
All  entrants  will  receive  a  prize  and  three 
regional  first  prizes  of  a  weekend  in  Paris 
for  two  are  being  offered,  with  a  "golden 
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Range  re-appraisal 

Much  of  the  marketing  activity  on  Bambi 
during  1976  will  be  aimed  at  strengthening 
and  consolidating  not  only  Bambi  but 
Lilia-White's  baby  product  range  as  a 
whole.  A  formal  study  is  being  taken  of 
the  entire  range  and  a  re-appraisal  of  the 
product  presentation  is  expected,  aimed  at 
improving  awareness  in  store. 

Promotional  plans,  which  will  involve 
mainly  "below  the  line"  activity,  are  to 
include  the  continuation  of  the  popular 
sampling  scheme  which  enables  the  com- 
pany to  reach  its  target  population  in  the 
most  effective  way.  The  recent  launch  of 
Golden  Babe  babywipes  has  indicated  the 
success  of  this  concept.  The  packaging  and 
economy  aspects  of  this  product  have  been 
very  well  received  in  the  trade  but  Lilia- 
White  say  that  as  yet  it  is  a  little  early  to 
judge  its  success,  partly  because  the  initial 
launch  price  was  well  supported  and  it  has 
not  as  yet  achieved  its  full  retail  selling 
price  (Lilia-White  (Sales)  Ltd,  Alum  Rock 
Road,  Birmingham  B8  3DZ). 

Support  for  Fennings 

Fennings  are  supporting  their  children's 
cooling  tablets  with  page  and  half  page 
advertisements  in  Mother,  Mother  and 
Baby,  the  new  Parents  magazine  (first 
issue  April),  and  News  of  the  World. 
Fennings  Little  Healers  are  being  adver- 
tised in  Sunday  People  and  on  bus  sides 
in  the  Greater  Manchester  area.  Their 
soluble  junior  aspirin  are  now  being 
packed  in  amber  coloured  plastic  bottles 
holding  25  tablets  (£0-15)  with  Snap-safe 
child  resistant  closures  (Fennings  Pharma- 
ceuticals, 86  Hurst  Road,  Horsham, 
Sussex). 


nest  egg"  containing  "his  and  hers"  gold 
pens  for  the  runners-up. 

Display  prizes  of  "golden  nest  eggs" 
containing  "his  and  hers"  gold  watches 
will  be  awarded  for  the  most  imaginative 
and  original  display  in  a  pharmacy,  for 
which  retailers  will  have  to  send  in  photo- 
graphs to  enter  (Johnson  &  Johnson  Ltd, 
Slough,  Bucks  SL1  4EA). 


T-shirt  and  golden  nest  egg  offers 
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NOW* -the  teat  that 
lasts  from 
birth  to 
weaning 

The  latest  addition  to 
the  SUBA-SEAL  range 
of  baby  feeding  requ 
sites-the  Subacone 
Silicone  Teat,  which 
lasts  from  birth  to 
weaning  and  may  be 
sterilised  repeatedly 
without  deterioration. 
This  is  the  biggest  recent 
advance  in  baby  feeding-in 
terms  of  hygiene,  easier  control,  and 
the  continued  psychological 
satisfaction  the  baby  derives  from 
regular  use  of  the  same  teat. 
Full  details  and  literature  gladly 
sent  on  request. 
(No  stamp  needed) 


o 


WILLIAM  FREEMAN  &  CO.  LTD. 

FREEPOST.  Bamsley.  South  Yorkshire  S75  6BR.  Tel:  84081 


Telex:  547186. 


Mr 


EXNIKT 


OFFERS  YOU 


comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
container  and  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays,  EEC  PREFERENCE  regulations,  ATA, 
BOTB,  CAN,  ECGB.  THE,  VAT  information,  plus 
monthly  up-dating  service, 

700 pages 210  <  143  mm  £14.00 

Benn  Brothers  Limited  1  25  High  Street  Colliers  Wood 
London  SW1  9  2JN  Tel :  01  -542  8575 


Safety  in  numbers. 


Stock  Babysafe  sterilising  tablets'  economy 
pack  -  and  you're  on  to  a  sure  thing: 

It  outsells  conventional-sized  packs  by 
1 0  to  I ! 

Retail  price  for  56  tablets:  just  69p! 
Which  simply  means  just  over  I  p.  for  a 
tablet  which  makes  a 
mum's  life  easier  by  at 
least  half-an-hour. 

(To  go  with  the 
tablets  Kirby  now 


SAFE 

tablets 

The  modern  way  to 
sterilise  your  baby's 
feeding  bottles  and 
teats  without  boiling 


ECONOMY 
PACK 


56  tablets 


produce  a  first-class  sterilising  unit.) 

Babysafe  tablets  (56's).  Trade  £4.99  per  doz.  excl.  VAT. 
Retail  69p.  each  incl.  VAT 

Kirby  Sterilizer  Unit.  Special  consumer  offer:  I  month's  supply  of 

Babysafe  tablets  free  with  each  unit  -  worth  47p. 

Trade  £1.54  each  excl.  VAT.  Retail  £2.48  incl.  VAT   

For  full  details  and  orders,  contact  your  wholesaler 
H.  &  T.  Kirby,  Mildenhall,  Bury  St.  Edmunds.Suffolk  I  P287AX. 
Tel:Mildenhall7l3227. 


PHARMACEUTICALS 
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(Berber,  now  available  in  6-packs. 


For  anyone  ordering  through 
Wholesalers,  the  20  top-selling  Gerber 
varieties  are  now  shrink-  wrapped 
in  sixes. 

That  means  you  tie  up  less  working 
capital.  (The  purchase  cost  of  Gerber 
6-pack  is  between  xh  and  lA  of  the  cost  of 
a  competitors  x  24  case.) 

And  you  can  have  more  Gerber  varieties 
in  stock  at  any  one  time,  so  essential  in 
attracting  Mothers  in  to  your  store. 

Exactly  what  you'd  expect  from  Britain's 
fastest  growing  baby  food  company.  (Our 
unit  sales  have  increased 2Vi  times  since 
1970.) 

Hurry,  there's  a  queue  forming  already. 


Rich  in  nourishment.  Safe  in  glass 
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BABYCARE 


Product  news 


Continued  from  p259 

Spray  for  mothers 

Rotersept  spray  is  being  advertised  in  the 
various  midwives  and  health  visitors 
journals  and  FAIR  Laboratories  Ltd  say 
the  product  has  received  "enthusiastic 
acceptance"  from  midwives  and  health 
visitors  who  have  received  samples. 

The  aerosol,  which  contains  chlor- 
hexidine  gluconate  0  2  per  cent,  is  sprayed 
onto  the  nipples  and  surrounding  area 
just  before  and  after  each  feed  to  protect 
against  cracking.  The  base  is  quick- 
drying,  the  spray  tasteless,  and  the  anti- 
septic guards  against  infection  of  the 
broken  skin  by  staphylococci  in  the  baby's 
nasal  cavity  (FAIR  Laboratories  Ltd, 
Moreton,  Wirral,  Ches). 

Chemist-only  lines 

Unichem  will  be  giving  added  support  to 
its  range  of  Kemva!  products  this  year 
under  promotional  activity  covering  all  its 
own  brand  goods.  This  will  include  special 
offers,  consumer  competitions  in  local 
newspapers  and  point  of  sale  material. 
The  organisation's  entry  into  the  babycare 
market  with  Kemval  nappyliners  has  been 
expanded  with  the  introduction  of  dispos- 
able nappies,  plastic  pants  and  cleansing 
roll,  offering  the  independent  chemist  a 
high  profit  margin  on  rapid  turnover 
items  (Unichem  Ltd,  Crown  House,  Mor- 
den,  Surrey). 

Nusoft  range 

There  are  plans  for  enlarging  the 
Nusoft  range  still  further  after  the  recent 
addition  of  nursery  wool.  A  "below  the 
line"  policy  offers  bonuses  every  six  to 
eight  weeks  (Independent  Chemists  Mar- 
keting Ltd,  Chase  Road,  London  N14). 

New  cream 

Zinc  and  castor  oil  cream  BP  (HOg,  £0-25) 
is  being  added  to  the  Pickles  range  of 
baby  products  which  includes  Pickles  SCR 
for  cradlecap.  Snufflebabe  and  a  vapour 
chest  rub  for  infants.  The  products  are  to 
be  advertised  regularly  in  baby  magazines 
(J.  Pickles  &  Sons,  Pickles  House,  Church 
Lane,  Knaresborough,  Yorks  HG5  9AS). 

Plans  for  Paddi 

Robinsons  of  Chesterfield's  promotional 
campaign  for  1976  aims  to  increase  the 
total  number  of  mothers  using  disposable 
nappies. 

A  baby's  bath  time  sponge  offer  and 
promotional  packs  of  the  re-launched 
Paddi  nappy-liners  are  now  available,  with 
further  promotions  planned  for  Paddi  pads 
in  the  spring,  summer  and  autumn.  An 
information  programme  on  the  usefulness 
of  disposable  nappies  in  general  will  be 
carried    out    through    schools,  teachers' 


training  colleges,  pre-  and  postnatal  clinics, 
health  visitors  and  hospitals.  Advertising 
will  use  women's  magazines,  the  national 
Press,  specialist  mother  and  baby  publica- 
tions, and  television. 

The  first  leaflet  from  the  Paddi  advisory 
service,  "Tinies  on  the  move",  is  now 
available  and  gives  advice  on  travelling 
with  babies.  Further  leaflets  will  be  pub- 
lished during  the  year.  The  advisory  ser- 
vice supplies  teaching  materials  and 
samples  to  health  visitors,  health  education 
officers,  clinics  etc  (Robinson  &  Sons  Ltd, 
Wheat  Bridge,  Chesterfield,  Derbys). 

Maws  campaigns 

Maws  are  planning  advertising  campaigns 
in  Woman's  Realm,  Family  Circle,  Living, 
My  Weekly,  The  Baby  Book,  You  and 
Your  Baby,  New  Baby  and  Mother  from 
March  until  the  end  of  the  year.  The 
advertisements  will  concentrate  mainly  on 
Nappiclene,  Simpla  tablets,  nappy  liners, 
baby  pants  and  the  bathcare  range. 

Maws  offer  colour  charts  on  sterilising, 
changing  and  other  babycare  to  clinics 
and  professional  centres.  Simpla  charts  are 
available  for  consumer  use. 

A  new  1kg  drum  of  Nappiclene  (£0-87) 
was  launched  last  month,  its  advantage 
being  that  the  resealable  plastic  container 
is  less  likely  to  burst  or  leak  than  a  card- 
board one  (S.  Maw  Son  &  Sons,  Alders- 
gate  House,  New  Barnet,  Herts). 


The  cot  hot  water  bottle  selected  by 
William  Freeman  &  Co  Ltd  for  1976 
promotion 


Wellcome  offers 

Bonus  offers  on  Calpol  and  Drapolene  are 
now  available  through  Wellcome  con- 
sumer division  representatives.  Point-of- 
sale  material  includes  price  markers  and  a 
leaflet  on  nappy  rash  and  teething  (Well- 
come consumer  sales  division,  Crewe  Hall, 
Crewe,  Ches). 


Hints  on  merchandising 

by  Mr  John  Gorman,  product  manager,  Gerber  babyfoods 


In  spite  of  the  fact  that  mothers  with 
young  children  tend  to  shop  locally  in  the 
neighbourhoods  where  they  live,  the  inde- 
pendent chemist  commands  only  25  per 
cent  of  total  babyfoods  sales  through 
chemists. 

As  incorrect  merchandising  is  probably 
the  most  frequent  reason  why  many  inde- 
pendent retailers  have  difficulty  in  match- 
ing the  multiples'  performance  in  selling 
baby  products.  Gerber  have  drawn  up  the 
following  guidelines  to  help  independent 
outlets  to  provide  the  young  mother  with 
a  balanced  range  of  baby  products  and 
reap  maximum  profits.  A  properly 
merchandised  baby  fixture  will  help  to 
bring  more  mothers  into  the  store,  main- 
tain their  loyalty  as  shoppers,  and  encour- 
age a  greater  range  sale  of  baby  products. 

One  golden  rule  is  to  merchandise 
all  baby  products — foods  and  non-foods — 
together  so  that  young  mothers  who  come 
in  to  buy  babyfoods  can  easily  purchase 
baby  toiletries  and  other  requisites  in  the 
si  ore  and  avoid  having  to  shop  around  in 
other  outlets. 

Milks  and  fruit  juices  which  can  be  used 
from  birth,  rusks  and  nursery  items,  should 
be  located  first  in  the  customer  flow;  con- 
venience foods  which  are  the  main  attrac- 
tion for  the  young  mother  should  be  dis- 
played in  the  centre  of  the  fixture;  and 
less  frequently  purchased  items  like 
toiletries  and  disposables  should  be  placed 
close  to  convenience  foods  so  as  to 
achieve  a  high  degree  of  spin-off  purchase. 

To  enable  the  mother  to  implement  a 


balanced  feeding  plan,  a  range  of  varieties 
covering  all  mealtime  occasions  should  be 
stocked.  This  can  be  achieved  by  stocking 
a  minimum  of  25  tinned  varieties  and  20 
varieties  in  glass  jars,  allocating  at  least  40 
per  cent  of  the  shelf  space  to  glass  jars. 

As  a  guide  the  top  40  best-selling  Gerber 
varieties  are  listed  below,  and  those 
marked  with  an  asterisk  are  available  in 
the  new  Gerber  6-pack: 

Breakfasts :  strained — *egg  and  bacon, 
creamed  porridge;  junior — *egg  and  bacon, 
beans  and  ham. 

Dinners :  strained  —  *vegetable  and 
chicken,  *vegetable  and  beef,  *bone  and 
vegetable  broth,  *vegetable  and  lamb, 
*chicken  broth;  junior — *vegetable  and 
chicken,  *vegetable  and  beef,  *vegetable 
and  turkey,  *vegetable  and  lamb,  chicken 
noodle  dinner. 

Teatime  :  strained — cheese  savoury, 
tomato  and  veal,  bacon  and  cheese;  junior 
— spaghetti,  tomato  and  beef,  cheese  and 
macaroni,  tomatoes  and  veal. 

Desserts:  strained  —  *egg  custard, 
*orange  pudding,  *apricot  custard,  *fruit 
dessert  and  tapioca,  *creamed  rice  pudding, 
*chocolate  pudding;  junior — *egg  custard, 
*chocolate  pudding,  *fruit  dessert  and 
tapioca,  bananas  and  pineapple,  creamed 
rice  pudding,  apricots  and  orange. 

Fruit  desserts:  apples,  pears,  pears  and 
pineapple.  Special  desserts:  pineapple  and 
cream,  apple  and  cream,  apricot  delight, 
banana  delight ;  fruit  and  cream.  Gerber 
also  offer  a  range  of  four  concentrated 
fruit  juices. 
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When  they're  smiling... 


CD 


farther  mfcfrirjation  is  available  from:  UoydsPharmaceuticatsttd. 
A  member  of  Reckitt  &  Colman  Pharmaceutical  Division,  Hull. 

Preparations  containing  aspirin  should  npt  be  give 
to  babies  during  treatment  with  Bonjela.  "! 


...mum's  smiling  too. 

When  children  are  teething  they  don't  tend 
to  smile  much.  Nor  do  they  sleep  well. 
Which  means  that  mum  doesn't  either. 

The  ideal  treatment  for  painful  infant 
teething  is  Bonjela. 

Bonjela  contains  Choline  Salicylate  a 
powerful,  fast  acting  analgesic  to  soothe 
away  pain.  It  also  contains  Cetalkonium 
Chloride,  a  wide  spectrum  antiseptic.  As 
well  as  reducing  any  secondary  infection, 
Cetalkonium  Chloride  lowers  surface 
tension  allowingthe  analgesic  quicker 
access  to  the  painful  mucosa. 

In  most  cases  Bonjela  soothes  away 
pain  in  1-3  minutes  and 
the  relief  lasts 
for  up  to 
3  hours. 


That's  why  we  call  it 


The 
3-minule 
smile 


Product  Licence  No:  0107/5002 


21  February  197( 


1 

••Mil 


f   Stock  Cow  &Gate. 

for  the  next  three  years  you'll 

help  each  other  to  grow. 


Cow  &  Gate  is  the  only  range  of  baby- 
foods  comprehensive  enough  to  cover  the 
first  three  years  of  baby's  life. 

For  the  first  months,  there  are  Cow  & 
Gate  babymilks.  The  widest  range  avail- 
able, and  the  one  more  hospitals  use. 

Cow  &  Gate  cereals  come  next,  a  range 
that  takes  care  of  all  tastes. 

Then  Cow  &  Gate  babymeals. The  only 
babymeal  range  that  promises  more  meat 
and  more  fruit  than  all  the  other  ingredients 
put  together. 

And  Cow  &  Gate  products  are  backed 
all  the  way  with  intensive,  national  adver- 
tising. 

Stock  up  with  Cow  &  Gate  and  you'll 
soon  find  yourself  with  lots  more  little 
customers.  Customers  you'll  keep  longer. 

For  three  years,  in  fact.  Time  enough 
for  you  both  to  do  plenty  of  growing. 


No  small  advantage  in  a  growing  business 
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Unifying  organisation'  call 
m  representatives'  agenda 


our  branches  are  to  propose,  at  the  Branch 
epresentatives  Meeting  on  May  20,  that 
ie  Pharmaceutical  Society  should  set  up 
nmediately  an  organisation  to  unify  all 
s  members. 

Other  proposals  to  be  discussed  are  that 
political  fund  be  established  to  support 
ie  profession's  political  activities,  that 
lild  safety  closure  should  not  be  made 
bligatory,  that  the  Society  should  set  a 
niform  standard  in  advertising  for  all  its 
nembers  and  that  an  acceptable  geo- 
raphical  distribution  of  pharmacies 
hould  be  ensured. 

The  following  is  a  full  list  of  motions 
i  the  order  of  discussion : 


xplanation  of  motions 

'righton :  That  a  small  explanatory 
aragraph  from  the  branch  concerned 
hould  accompany  that  branch  motion 
vhen  distributed  from  the  Society  to  the 
iranches  for  discussion. 

Coventry :  That  the  number  of  resolu- 
ions  at  Branch  Representatives  Meetings 
hould  not  exceed  25  other  than  those 
ullowed  in  standing  orders. 

Brighton :  That  all  prescription  forms 
hould  be  serial  numbered  and  pads  issued 
o  doctors  for  their  personal  use  only,  and 
hat  all  prescription  forms  should  have 
in  extra  box  printed  on  them  into  which 
he  doctor  fills  the  number  of  items  he 
ias  prescribed  and  that  he  be  requested  to 
:ross  out  any  unused  space. 

Northumbrian :  That  all  dispensed 
medicines  should  bear  the  patient's  name, 
date  of  dispensing,  and  names  and  address 
f  the  dispensing  pharmacy  on  a  label 
attached  to  the  innermost  container,  where 
practicable,  and  that  all  medicines  which 
are  required  to  be  freshly  prepared  or 
recently  prepared  should  be  labelled  with 
an  expiry  date  in  accordance  with  official 
guidance. 

North  Staffs :  That  the  word  "Poison" 
should  not  appear  on  the  container  of  any 
preparation  intended  for  the  internal  treat- 
ment of  human  ailments. 

Gwent:  That  in  the  best  interests  of  the 
patient,  child  safety  closures  should  not 
be  made  obligatory. 

Sunderland :  That  a  list  be  compiled  of 
substances,  which,  when  dispensed,  should 
bear  a  cautionary  label  indicating  the 
possible  side  effect  of  that  preparation,  eg 
"this  preparation  may  cause  drowsiness." 

West  Metropolitan:  That  certain 
medicines  which  should  be  supplied  in 
small  quantities  due  to  instability,  should 
only  be  obtainable  and  priced  in  packs 
consistent  with  those  quantities. 

Barnet,  Cardiff,  Dudley  Stourbridge,  and 
South  Ches:  That,  as  evidenced  by  the 
number  of  organisations  being  formed,  the 
Society  is  failing  to  safeguard  the  interests 
of  all  its  members  as  laid  down  in  the 


Supplemental  Charter  1953,  clause  4,  third 
object,  and  that  immediate  action  should 
be  taken  to  remedy  this  by  establishing  a 
body  within  or  sponsored  by  the  Society, 
so  unifying  all  its  members. 

Gwent  and  King's  Lynn  :  That  Council 
should  approach  the  NPU  Executive  to 
persuade  them  to  make  the  necessary  ar- 
rangements so  that  all  pharmacists  may 
be  eligible  for  membership  of  that  body. 

Sheffield:  That  the  Society  should  do 
everything  possible  to  ensure  that  the 
valuable  service  given  to  the  nation  by 
general  practice  pharmacies  is  maintained 
at  the  most  effective  level. 

Halifax:  That  Council  should  take  steps 
to  safeguard  the  future  of  general  practice 
pharmacy  by  ensuring  an  acceptable  geo- 
graphical distribution  of  pharmacies  pro- 
viding an  adequate  pharmaceutical  service. 

Cardiff  :  That  the  immediate  past  presid- 
ent of  the  Society  should  automatically 
become  an  ex-officio  member  of  Council 
for  one  year. 

East  Metropolitan :  That  the  grouping 
of  branches  into  regions  appears  to  serve 
very  little  useful  purpose  and  is  an  un- 
necessary drain  on  the  Society's  financial 
resources. 

Slough :  That  the  secretary  and  registrar 
should  act  as  the  spokesman  to  project  and 
enhance  the  image  of  pharmacy  through 
the  media  of  television,  radio  and  the 
Press  on  behalf  of  Society. 

Political  fund 

Liverpool:  That,  to  ensure  the  well 
being  of  the  profession,  there  is  a  need  to 
increase  the  political  activity  of  the  pro- 
fession, and  to  this  end  Council  should  set 
up  a  political  fund  as  a  supplementary  to 
the  present  Parliamentary  fund,  to  be 
under  the  control  of  a  president's  com- 
mittee for  the  purpose  of  supporting  the 
political  activities  of  members  on  a  local 
and  national  scale,  and  that,  to  ensure  the 
success  of  the  political  fund,  Council 
instruct  the  treasurer  to  print  on  the 
retention  fee  and  the  premises  fee  demand 
notes  the  sum  of  one  pound  which 
members  not  wishing  to  pay  will  have  to 
delete. 

Birmingham  :  That,  due  to  the  increasing 
clinical  involvement  of  hospital  phar- 
macists, Council  should  allocate  one 
session  at  the  British  Pharmaceutical 
Conference  for  papers  presented  by  phar- 
macists working  in  the  clinical  field. 

Glasgow  :  That  members  of  the  Society's 
Conference  science  committee  attending 
the  British  Pharmaceutical  Conference 
should  be  entitled  to  payment  of  expenses 
on  the  same  basis  as  branch  representatives. 

Leics:  That,  since  there  is  a  limit  to 
the  number  of  prescriptions  a  pharmacist 
can  personally  dispense  or  personally 
supervise  in  order  to  fulfil  his  statutory 
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obligations,  Council  should  seek  to  define 
such  a  limit  and  make  provision  for  en- 
forcement of  same  as  a  matter  of  urgency. 

North  Staffs:  That  Council  should 
investigate  the  regulations  governing  the 
retail  sale  of  horticultural  poisons,  such  as 
paraquat. 

Colchester:  That  it  should  be  readily 
apparent  to  the  public  that  a  full,  compre- 
hensive pharmaceutical  service  is  provided 
from   every   registered  pharmacy. 

South  Ches:  That  the  Society  should  set 
a  uniform  standard  in  the  field  of  advertis- 
ing for  all  its  members,  instead  of  the 
apparent  existing  dual  standard. 

Colchester:  That  the  job  description  of 
district  pharmaceutical  officers  should  be 
altered  to  exclude  those  duties  which 
require  full-time  hospital  employment, 
thereby  enabling  a  pharmacist  from  any 
branch  of  the  profession  to  act  as  a 
district  pharmaceutical  officer. 

Sheffield :  That  Council's  decision  that 
it  is  not  unethical  for  pharmacists  to  be 
employed  by  dispensing  doctors  is  depre- 
cated as  being  against  the  best  interests 
of  the  profession  and  that  ways  should 
therefore  be  sought  to  end  this  practice. 

Swansea:  That  the  meeting  deplores 
recommendations  by  Council  which  cast 
doubt  upon  the  ethical  considerations  given 
by  individual  members  to  the  sale  of 
medicines. 

Hastings:  That  Press  release  of  import- 
ant directives  to  pharmacists  should  be 
delayed  until  after  members  have  been 
notified  through  norma!  channels. 

Wirral:  That  the  Society  should  co- 
ordinate a  national  "spring-cleaning"  of 
unused  medicines  as  soon  as  possible  at 
branch  level. 

East  Metropolitan :  That  the  Pharma- 
ceutical Journal  should  publish  at  regular 
intervals  a  list  of  names  of  departmental 
and  sectional  heads  of  staff  of  the  Society, 
to  facilitate  communication  between 
members  and  headquarters,  and  that 
greater  efforts  should  be  made  by  Council 
to  improve  dissemination  of  information 
to  students  and  young  graduates  on  the 
activities,  powers  and  facilities  of  Council 
and  other  organised  bodies  of  pharmacy. 

Hastings:  That  Council  should  take 
prompt  action  to  produce  good  material 
in  modern  style  to  publicise  pharmacy  at 
careers  exhibitions. 

Halifax:  That  Council  should  exert  all 
possible  influence  to  encourage  the  Phar- 
maceutical Services  Negotiating  Committee 
and  the  Department  of  Health  to  remun- 
erate directly  and  fully  those  chemist  con- 
tractors who  employ  a  preregistration 
pharmacy  graduate. 

King's  Lynn :  That  the  Society  should 
issue  a  revised  report  on  the  practice  of 
pharmacy  which  will  define  the  profes- 
sional functions  of  the  pharmacist  as  dis- 
tinct from  those  trading  functions  the 
limitation  of  which  was  deemed  ultra  vires 
by  the  Dickson  judgment. 

Gwynedd:  That  members  of  Council 
should  be  elected  on  a  regional  basis. 

NPU  Guide  error 

The  National  Pharmaceutical  Union  has 
advised  that  the  recent  cumulative  amend- 
ments to  the  NPU  Guide  (England  and 
Wales)  included  an  error  in  respect  of 
Eungilin  TP  and  Flagyl  TP.  Both  count  as 
two  prescriptions  and  attract  two  20p 
charges. 
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In  1976,  our  sales  force  activities  will  be  concentrated 
entirely  in  the  Chemist  sector. 

During  this  year  we  will  be  heavily  promoting  our 
major  brands  on  television  and  in  women's  magazines. 

All  new  campaigns  and  promotional  plans  for  all 
Chesebrough-Pond's  brands  will  be  communicated  to 
you  on  a  regular  basis. 

By  concentrating  all  our  efforts  in  this  way,  we 
confidently  expect  Chesebrough-Pond's  brands  to  do 
better  than  ever  in  1976  for  us  and  for  you. 


PONDS 


Chesebrough-Pond's  Ltd..  Victoria  Road.  London  NW10  6NA 
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Reprimand  by 

Statutory 

Committee 

A  firm  of  Liverpool  chemists  and  its 
superintendent  pharmacist  were  repri- 
manded by  the  Pharmaceutical  Society's 
Statutory  Committee  last  week. 

The  company  —  David  Anthony  Ltd, 
Crosby  Road  North,  Liverpool,  was  con- 
victed in  July  1975  of  a  breach  of  the 
Pharmacy  and  Poisons  Act  1933  when  a 
sale  of  pain  relief  tablets  containing  a 
poison  was  made  by  an  unqualified 
assistant.  The  Committee's  chairman,  Sir 
Gordon  Willmer,  said  he  was  prepared  to 
accept  that  it  was  not  a  deliberate  attempt 
to  evade  the  law  but  an  unfortunate  lapse 
due  to  a  misunderstanding. 

The  superintendent  pharmacist,  Mr 
David  Anthony  Solomon,  had  made 
arrangements  for  a  locum  to  be  on  duty 
in  his  absence.  However,  the  locum 
thought  he  was  only  there  for  half  a  day 
on  the  Saturday  and  the  pharmacy  was 
not  under  the  control  of  a  pharmacist 
during  the  afternoon  when  the  sale  was 
made  to  a  pharmacy  inspector. 

Fifth  appearance 

Payment  of  an  outstanding  debt  to 
Gwent  County  Council  saved  Mr  J. 
Michael  Williams  from  being  "struck 
off"  the  Register.  Mr  Williams,  37,  of 
Aries  House,  Flackwell  Heath,  near  High 
Wycombe,  and  formerly  of  Govilon,  Aber- 
gavenny, was  making  his  fifth  appearance 
before  the  Committee  in  nearly  three 
years.  In  1972  he  was  convicted  at 
Merthyr  Tydfil  of  theft  and  falsification 
of  accounts,  relating  to  the  former  Mon- 
mouthshire County  Council  surgery  in 
Park  Place,  Tredegar. 

On  his  fourth  appearance  in  October 
1975,  Mr  Williams  was  warned  that  unless 
he  paid  the  balance  owing  on  a  debt  of 
£1,098  to  the  county  council  by  February, 
he  would  be  struck  off  the  Register.  The 
Committee  said  they  were  not  prepared 
to  carry  on  being  lenient  with  him.  The 
Committee  now  heard  that  he  had  paid 
!he  outstanding  balance  of  £165-18. 

Administering  a  severe  reprimand,  Sir 
Gordon  said  the  Committee  wanted  to 
leave  him  in  no  doubt  that  they  took  a 
very  grave  view  of  what  he  had  done.  He 
had  been  convicted  of  a  "disgraceful 
crime" — stealing  money  when  he  was  in 
a  position  of  trust  with  a  public  authority 
— and  had  brought  discredit  on  his  profes- 
sion. They  hoped  Mr  Williams  had  now 
really  learnt  his  lesson. 

After  hearing  the  evidence  in  a  case 
involving  the  unlawful  sale  of  slimming 
tablets,  Sir  Gordon  said  the  Committee 
was  disturbed  and  unhappy  about  the 
matter.  "It  would  be  very  easy  to  infer," 
he  said,  "that  an  illicit  trade  was  taking 
place  and  was  well  known  to  be." 


The  case  concerned  the  conviction  in 
September  1975  of  Johns  (Chemists)  Ltd 
for  selling  Apisate  tablets  without  pre- 
scription at  288  Poulton  Road,  Fleetwood, 
Lanes.  Appearing  were  Mr  John  Bramley 
Woodhouse,  a  director  and  superintendent 
pharmacist  of  the  company,  who  also  runs 
his  own  pharmacy  in  the  same  road,  and 
Mr  Leslie  Norman  Elliott,  the  pharmacist 
manager. 

Sir  Gordon  said  the  offence  arose  out 
of  a  test  purchase  in  May  last  year  when 
a  woman  agent  of  the  Society  was  sold  a 
bottle  of  50  Apisate  tablets  without  pre- 
scription by  an  unqualified  assistant.  The 
question,  which  had  emerged  during  the 
hearing,  was  whether  there  was  a  good 
deal  more  to  it  than  that.  On  the  face  of 
it,  he  said,  it  was  a  slip-up  on  the  part  of 
an  unqualified  assistant,  which  could  be 
dealt  with  lightly. 

But  it  was  an  unhappy  fact  that  the 
assistant,  who  unfortunately  could  not  be 
present,  had  said  in  a  written  statement 
that  she  sold  the  tablets  without  asking 
Mr  Elliott  about  it,  because  she  knew 
they  had  been  regularly  sold  before 
without  prescription.  Sir  Gordon  said  the 
agent  had  given  some  evidence  which  he 
regarded  as  sinister.  She  had  told  the 
Committee  that  the  assistant,  in  handing 
her  the  tablets,  had  remarked :  "We  sell 
a  lot  of  these  and  if  you  want  any  more, 
just  bring  the  bottle  in." 

Mr  Woodhouse,  said  Sir  Gordon,  had 
only  an  indirect  part  in  what  had  hap- 
pened, but  as  superintendent — though  not 
in  daily  contact — he  had  to  bear  his  share 
of  the  responsibility.  Mr  Elliott  had  said 
he  had  been  in  charge  of  the  shop  since 
1937  and  had  an  unblemished  record.  He 
had  only  supplied  a  few  Apisate  tablets  on 
"odd  occasions"  to  people  he  knew — 
people  who  had  them  on  prescription  in 
any  case,  and  had  run  short.  He  now 
realised  his  mistake  and  deeply  regretted 
it.  He  had  no  idea  why  the  assistant 
should  have  said  that  they  sold  a  lot  of 
Apisate  tablets  because  this  was  not  so. 

Sir  Gordon  said  there  was  evidence  in 
the  case  which  more  or  less  destroyed  the 
shop's  "facade  of  respectability".  The 
Committee  had  considered  whether  the 
company  and  Mr  Elliott  should  be  struck 
off  the  Register,  but  had  decided  that 
might  be  too  hasty.  Instead,  they  were 
adjourning  the  case  for  a  year  and  asking 
the  Society's  inspectors  to  "keep  an  eye" 
on  the  shop. 

Actions  by  staff 

Adjourning  the  case  against  Mr  John 
Andrew  for  a  year,  Sir  Gordon  warned 
that  his  position  would  be  hopeless  if  he 
got  in  any  more  trouble.  A  year  ago  the 
Committee  had  expressed  doubts  about 
allowing  Mr  Andrews  to  remain  on  the 
Register  because  of  his  allowing  unquali- 
fied staff  to  dispense  medicines,  and  his 
case  had  been  adjourned  for  12  months. 

Last  week  Mr  Andrew,  formerly  of 
Arbulhnot  Lane.  Bexley,  and  now  of 
Kithurst  Crescent,  Goring-by-Sea,  also 
appeared  as  the  result  of  another  incident. 
As  the  superintendent  and  director  of 
Edward  W.  Wise  Ltd,  Herbert  Road, 
Plumstead,  he  and  the  company  appeared 
following  a  conviction  for  the  unlawful 
sale  of  therapeutic  substances  in  his 
absence.  The  company  was  fined  £40  with 
£20  costs  at  Woolwich  in  October  1975  for 


selling  Panadeine  Compound  and  Meta- 
tone  without  supervision. 

Mr  Andrew  told  the  Committee  he 
warned  staff  not  to  sell  Part  1  poisons  in 
his  absence.  Control  of  the  shop  even- 
tually became  almost  impossible  and  he 
closed  it  down  in  August  last  year.  All  his 
professional  troubles  arose  from  difficul- 
ties with  the  owners.  The  major  share- 
holders agreed  to  sell  him  the  business 
many  years  ago  and  then  increased  the 
price,  which  he  had  resisted.  By  the  time 
he  was  dismissed  in  November  all  the 
stocks  in  the  shop  had  been  taken  by 
bailiffs  for  creditors.  Since  then  he  had 
been  virtually  unemployed  but  hoped  to 
get  a  hospital  appointment. 

Mr  Alan  Simmons,  for  the  company, 
said  that  from  1969  when  Mr  Andrew  took 
over  as  superintendent  pharmacist,  there 
had  been  an  unhappy  series  of  disputes 
culminating  in  the  shareholders'  solicitors 
informing  the  Society  in  1974  of  their 
grave  disquiet  at  the  way  Mr  Andrew  was 
running  the  premises.  The  company  had 
now  been  reorganised  and  the  premises 
run  properly. 

Adjourning  the  case  against  Mr  Andrew 
for  12  months,  Sir  Gordon  said  he  had  a 
long  record  of  failure  and  inadequate 
behaviour  as  a  pharmacist  but  had  been 
subject  to  a  good  deal  of  worry  and  dis- 
turbance due  to  the  dispute  with  the  share- 
holders which  was  a  trying  experience  for 
him.  He  had  also  had  the  misfortune  of 
seeing  his  marriage  break  up.  The  Com- 
mittee would  take  no  further  action 
against  the  company  because  it  appeared 
to  be  efficiently  managed  now. 

'Obstructed'  sergeant 

The  Committee  decided  to  take  no  fur- 
ther action  against  a  lady  superintendent 
pharmacist  of  a  Dorset  chemists,  who  had 
been  fined  a  total  of  £35  by  magistrates 
for  failing  to  keep  Controlled  Drugs  in  a 
locked  cupboard,  and  for  obstructing  a 
drugs  squad  sergeant  in  the  course  of  his 
duty. 

In  a  written  statement  to  the  Committee, 
she  said  she  had  believed  the  arrangements 
she  had  made  for  Controlled  Drugs  were 
secure.  She  now  realised  that  they  did  not 
comply  with  the  specification  laid  down 
in  regulations.  She  added  that  she  was 
feeling  particularly  harassed  the  day  the 
sergeant  called  and  became  impatient. 

Sir  Gordon  said  it  was  clear  that  the 
lady  was  "slow  off  the  mark"  in  providing 
a  locked  cabinet  as  required  by  the  regula- 
tions and  was  caught  out  by  the  sergeant. 
He  thought  that  had  it  not  been  for  the 
alleged  obstruction  she  might  not  have 
been  prosecuted  at  all.  It  appeared  that 
because  the  sergeant  took  rather  a  long 
time  to  inspect  her  register,  she  became 
impatient  and  that,  said  Sir  Gordon,  cost 
her  dearly. 

A  young  pharmacist  who  admitted  he 
stole  drugs  from  his  employer  to  help  him 
cope  with  the  strain  of  managing  a  new 
shop  only  two  years  after  qualifying  was 
told  to  return  home  as  if  nothing  had 
happened ;  the  Committee  proposed  to 
take  no  further  action  as  he  had  been 
punished  and  made  full  restitution.  He 
had  been  fined  £75  with  £10  costs  last 
June  after  pleading  guilty  to  having  Con- 
trolled Drugs  in  his  possession,  failing  to 
enter  drugs  in  a  register  and  stealing  drugs 
worth  £22-84  belonging  to  his  employers. 
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PHILIPS  REPORT 


PHILIPS 


We  built  the  world's 
biggest  shaver  to  demonstrate 
what  will  be  the  world's 
biggest  seller. 


See  the  giant  Philishave 
on  National  TV  and 
in  the  National  Press 
starting  April  19. 

Abrand  new  TVcommercial  for 
the  brand  new  Philishave  range 

Simply  years  ahead 
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Management  conference  aims 
to  reduce  education  'wastage 


"A  substantial  reduction  in  the  wastage  of 
manpower  and  finance"  resulting  from 
duplication  of  effort  in  management  edu- 
cation for  pharmacists  in  all  branches  of 
the  profession,  is  the  target  of  the  twelfth 
annual  conference  of  the  Institute  of 
Pharmacy  Management  to  be  held  at 
Llandudno,  April  9-12.  The  conference  will 
seek  to  promote  a  channel  of  communica- 
tion between  the  various  interests  and  will 
examine  methods  of  co-operation  in  the 
provision  of  "pharmaceutical  sociological 
and  economic  education". 

The  first  professional  session  has  as  its 
theme  'A  model  syllabus  and  curriculum 
for  pharmacy  administration  education  at 
undergraduate  level",  with  a  speaker  from 
a  USA  college  of  pharmacy,  followed  up 
by  Dr  E.  Fullerton  (regional  pharma- 
ceutical officer,  North  Thames  AHA)  and 
Dr  P.  R.  Noyce  (University  of  London) 
on  "Management  education  for  promotion 
in  the  practice  of  hospital  pharmacy". 

The  third  session  is  devoted  to  "Manage- 
ment education  in  retail  pharmacy",  with 
speakers  Mr  A.  Solomons  (director,  Savory 
&  Moore  Ltd),  Mr.  P.  Dodd  (managing 
director,  Unichem  Ltd),  and  Mr  L. 
Finucane  (managing  director,  Menley  & 
James  Laboratories). 

The  fourth  professional  session  will  deal 
specifically  with  "Co-ordinating  the  re- 
sources" and  will  be  led  by  Mr  G.  Calder 
(deputy  chief  pharmacist,  Department  of 
Health)  and  Mr  K.  Lawrence  (director  of 
training.  Distributive  Industries  Training 
Board).  The  conference  closes  with  an 
open  forum. 

A  full  programme  of  visits,  social  events 
and  ladies  'excursions  has  been  arranged. 

Mr  J.  Barrie  Thompson,  director  of  the 
Institute,  reports  that  publicity  in  connec- 
tion with  last  year's  conference  in  the  Isle 
of  Man  has  produced  a  sharp  increase  in 
the  demand  for  information  on  their 
activities,  aims  and  objectives.  As  it  is  now 
twelve  years  since  the  Institute  was 
founded,  and  in  the  face  of  recent  changes 
in  emphasis,  he  has  revised  the  "prospec- 
tus", from  which  the  following  is  an 
extract. 

Aims  and  objectives 

The  Institute  exists  to  initiate  fundamental 
and  practical  research  programmes  and  to 
promote  up-to-date  teaching  of  pharma- 
ceutical administration  relative  to  all  the 
various  spheres  of  professional  activity. 

In  the  second  year  after  graduating,  the 
young  pharmacists  find  themselves  in 
situations  where  they  are  being  called  upon 
to  delegate,  communicate,  organise  and 
accept  new  responsibilities.  It  is  at  this 
stage  in  their  careers  that  they  are  able  to 
identify  those  areas  of  deficiency  in  their 
knowledge  and  begin  to  look  for  ways  and 
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The  Institute  of  Pharmacy  Management 
International  is  an  organisation  to  which 
they  can  turn. 

Personal  affiliation 

There  are  three  classes  of  personal 
affiliation  —  Associate,  member,  fellow. 
Associateship  is  granted  to  any  registered 
pharmacist,  enabling  the  recipient  to  take 
advantage  of  all  the  Institute's  facilities 
which  include  a  clearly  denned  pathway  to 
full  membership  and  entitlement  to  use  the 
letters  AI  Pharm  M.  Membership  is 
granted  to  pharmacists  or  graduates  who 
have  an  additional  management  qualifica- 
tion or  can  produce  evidence  of  the 
successful  completion  of  an  organised 
course  of  study  in  management  or  ad- 
ministration which  has  been  approved  by 
the  education  committee.  They  are  entitled 
to  use  the  letters  MI  Pharm  M  and  enjoy 
the  full  benefits  of  affiliation.  Fellowships 
are  conferred  upon  those  who  have  made  a 
significant  contribution  to  the  advance- 
ment of  the  aims  and  objectives  of  the 
Institute,  No  more  than  five  are  elected 
annually  and  their  abbreviated  restricted 
title  is  FI  Pharm  M. 

Recognised  courses 

Some  graduates  will  be  immediately 
admissible  to  the  register  of  members  and 
in  order  that  past  or  present  students  are 
provided  with  the  opportunity  of  joining, 
schools  of  pharmacy  at  universities  or 
polytechnics  anywhere  in  the  world, 
currently  including  anv  form  of  manage- 
ment or  administration  in  their  courses  are 
invited  to  submit  the  relevant  syllabus  and 
curriculum  to  the  education  committee  for 


Chemists,  apart  from  Boots,  have  lost 
out  almost  completely  in  the  mass  market 
for  toilet  soap,  according  to  a  survey 
reported  in  this  month's  Retail  Business. 

Chemists  have  an  8  per  cent  share  and 
supermarkets  and  other  grocers  a  66  per 
cent  share  in  the  market — where  a  num- 
ber of  highly  advertised  brands,  generally 
"family"  soaps,  accounted  for  about  85 
per  cent  of  the  total  of  £55m  in  1974. 
Boots  have  a  13  per  cent  share,  with  about 
three-quarters  of  their  soap  sales  being 
own-brand  products.  However,  the  "liter- 
ally hundreds"  of  brands  aimed  at  the 
luxury  end  of  the  market — which  probably 
accounts  for  10  per  cent  of  the  total — and 
the  speciality  skin  care  soaps — which 
account  for  the  other  5  per  cent — tend  to 
be  sold  mainly  by  chemists. 

The  article  shows  that  the  market  for 
toilet  soaps,  in  volume  terms,  has  been 
slowly  declining  by  around  3  per  cent  a 
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consideration.  Upon  recommendation  of  J 
admissability  all  graduates  who  have! 
successfully  completed  the  course  will  be| 
granted  full  membership.  At  present  the] 
Institute  recognises  twelve  centres  in  the! 
UK,  two  in  Australia,  two  in  New  Zealand, 
one  in  Ireland,  and  one  in  the  USA., 

Benefits  of  affiliation 

Those     affiliated     receive     the     journal  I 
Pharmacy  Management,  conferences  and  I 
study  tours  are  organised  and  there  is  I 
educational     activity     for     postgraduate  I 
pharmacists  (the  Institute  is  close  to  intro- ; 
ducing  for  the  first  time  a  low-cost  course) 
based   on   postal   instruction  interspaced 
with    regular    seminars,    extending  over 
twelve-months).  The  restricted  titles  indi-|' 
cate  a  standard  of  achievement  in  manage- 
ment education  and  research  undertaken 
by  members  is  providing  a  constant  flow 
of  much  needed  information  for  the  pro- 
fession   at    large.    Plans    for    the  future 
include  the  provision  of  market  research 
information,     management     ratio  com- 
parisons and  a  variety  of  services  enabling 
a  more  competitive  approach  to  be  adop- 
ted in  all  major  spheres  of  pharmacy. 

The  annual  subscription  is  £4  and  the 
entry  fee  £6.  The  annual  subscription  may 
be  deducted  for  income-tax  liability  and 
expenses  incurred  in  connection  with  the 
Institute's  activities,  for  example  con- 
ferences and  study  tours  are  deductible  as 
a  business  expense. 

Co-operation 

The  prospectus  ends :  "It  is  the  declared 
policy  of  the  Institute  to  co-operate  with 
and  involve  all  organisation  and  estab- 
lishments with  interests  in  the  pharma- 
ceutical profession.  We  seek  to  construct  a 
natural  bridge  between  the  purely  pro- 
fessional and  the  commercial  aspects  of 
the  pharmacists'  careers,  whether  they  are 
engaged  in  general  practice,  wholesale, 
hospital  or  industry  through  the  medium  of 
pharmaceutical  sociology  and  economics." 

Inquiries  concerning  the  Institute  should 
be  addressed  to  Mr  J.  Barrie  Thompson, 
MPS.  FI  Pharm  M,  Director  and  secre- 
tary, Institute  of  Pharmacy  Management 
International,  150  Charminster  Road, 
Bournemouth  BH8  8UU. 


including  the  increasing  use  of  facial 
cleansers,  the  growth  of  use  of  showers; 
the  rise  in  the  number  of  foam  bath 
additives  and  shower  gels  and  more  eco- 
nomical use  of  soap.  In  value  terms  the 
market  has  been  growing — up  to  mid- 1973 
it  was  slow  as  prices  had  remained 
"remarkably  stable"  since  1969,  but  from 
mid- 1973  to  the  end  of  1974  it  grew 
rapidly  by  44  per  cent  from  £37  5m  to 
£54m,  reflecting  the  far  higher  cost  of 
tallow  and  coconut  oil. 

The  survey  feels  there  are  unlikely  to  be 
any  significant  changes  in  the  near  future 
in  terms  of  market  structure.  There  may 
be  a  move  towards  a  "freshness"  and 
"naturalness"  image  for  new  brands  which 
has  already  begun  to  some  extent  with 
test  marketing  of  two  products:  a  deodor- 
ant soap — Protect — from  Lever  Brothers 
aimed  more  towards  the  feminine  end  of 
the    market,    and    Nordic    Spring  from 

/^rUrroto-Pal  mnlivp 


Soaps:  chemists  lose  out  on  sales 
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Novo  Insulins 


An  important 
announcement 

Last  year  NOVO  INDUSTRI A/S  set  a  higher  standard  in  insulin  purity  with  the 
introduction  of  their  MONOCOMPONENT  iNSULINS  based  upon  pork  pancreas. 
Now  they  bring  new  standards  in  purity  to  "beef'Lcontaining  insulins  with 
their  PRO-INSULIN  FREED*  range. 
In  order  to  identify  these  products  the  tradenames  have  been  changed  as  follows: 

Novo  Lente  renamed 

Novo  Lentard 

Novo  Ultralente  renamed 

Novo  Ultratard 
Novo  Semilente 

no  change  of  name 

Novo  Rapitard 

no  change  of  name 

Patients  currently  maintained  on  NOVO  Lente,  Semilente,  Ultralente  or  Rapitard 
insulins  should  be  advised  that  the  changeover  may  be  effected  without  complication 
or  readjustment  of  dose.  Stocks  of  the  original  insulins  are  not  being  withdrawn 
and  should  be  used  first  except  where  the  Physician  specifically 
orders  a  pro-insulin  freed*  insulin. 

Attention  is  further  drawn  to  the  fact  that  since  it  is  not  possible  to 
offer  Soluble  Insulin  BP  or  Protamine  Zinc  Insulin  BP  manufactured 
to  the  same  high  standard  of  purity,  these  two  products  will  no  longer 
be  available  once  present  stocks  have  been  exhausted. 

There  are  no  changes  in  respect  of 
MONOCOMPONENT  INSULIN. 


NOVO 


Lentard,  Ultratard  and  Rapitard  are  trademarks. 


Data  Sheets  and  all  other  relevant  information  is  available  to 
members  of  the  medical  and  allied  professions  from: 

Martindale  Pharmaceuticals  Limited, 

Chesham  House,  Chesham  Close,  Romford,  Essex. 

*  "PRO-INSULIN  FREED"  indicates  less  than  20  ppm  of  pro-insulin 
can  be  found  when  assayed  according  to  the  accepted  methods 
published  in  Hormone  &  Metabolic  Research  1 974,  Supp.  Series 
Vol.  5,  pp  40-44. 

Product  Licence  Numbers:  0542  5021/22/23/25/33/34/35  and  37. 
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INTRODUCING 
THE  NEW  FORMULA  16 
LUXURY  SHAMPOOS.. 

NEW  FORMULA  16  NATURAL  PH  BALANCE 


Formulated  to  help  give  the  hair  a  healthy  natural  PH  balance 
Its  double  action  formulation  helps  keep  the  scalp  healthy  and 
free  from  infection  and  inhibits  the  problem  of  dandruff. 


NEW  FORMULA  16  NATURAL  PH  BALANCE 


Brings  bounce  and  shine  to  dull  hair. 
Helps  smooth  out  snags  and  snarls.  The  natural 
PH  balance  augments  the  conditioning  action. 


Thousands  of  people  are  already  using  FORMULA  16  and  LADY  FORMULA  16  hair  colour  restorer. 
The  same  people  will  buy  FORMULA  16  shampoos  as  a  natural  compliment  to  their  hair  care  treatn 


WWMG  MM 250,000 SHAMPOOS 
EACHWOMZfymc. 

Oft n W  70  7V£D0ZEJV 
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v  w&mssr offer  wV? 


1  *125cc 

OHLY AVAILABLE  DURING 
FEBRUARY  ARP  MARCH,  SO  HURRY/ 

Order  from  your  DeWitt's 
representative  or  wholesaler 


I 


right  NOW! 


Manufactured  by 
L.E.Vincent  &  Partners,  10  Haymarket,  London. 
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Personal 
Supports: 

our  name  means 
what  it  says! 


Support:  the  very  best, 

In  every  sense  of  the 
word.  Elbeo  and  Personal 
Supports  own  support  stock- 
ings and  tights:  finest  quality 
from  super-sheer  to  extra 
supportineveryfashionshade 
in  a  wide  range  of  prices. 

Elbeo  Sheer  Perfection  , 
is  made  specially  for  you, 
the  chemist -and  it's  avail 
able  through  Personal  Supports. 
We  supply  the  famous  Elbeo 
Supp-hose  range,  too, which 
brings  us  to  another 
great  advantage  

Support:  nationwide! 

Seems  like  everywhere  you  look  you'll  be 
seeing  Elbeo  advertised  in'76-and  every  single  ad 
helps  your  sales!  On 
TV(five  prime  areas) 
in  leading  women's 
magazines,  in  the 
press-the  length  and 
breadth  of  Britain. 

Joint  Elbeo  and  ,s 
retailer  ads  and  s: 
display  material  \, 
complete  the  picture! 

^*  rat 

m 

Personal  Attention: 

Every  Personal  Supports  customer  is  our 
most  important  customer!  Just  ring  us  and  find  out 
what  personal  service  really  means.  Ask  for 
Margaret  or  Carol. 

Personal  Supports: 

We  really  deliver  the  goods! 

Personal  Supports  Ltd.,  EO.  Box  4,  Sutton-in-Ashfield, 
Nottinghamshire  NG17  4GL  Telephone:  (06235)  2386. 


NOT  JUST 
ANOTHER  2 

PAMILLER! 

«  BSp  #  NON -ERGOTAMINE  V     J*~?r*}  f 

Migraleve 

is  SPECIFICALLY  for  the  PREVENTION  and  TREATMENT  of  MIGRAINE  so 

STOCK!  DISPLAY!! 
and  RECOMMEND  it !!! 

IV  •  NON -ERGOTAMINE  *«  ® 

Migraleve 

is  the  first  successful  O.T.C.  product  you 
can  recommend  SPECIFICALLY  for  the 
Prevention  &  Treatment  of  MIGRAINE  ! 


jfc  25%  of  sales  are  chemist  recommended  - 
so  you  can  profit  from  it  when  you  STOCK, 
DISPLAY  and  RECOMMEND  MIGRALEVE  to 
your  customers  ! 

A.  Just  recall  MIGRALEVE's  advantages  ! 

1  in  10  of  your  customers  are  potential  pur- 
chasers !  And  because  of  the  recurrent  nature 
of  migraine,  MIGRALEVE  buyers  are  likely  to 
be  REPEAT  BUYERS  ! 

Jfc MIGRALEVE  is  NOT  just  another  painkiller 
^but  really  works  against  MIGRAINE"! 

Jk,  MIGRALEVE  is  the  only  specific  for  both 
^TREATMENT  and  PREVENTION  of  MIGRAINE 
that's  available  without  a  prescription  ! 

Jfe We're  doing  our  promotional  best  by  mailing 
the  medical  and  allied  professions  and  by 
strong  advertising  in  medical  and  professional 
journals  ! 

So  NOW  IT'S  UP  TO  YOU  to  tell  your  cust- 
omers about  MIGRALEVE  -  not  just  another 
painkiller  but  specifically  made  available  for 
sale  directly  to  the  public  "FOR  THE  PRE- 
VENTION AND  TREATMENT  OF  MIGRAINE". 

Migraleve  PinkTablets  contain;  buclizine,  paracetamol  and  codeine 
Migraleve  Yellow  Tablets  contain;  paracetamol  and  codeine 

Mm  SALES  GROWTH 
CONTINUES/ 

Can  your  stocks  meet  the  increased  demand? 
Order  on  the  next  bonus  mailing. 

International  Laboratories  Ltd.,  Sunbury-on-Thames,  MiddxTW16  7HN 
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legotiators'  oversight  ? 

approve  of  the  new  name  of  "Pharma- 
utical  Services  Negotiating  Committee" 
:cause  emphasis  is  laid  on  the  main 
)jective  of  the  Committee.  I  note  with 
tisfaction  the  continuing  demand  for 
irlier  payment  of  NHS  accounts,  but  also 
imment  with  great  dissatisfaction  on  the 
ilure  to  demand  as  greater  priority  the 
ceipt  of  our  cheques  by  the  end  of  the 
ird  week  in  the  month. 
There  must  be  many  contractors  who, 
ce  myself,  dislike  delaying  my  payments 
wholesalers  until  the  very  last  moment 
hile  awaiting  the  NHS  cheque,  and  even 
en  after  not  avoiding  the  overdraft 
tuation. 

To  prevent  this  I  should  put  a  sum 
lual  to  the  NHS  cheque  into  my  current 
xount,  which  is  hardly  good  business. 

Enid  Lucas-Smith 
Langley,  Bucks 

lystex  tablets 

i  1975  Knox  Laboratories  Ltd  requested 
ie  return  of  Cystex  stock  for  replace- 
lent.  I  returned  mine  on  January  27,  1975, 
len  wrote  on  March  15,  1975  for  credit. 

wrote  again  on  June  25,  1975  to  inquire 
:ason  for  delay,  and  then  wrote  to  the 
lational  Pharmaceutical  Union  who  sent 
vo  letters  to  Knox  Laboratories,  the 
:cond  on  December  4,  1975. 

On  January  7,  1976,  the  NPU  wrote  to 
ie  that  Mr  R.  V.  Jurich,  managing  direc- 
)r  of  Knox  Laboratories,  "would  deal 
'ith  the  matter  promptly".  It  is  now  mid 
■ebruary  and  still  there  is  complete 
ilence ;  really  Mr  Jurich.         J.  Roylance 

Bolton 

A  spokesman  for  Knox  replies: 
Ve  have  investigated  this  matter  and  find 
hat  Mr  Roylance  did  return  two  18-tablet 
lottles  of  Cystex  tablets  value  £0-40  to  us. 
t  would  seem  that,  by  an  over- 
ight,  Mr  Roylance  did  not  receive  his 
eplacement  bottles  of  Cystex.  We  have 
fow  sent  him  these  together  with  the  post- 
age involved. 

We  regret  that  Mr  Roylance  has  been 
hus  inconvenienced  and  we  would  ask 
iny  other  pharmacist  who  might  not  have 
eceived  replacements  for  any  recall  Cystex 
o  get  in  touch  with  us  so  that  we  may 
lend  them  a  replacement. 

Jnethical  advertising? 

A  piece  of  sales  literature  from  Messrs 
Servier  is  being  circulated  which  seems  to 
:ontravene  the  code  of  advertising  laid 
down  by  the  Association  of  the  British 
Pharmaceutical  Industry. 

The  trade  names  of  three  competitor 
products  are  used  in  a  comparison  table. 
Aminofusin  is  only  part  of  our  product's 
identifying  name.  There  are  two  formula- 
tions, Aminofusin  L600  and  Aminofusin 


L.1000.  In  the  table  the  product  Aminofusin 
L600  should  have  been  used  in  the  com- 
parison and  not  Aminofusin  L1000,  thus 
the  cost  per  litre  and  the  cost  of  nitrogen 
per  gram  is  incorrect  for  Aminofusin. 

This  promotional  brochure  might  have 
been  an  error  of  judgment,  but  a  further 
piece  of  literature  has  come  into  our  hands 
from  the  same  company,  which  suggests 
dosage  regimens  for  their  products  and 
those  of  the  competitors.  In  the  case  of 
Aminofusin,  the  regime  was  not  recom- 
mended by  us.  It  is  not  accurate  or 
practical,  and  in  consequence,  fares  com- 
mercially badly  against  the  Servier  product. 

If  comparisons  are  to  be  presented  in 
this  manner  surely  they  should  be  accurate 
and  unbiased  for  the  sake  of  science  at 
least.  I  would  suggest  an  impartial  table 
of  comparisons  be  drawn  up  by  a  reputable 
journal,  who  would  consult  the  appropriate 
companies  and  present  the  technical  facts 
so  that  potential  customers  can  draw  their 
own  conclusions.  J.  A.  Desty 

Pharmaceutical  manager 
Cambrian  Chemicals 
Croydon 

Holiday  exchanges  in  France 

A  holiday  exchange  scheme  for  the 
families  of  pharmacists  in  Britain  and 
France  is  again  to  be  organised  by  the 
Franco-British  Pharmaceutical  Commission. 

Under  this  scheme,  which  has  been 
operating  with  great  success  for  many 
years,  the  child  or  children  of  a  British 
pharmacist  may  stay  with  the  family  of  a 
French  pharmacist,  hospitality  being 
offered  (in  the  same  or  subsequent  year) 
to  the  children  of  the  French  pharmacist 
in  return.  All  costs,  apart  from  transport, 
are  met  by  the  hosts  in  each  case,  thereby 
reducing  the  problems  of  fluctuating 
exchange  rates.  Another  advantage  of  the 
scheme  is  that  parents  may  be  confident 
their  children  will  be  visiting  homes  with 
a  background  similar  to  their  own  and 
sharing  a  common  professional  interest. 

Pharmacists  wishing  to  arrange  an 
exchange  for  the  summer  should  complete 
an  application  form  and  return  it  without 
delay — preferably  by  the  end  of  February. 
Lists  and  particulars  of  British  applicants 
will  be  sent  to  all  French  applicants  and 
vice  versa,  members  being  left  to  complete 
the  necessary  arrangements  for  them- 
selves. Further  particulars  and  application 
forms  are  available  from  the  address 
below.  Dr  J.  Chilton 

assistant  secretary 
Franco-British  Pharmaceutical 
Commission,  36  York  Place 
Edinburgh  EH1  3HU 

Beauty'  sampling 

I  am  surprised  to  hear  of  chemists  com- 
plaining about  the  loss  of  business  due  to 
the  supply  of  sample  packs  through 
agencies  such  as  Universal  Beauty  Club. 

In  our  experience  these  sampling 
arrangements  have  in  long  term  brought 
us  a  welcome  increase  in  business.  So  far 
from  depriving  us  of  business  they  have 
helped  substantially  in  attaining  a  three- 
fold increase  in  the  turnover  of  one  of 
our  agencies.  A.  B.  Baldwin 

Managing  director 
James  Hart  (Chemists)  Ltd 
Bolton,  Lanes 
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New  approach  to  search  for 
antiarrhythmic  drugs  ? 

A  new  hypothesis  which  could  lead  to  a 
different  approach  in  the  search  for  anti- 
arrhythmic drugs  is  published  in  last 
week's  Lancet. 

The  hypothesis  suggests  that  the  develop- 
ment of  ventricular  fibrillation,  in  the  con- 
text of  ischaemic  heart  disease  and  myo- 
cardial infarction,  can  be  related  to 
accumulation  of  cyclic  adenosine  3 '  ,5 ' 
monophosphate — cyclic  AMP — in  the 
ischaemic  zone.  The  authors — Drs  T. 
Podzuweit,  W.  F.  Lubbe  and  L.  H.  Opie, 
University  of  Cape  Town  and  Groote 
Schuur  hospital — say  the  known  electro- 
physiological and  metabolic  actions  of 
cyclic  AMP  agree  with  the  hypothesis. 

On  drugs,  the  authors  say  their  hypo- 
thesis provides  a  unifying  theory  to  explain 
the  action  of  several  apparently  diverse 
agents  which  provoke  or  inhibit  fibril- 
lation. Agents  promoting  accumulation  of 
cyclic  AMP — including  ischaemia,  cate- 
coholamone  activity,  and  inhibitors  of 
phosphodiesterase  such  as  theophylline — 
would  be  expected  to  predispose  the  heart 
to  ventricular  fibrillation.  Conversely 
agents  inhibiting  accumulation — such  as 
/^-blocking  drugs — would  be  antiarrhyth- 
mic, as  would  agents  promoting  intracellu- 
lar destruction  of  cyclic  AMP;  /^-blockers 
are  known  antiarrhythmic  agents  but  the 
effects  of  accelerators  of  phosphodiesterase 
activity  would  still  need  testing.  Verpamil 
blocks  the  slow  influx  of  calcium  ions, 
thereby  inhibiting  an  effect  of  cyclic  AMP, 
and  the  authors  argue  that  agents  inhibit- 
ing lipolysis  might  also  block  the  effect 
of  cyclic  AMP  on  lipid  metabolism; 
although  local  anaesthetics  such  as  ligno- 
caine  may  act  independently  of  cyclic 
AMP,  they  prevent  its  formation  in  the 
central  nervous  system. 

American  study  on  safety 
of  birth  control  methods 

An  American  study  of  the  safety  of 
different  birth  control  methods  was  re- 
ported in  the  Sunday  Times  last  week. 
One  conclusion  was  that  abortion  could 
rival  oral  contraceptives  as  a  low-risk  form 
of  birth-control.  The  study — "Mortality 
associated  with  the  control  of  fertility" — 
was  carried  out  by  Dr  Christopher  Tietze 
and  co-workers  at  New  York's  Population 
Council  using  evidence  from  British  and 
US  research. 

Other  findings  were  that  all  women  risk 
death  least  by  using  the  diaphragm  or 
condom,  but  the  competing  risks  of  child- 
birth, oral  contraceptives  or  abortion 
varied  with  age.  Women  over  40  risked 
death  most  with  the  "pill"  while  those 
under  40  risked  death  most  by  giving 
birth.  For  the  former  the  risks  from  the 
"pill"  were  up  to  30  times  greater  than 
using  a  cap  or  condom,  backed  by  early 
abortion  if  they  became  pregnant. 

The  report  adds  that  women  under  30 
would  find  oral  contraceptives  safer  than 
giving  birth  or  relying  on  abortion  but 
run  only  a  small  risk  of  death  whichever 
form  of  birth  control  they  used.  Vasec- 
tomy was  the  safest  method  for  both 
husband  and  wife  as  no  men  were  known 
to  have  died  in  any  developed  country 
from  the  operation. 
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NEW! 


a  much  better 
pollen  tablet  with 

added  honey 
and  natural 


lemon  oil 


^bfets 


used  regularly 
by 

CRYSTAL 
PALACE  the 
F.A.Cup 
giant-killers 
in  their 
training 
programme 


sweet  to  suck-  nice  to  chew ! 


Each  unit  contains 

35  tablets  (155  mg 

pollen  per  tablet) 

5  weeks  supply. 

TRADE  PRICE  PER 

OUTER  OF  10 

£8.30  (+  VAT) 

RECOMMENDED 

RETAIL  PRICE 

£1.25  per  unit  (incl.VAT) 

PACKED  IN 
EYE-CATCHING 
DISPLAY  OUTERS. 
P.  of  SALE  MATERIAL 
ON  REQUEST. 
LAUNCH  ADVG.  in 
DAILY  MAIL  & 
DAILY  EXPRESS 


Pollenaps  will  quickly 
capture  the  pollen  tablet 
market... 

because  they  are  better 
in  4  big  ways 

♦  pollenaps  have  added  honey 

♦  pollenaps  have  added  natural 

lemon  oil 

♦  pollenaps  are  sweet  to  suck 

♦  pollenaps  are  even  nice  to  chew 


Following  successful  test  market  in  the 
South  East,  Pollenaps  is  now  being 
introduced  to  the  national  market. 

Made  under  the  most  exacting  hygenic 
controls  by  Approved  Prescription  Services 
Ltd.,  a  company  not  only  experienced,  but 
dedicated,  to  producing  only  the  highest 
standard  pharmaceuticals.  You  need  only 
see,  taste,  and  bite,  one  of  these  delicious 
pollenaps  to  realise  immediately  the  high 
quality  and  the  tremendous  potential  of 
these  professionally  formulated  tablets. 


WITH  A  SPECIAL  INTRODUCTORY 
BONUS  OFFER-10for  the  price  of  9 
SHOWING  YOU  A  PROFIT  ON  COST 

OF  54%  (orders  before  end  of  February) 

AVAILABLE  from  your  usual  wholesaler  or  direct  from 
APPROVED  PRESCRIPTION  SERVICES  LTD., 

P.O.  Box  15,  Whitcliffe  Road,  Cleckheaton,  West  Yorkshire  BD19  3BZ 
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'\^stminster 
■sport 


jimily  owned  shops:  Bill 
amend  hours  fails 

Bill  to  exclude  those  shops  operated 
irely  by  their  owners  from  the  early 
sing  provision  on  weekdays  was  rejected 
eight  votes  in  the  Commons  last  week. 
Sir    John    Longford-Holt's  ten-minute 

I  attempted  to  amend  what  he  described 
the  "anomalies  and  stupidities"  of  the 
)ps  Act,  but  Mr  Tom  Torney,  a 
mer  full-time  USDAW  officer,  thought 
would  add  still  greater  confusion. 
Ie  pointed  out  that  if  a  shop  opened 
12  hours  instead  of  eight,  shop  workers 

uld  have  to  work  a  shift  system  and 
^ts  would  rise. 

fest  Midlands  Bill  rejected 
f  164  votes 

e  House  of  Commons  rejected  the  West 
idlands  County  Council  Bill  by  164  votes 

its  second  reading  last  week. 
Introducing  the  Bill,  Mr  George  Park 
d  its  content  was  related  to  the  real 
bblems  and  needs  in  the  West  Midlands 
d  that  the  principle  of  municipal  trading 
is  not  new.  Mr  Gordon  Oakes,  Under 
cretary  for  the  Environment,  said  that 
nle  the  Government  did  not  consider 
:al  authorities  should  have  such  blanket 
wers  of  trading,  it  might  be  advisable 
f  the  council  to  provide  certain  facilities, 
|ch  as  pharmaceutical  services,  where  the 
ivate  market  system  had  failed. 
Mr  Eric  Ogden,  the  Pharmaceutical 
iciety's  Parliamentary  adviser,  commen- 
i:  "If  there  is  an  area  which  is  not 
ovided  with  adequate  pharmaceutical 
rvices  by  private  enterprise,  is  it  not  the 
tity  of  the  area  health  authority,  the 
bspital  pharmacist  service,  or  the  chemist 
ntractors  to  provide  such  a  service  and 
|i  to  introduce  a  fourth-tier  when  three 
her  authorities  have  that  duty  under  the 
w."  Mr  Oakes  replied,  "That  may  well 
i  the  case.  I  am  sorry  that  I  mentioned 
larmacists  ..."  He  went  on  to  add 
at  if  the  Bill  went  into  committee  the 
overnments'  attitude  would  be  that 
unicipal  trading  accounts  would  be  care- 
illy  balanced  year  by  year  so  there  was 
)  subsidy  of  that  trading  by  the  local 
tepayers. 

Mr  Hugh  Fraser  warned  that  if  the  Bill 
ere  passed  there  would  be  a  whole  variety 
f  other  county  council  Bills  which  would 
m  up  the  Parliamentary  machine.  The 

II  was  rejected  by  268  votes  to  104. 

Minister  refuses  to  advise 
gainst  barbiturates 

r  David  Owen,  Minister  of  State  for 
[ealth,  last  week  turned  down  a  suggestion 
y  Mr  Laurie  Pavitt  that  action  be  taken 
)  stop  the  prescribing  of  barbiturates.  Mr 
avitt  had  asked  if  the  Secretary  of  State 


for  Social  Services  would  advise  doctors 
not  to  prescribe  barbiturates  except  to 
patients  who  have  previously  received  them 
as  hypnotics  or  sedatives;  and  if  she  would 
advise  that  every  effort  be  made  to  stop 
the  prescribing  of  barbiturates  to  "chronic- 
ally dependent  subjects." 

Dr  Owen  replied  that  he  did  not  con- 
sider it  would  be  suitable  to  interfere  with 
doctors'  professional  judgment  and  respon- 
sibility in  such  a  manner.  The  Government 
welcomed  the  initiative  of  the  Campaign 
on  the  Use  and  Restriction  of  Barbiturates 
as  being  in  the  public  interest  and  was 
providing  the  necessary  funds. 

□  Answering  other  questions  Dr  Owen 
refused  to  list  the  20  brands  of  drug  most 
commonly  prescribed  under  the  NHS  and 
the  amounts  of  Largactil  and  Modecate 
prescribed.  He  stated  that  information 
about  the  volume  of  sales  of  individual 
pharmaceutical  products  to  the  NHS  is 
confidential  between  the  Department  and 
the  manufacturer  concerned. 

Psychotropic  agents  review 
subcommittee  set  up 

The  Committee  on  Review  of  Medicines 
has  already  established  a  subcommittee  on 
psychotropic  agents  to  advise  on  the  safety, 
quality  and  efficacy  during  the  review  of 
medicines,  and  the  health  ministers  are 
attaching  great  importance  to  the  review 
proceeding  swiftly. 

That  was  stated  by  Dr  David  Owen  last 
week  in  a  written  Commons  answer  to 
Mr  Christopher  Price,  MP,  who  had  asked 
what  tests  had  been  made  of  the  effective- 
ness of  psychotropic  drugs.  Dr  Owen 
added  that  the  real  lest  of  effectiveness  lay 
in  clinical  assessment  which  was  constantly 
being  monitored  by  clinicians.  In  addition, 
his  Department  had  recently  sponsored  a 
study  at  the  Institute  of  Psychiatry,  the 
results  of  which  were  still  awaited,  and 
the  Medical  Research  Council  had  sup- 
ported clinical  trials  in  various  psychiatric 
disorders. 

Motion  on  animal 


experiments 


More  than  a  dozen  backbench  MPs  of  all 
parties  have  now  signed  a  Parliamentary 
motion  calling  for  the  replacement  of 
animals  in  medical  experiments. 

The  motion  states  "that  this  House, 
believing  that  speedier  progress  must  be 
made  in  replacing  animals  in  medical 
experiments  and  considering  that  insuf- 
ficient attention  is  being  given  to  the 
development  of  alernatives  to  animals  for 
research,  urges  the  Government  to  ensure 
that  relevant  information  about  alternatives 
is  made  available  on  a  regular  and  syste- 
matic basis  to  all  institutions  where  animals 
are  so  used,  and  to  give  higher  priority 
to  projects  where  alternatives  are  being 
developed."  Leading  signatories  of  the 
motion  are  Mr  Raphael  Tuck,  Mr  Barney 
Hayhoe  and  Mr  Emlyn  Hooson. 

□  Over  40  MPs  have  now  signed  the 
Parliamentary  motion  calling  for  com- 
pensation for  vaccine-damaged  children 
which  states  that  the  case  for  special  com- 
pensation for  such  children  "is  as  urgent 
and  as  compelling  as  the  case  for 
thalidomide-damaged  children." 


Medicines  Act:  new 
method  for  sampling 
animal  feedstuffs 

Regulations  laid  before  Parliament  rec- 
ently modify  Medicines  Act  inspection  and 
sampling  procedures  to  allow  them  to  be 
applied  to  animal  feeding  stuffs. 

The  Medicines  (Animal  Feeding  Stuffs) 
(Enforcement)  Regulations  1976  (HM 
Stationery  Office,  SI  No  30,  £0  95)  which 
come  into  force  on  April  1,  were  made 
under  section  117  of  the  Medicines  Act 
and  the  changes  apply  throughout  the 
UK.  Sections  112,  113  and  115  of  the  Act 
are  modified  to  allow  their  application  to 
animal  feeding  stuffs  and  details  of  the 
sampling  method,  submission  for  analysis 
by  an  agricultural  analyst  (appointed 
under  Agriculture  Act  1970),  method  of 
analysis  and  form  of  certificate  of  analysis 
or  examination  are  laid  down. 

The  Regulations  implement  provisions 
of  EEC  Directive  70/73  on  the  introduction 
of  Community  methods  of  sampling  and 
analysis  for  the  official  control  of  feeding 
stuffs,  and  Directives  72/199,  74/203  and 
75/84  establishing  Community  methods  of 
analysis  for  the  official  control  of  animal 
feeding  stuffs. 

A  further  Order — the  Medicines  (Feed- 
ing Stuffs  Limits  of  Variation)  Order  1976 
(HM  Stationery  Office,  SI  No  31,  £0  12) 
— specifies  limits  of  variation  under  the 
Medicines  Act  concerning  levels  of  incor- 
poration of  specified  substances  into 
animal  feeding  stuffs  in  relation  to  levels 
required  by  a  licence  or  animal  test  cer- 
tificate, or  stated  on  a  label,  mark  or 
leaflet. 

Orders  on  investment 
and  cross-subsidy 

Orders  published  recently  amend  the 
Price  Code  to  continue  investment  relief 
between  March  and  the  end  of  July  and 
facilitate  cross-subsidisation  of  products 
involved  in  the  price  restraint  scheme. 

In  the  former  group  of  amendments, 
companies  are  to  be  given  an  option 
between  maintaining  the  prices  and  profit 
margins  established  under  their  existing 
relief  until  July  31,  and  establishing  a 
entitlement  to  relief  based  on  a  second 
year  of  firmly-budgeted  investment.  Under 
the  second  category  of  changes,  com- 
panies are  allowed  to  transfer  price  in- 
creases allowable  under  the  Price  Code 
from  items  within  the  scheme  to  other 
items  to  recover  some  revenue  foregone  by 
observing  the  Price  Check  scheme  (C&D. 
January  17,  p60). 

Other  Orders  published  at  the  same  time 
relate  to  consequential  amendments  to 
pre-notification,  reporting  and  record- 
keeping requirements  of  the  Code.  The 
Orders  are:  the  Counter-Inflation  (Price 
Code)  (Amendment)  Order  1976;  the 
Counter-Inflation  (Prices  and  Charges) 
(Information)  (Amendment)  Order  1976; 
and  the  Counter-Inflation  (Notification  of 
Increases  in  Prices  and  Charges)  (Amend- 
ment) Order  1976  (HM  Stationey  Office, 
SI  Nos  71,  72  and  73:  20p,  8p  and  8p 
respectively). 
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Jackel  board  changes 

Jackel  &  Co  Ltd  have  announced  the 
following  board  changes  which  be- 
come effective  immediately :  Mr  G.  R. 
McConnochie  becomes  chairman  (pre- 
viously joint  managing  director) ;  Mr  A. 
McConnochie  deputy  chairman;  and  Mr 
P.  Kemp  sole  managing  director.  Mr  N. 
Kincaid  has  been  appointed  to  the  board 
as  commercial  director  from  his  previous 
position  as  director  of  commercial  division. 

Weston  merger  cleared 

Mrs  Shirley  Williams,  Secretary  for  Prices 
and  Consumer  Protection,  has  decided,  on 
the  information  at  present  before  her,  not 
to  refer  the  proposed  merger  between 
Dixons  Photographic  Ltd  and  Weston 
Pharmaceuticals  Ltd  to  the  Monopolies 
and  Mergers  Commission  under  the 
provisions  of  the  Fair  Trading  Act  1973. 

Koch-Light  in  Egypt 

The  El-giza  Co  for  Chemical  Industries, 
Cairo,  is  to  set  up  a  manufacturing  and 


sub-packaging  facility  for  the  exclusive 
production  and  distribution  of  Koch-light 
Laboratories  Ltd  reagents  and  research 
chemicals. 

Work  on  the  new  Egyptian  plant  is  to 
begin  immediately  on  a  factory  site  next 
to  the  Cairo  International  Airport.  The 
Egyptians  are  scheduled  to  have  com- 
pleted the  first  stage  of  construction  by 
mid-1976.  Koch-Light  have  supplied  the 
designs  for  the  new  plant  and  will  provide 
experienced  supervisory  staff  for  the  initial 
stages  of  construction,  product  packaging, 
and  manufacture. 

The  agreement  signed  between  the  two 
companies  covers  an  initial  five-year 
period  after  which  El-Giza  Co  will  be 
supplying  chemicals  throughout  Egypt,  all 
the  other  Arab  states  and  a  number  of 
North  African  countries.  The  contract  is 
expected  to  be  worth  at  least  £250,000. 

Briefly 

William  Ransom  &  Son  Ltd  half-year 
turnover  was  up  from  £650,000  to  £824,000 
and  pre-tax  profit  from  £101,000  to 
£142,000. 

Rutin  Products  Ltd  have  moved  to  82 
High  Street,  Sandhurst,  Camberley,  Surrey 
GUI  7  8ED  (telephone  Yateley  (0252) 
879151). 

Hickson  &  Welch  (Holdings)  Ltd  achieved 
record  pre-tax  profit  of  £4  65m  last  year 
— £0  5m  up  on  the  previous  year.  Turn- 
over was  up  £6m  to  £42m.  Some  46  per 
cent  of  sales  by  the  group's  chemicals 
subsidiaries  was  exported. 
Bayer  AG,  Leverkusen,  and  Carl  Zeiss, 
Oberkochen,    are    to   jointly   establish  a 
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company  with  a  share  capital  of  DM  6r 
to  develop,  manufacture  and  sell  medicc 
technical  instruments  for  use  in  diagnosi 
and  therapy. 

Avon  Medicals'  new  80,000sq  ft  factory  a| 
Redditch  is  said  to  be  the  first  sterili 
disposable  products  manufacturing  plant  t 
be  built  to  standards  agreed  with  th 
Department  of  Health. 

National  Starch  and  Chemical  Corporal 
tion:  Net  sales  (unaudited)  for  the  yea 
ended  December  31,  1975  were  $7  4m  u] 
on  the  previous  year  at  $282m,  yieldinl 
a  net  profit  after  tax  of  $18  5m  C$18  3ri 
in  1974). 

Schering,  West  Germany,  have  announcec 
a  9  8  per  cent  increase  in  export  turnove: 
(to  62  4  per  cent  of  total)  during  1975 
with  total  turnover  up  by  4  7  per  cent  tc 
DM  11,100m.  Investments  amounted  tc 
DM  185m — the  majority  in  Berlin — anc 
investment  planned  for  1976  totals 
DM  175-1 80m.  The  company  is  making  i 
DM  3  5m  capital  increase  for  the  purchase 
of  the  remaining  50  per  cent  of  a  USI 
insecticide  producer,  Nor-Am. 


Appointments 


Metal  Box  Co  Ltd:  Dr  G.  I.  Hobday  has 
been  appointed  to  the  board  as  a  non-| 
executive    director    from    March    1.  Drl 
Hobday  is  chairman  and  chief  executive  oflj 
Boots  Co. 

Jeyes  UK  Ltd:  Mr  I  Morrison  has  been 
given  additional  responsibility  for  market-] 
ing  all  the  company's  products  and  is  nowi 
sales  and  marketing  director. 


the  key to 
solve  your  %  problems 

Olney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 

jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

■o-  5417-9 


name  &  address 


PROFIT 

from  the  new 
government  anti- 
smoking  campaign 


As  a  result  of  the  government's  new 
campaign,  many  people  will  want 
to  give  up  smoking. 
NICOBREVIN  makes  it  easier  for 
them.  It  does  not  affect  the  sense  of 
taste  and  really  helps  to  break  the  habit. 
>ing  constant  stocks  and  displaying  well 
owcards  and  display  packs  available)  you'll 
make  sure  that  your  customers  -  and  your 
profits  -  are  a  lot  healthier. 

NICOBREVIN  gives  retailers  the  BIGGEST 
PROFIT  MARGIN  OF  ANY  ANTI-SMOKING  AID 

Ask  your  wholesaler  for  a  supply  now  I 

NICOBREVIN 

ANTI-SMOKING  CAPSULES 

MILLER  13  GOLDEN  SQUARE  LONDON  W1  Sole 
distributors  in  the  UK-  urgent  enquiries  'phone  01  7344246/9 
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portant  essential  oils  are  becoming 
ner  in  price  as  stocks  dwindle  on  the 
ot  and  the  value  of  the  pound  against 
iropean  currencies  sinks  lower.  Added 
the  oils  which  were  listed  last  week 


being  unquoted  on  the  spot  was 
>ylon  cinnamon  leaf  this  week;  forward 
tes  for  that  oil  were  up  by  £0  20  kg. 
sarer  per  kg  also  were  patchouli  by 
■50;  petitgrain  by  £0-20  and  Brazilian 
ippermint  and  Spanish  eucalyptus,  both 
£0-10. 

In  aromatic  seeds,  Moroccan  coriander 
scarce;  Indian  celery  prices  improved, 
rm  offers  for  pimento  were  withdrawn 
Mowing  the  Guatamalan  earthquake, 
riong  balsams,  Canada  again  eased  but 
}ru  turned  firmer.  There  were  offers  for 
lipment  of  belladonna  leaves  and  herb 
it  not  for  root.  Dandelion,  cloves,  kola 
its  and  valerian  root  were  among  the 
ude  drugs  to  show  gains.  In  ginger,  the 
ochin  variety  was  in  demand  from  the 
rab  states;  this  had  the  effect  of  push- 
g  up  offers  at  origin  by  £25  ton. 
Since  last  quoted  boric  acid,  borax  and 
>rmic  acid  were  dearer. 
During  1975  production  of  sulphuric 
;id  by  members  of  the  National  Sulphuric 
cid  Association  was  3,165,721  metric 
ms.  This  represented  a  fall  of  17-9  per 
snt  compared  with  1974.  Sales  were 
own  16-8  per  cent  at  3,455,902  tons. 

Pharmaceutical  chemicals 

Idrenaline:  (per  g)  1-kg  lots  base  £0.25;  acid 
srtrate  £0.25. 

Itropine:  (per  kg  in  J-kg  lots)  Alkaloid  £112; 
^ethonitrate  and  methylbromide  £102;  sulphate 
B3.50. 

spirin:  10-ton  lots  £0.97  kg;  1-ton  £1.03. 

orax:  EP  grades,  2-4  ton  lots  per  metric  ton  in 

aper    bags,    delivered — granular    £159;  crystals 

217;  powder  £175;  extra  fine  powder  £184. 

oric  acid:  EP  grades  per  metric  ton  in  2-4  ton 

3ts  for  British  material — granular  £210;  crystals 

290;    powder    £230;    extra    fine    powder  £240. 

mported  material  plus  £45.00. 

Irucine  sulphate:  £45.00  kg. 

:affeine:  Anhydrous  £3.30  kg  in  100-kg  lots; 

itrate  £2.40  kg  (50-kg  lots). 

ormic  acid:  per  metric  ton  delivered  in  4-ton 
ots,  98  per  cent  £236.25;  85  per  cent  £251.25/ 
209. 

lomatropine:    Hydrobromide    and  methylbromide 

:65.00  per  kg  in  }-kg  lots. 

lydroquinone:  £2.08  per  kg  for  250-kg  lots. 

lyoscine  hydrobromide:  £450  per  kg. 

lyoscyamine   sulphate:   £94.00   per   kg   in  100-g 

ots. 

lypophosphorous    acid:    (50-kg    lots)    Pure  50% 
:2.8865  kg;  BPC  30%  £2.2434. 
odides:  £  per  kg 


under  50-kg      50-kg  250-kg 
'otassium*  3.61  3.48  3.46 

'Odium  4.71  4.59  — 


For  crystals  and  granules, 
odine:  Resublimed  in  250-kg  lots  £4.78. 
soprenaline:   Hydrochloride   £45.00  per   kg;  sul- 
fate £40.00. 

-ignocaine:  (25-kg)  base  £8.27  kg;  hydrochloride 
)7.98. 

Methadone  hydrochloride:  Subject  to   Misuse  of 
)rugs  Regulations,  £1.33  per  5  g. 
Methyl  salicylate:  £0.78  kg  for  5-ton  lots;  £0.81 
or  1-ton. 

Mercurials:  Per  kg  in  50-kg  lots;  ammoniated 
)5.70;  oxides — red  £6.75  and  yellow  £6.50;  per- 
:hloride  £4.70:  subchloride  £6.00;  iodide  £6.20  in 
!5-kg  lots. 


Mersalyl:  Acid  £20.25  per  kg. 

Phenylephrine  hydrochloride:  £62-£70.00  kg  as  to 
quantity. 

Physostigmine:  Salicylate  £0.69  per  g;  sulphate 
£0.88  100-kg  lots. 

Pilocarpine:  Hydrochloride  £174.50  per  kg;  nitrate 
£169.50. 

Quinalbarbitone:  Base  and  sodium,  25-kg  lots 
£10.34  kg. 

Quinidine:  In  25-kg  lots  £125  per  kg. 
Quinine:   In  25-kg  lots,  per  kg — alkaloid  £89.55; 
bisulphate  £75.30,  dihydrochloride  £88.50;  hydro- 
chloride £88.55;  sulphate  £84.55. 
Salicylic   acid:    BP,    5-ton    lots   £0.89    kg;  1-ton 
£0.92. 

Sorbitol:  Powder  £398.50  metric  ton;  syrup  £200 
Stilboestrol:  BP  in  25-kg  lots  £86  kg. 
Streptomycin:  £20.00  kg  base,  dihydrostreptomycin 
£21.00  kg  base. 

Strychnine:  Alkaloid  £60.00  per  kg;  sulphate  and 
hydrochloride  £45.00  kg — in  5-10  kg  lots. 
Theophylline:  Hydrate  and  anhydrous  £3.41  kg  in 
100-kg   lots.   Theophylline   ethylenediamine  £3.36 
kg  under  50  kg  lots. 

Zinc  chloride:  Granular  96.98  per  cent  £385  metric 
ton,  delivered. 

Crude  drugs 

Agar:  Spanish-Portuguese  £4.95  kg  spot. 
Aloes:  Caoe  £0.93  kg  spot;  £0.92,  cif.  Curcacao 
£1.40  spot  nominal;  £1.29,  cif. 
Balsams:   (kg)  Canada:  £13.85  spot;  £13.60,  cif. 
for   shipment.   Copaiba:   BPC  £1.55  spot;  £1.50, 
cif.  Peru:  £4.25  spot;  £3.90,  cif.  Tolu  :£3.15  spot. 
Belladonna:  (metric  ton)  Leaves  £1,600,  cif.  Herb 
£600,  cif.  Root  no  offers. 
Cascara:  £800  metric  ton  spot;  £600,  cif. 
Cherry  bark:  Spot  £580  metric  ton;  £570,  cif. 
Chillies:  Mombassa  £755  ton,  cif  nominal. 
Cloves:  Madagascar  £2,650  per  ton,  cif. 
Dandelion:  No  spot;  shipment  £1.00  kg  nominal. 
Ginger:    (ton,   cif)    Cochin   £535;   Jamaican  spot 
£930.    Nigerian   split   £420,   peeled   £530.  Sierra 
Leone  (March-May)  £650. 

Ipecacuanha:  (kg)  Costa  Rica  £3.60  spot;  £3.50 
cif.  Colombian  £5.30;  £5.15,  cif. 
Jalap:  Mexican  basis  15  per  cent,  spot,  £1.38  kg; 
£1.30,  cif;  whole  tubers  £1.48,  cif,  9-11  per  cent. 
Kola  nuts:  No  spot;  £190  metric  ton,  cif. 
Menthol:  (kg)  Brazilian  spot  £9.00  kg;  forward 
shipment  £8.75,  cif.  Chinese  spot  duty  paid  and 
shipment  £10.00. 

Pepper:  (ton)  Sarawak  black  £815  spot;  £750, 
cif;  white  £1,020;  £930,  cif. 

Pimento:  Mexican  2,300  US  dollars  ton,  cif 
nominal. 

Podophyllum:  Root  £600  metric  ton  spot;  £550,  cif. 
Rhubarb:  Chinese  rounds  60%  pinky  £1.40  kg. 
Saffron:  nominal. 

Sarsaparilla:  £1,200  metric  ton  spot;  £1,150,  cif. 
Seeds:  (metric  ton,  cif)  Anise:  China  star  forward 
£450.  Caraway:  Dutch  £365.  Celery:  Indian 
£350.  Coriander:  Moroccan  £270.  Cumin:  Indian 
£540.  Dill:  Indian  £175.  Fennel:  Indian  new  crop 
£315.  Fenugreek:  £115. 

Senega:  Canadian  £11.20  kg  spot;  £10.80,  cif. 
Senna:   (kg)   Alexandria  pods,  hp,  £1.87,  manu- 
facturing,   £1.03.    Tinnevelly    leaves    faq    No  3, 
£0.25;  faq  pods  £0.25;  hp  £0.38. 
Squill:  Italian  spot  nominal,  £850  metric  ton,  cif; 
new  crop.  Indian  £170,  cif. 
Styrax:  £2.85  kg  spot;  shipment  £2.80,  cif. 
Tonquin   beans:  Spot  £0.93  kg;   shipment  £0.85, 
cif. 

Turmeric:  Madras  finger  £215  ton,  cif. 
Valerian:  Indian  root  £730  metric  ton  spot;  ship- 
ment £690,  cif. 

Waxes:  (metric  ton)  Bees',  Dar-es-Salaam  £1,385, 
cif.  Candelilla,  £825  spot;  £79,  cif.  Carnauba, 
fatty  grey,  £1,040  spot;  £1,000,  cif;  prime  yellow 
£1,775  and  £1,675,  cif. 

Witchhazel  leaves:  Spot  £2.10  kg;  £2.00,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum-lots  £1.20  kg. 

Anise:  £16.50  kg  spot;  £15.00,  cif. 

Buchu:  English  distilled  £255  kg;  South  African 

£150. 

Camphor  white:  £0.90  kg  spot;  £0.70,  cif. 
Caraway:  Imported  £16.00  kg;  English  £24.00. 
Cardamom:  English  distilled  £80.00  kg. 
Cassia:  Chinese.  Spot  and  shipment  not  quoted. 
Cedarwood:  Chinese  £0.90  kg  spot  and  cif. 
Celery:  English  £28.00  kg. 

Cinnamon:  Ceylon  leaf  spot  not  quoted;  forward 
£3.10  kg,  cif. 

Citronella:  Ceylon  £1.30  kg  spot;  £1.07,  cif.  Java 
£1.45,  cif. 

Clove:  Madagascar  leaf  spot  not  quoted;  forward 
French  frs  23.5  kg,  cif. 

Eucalyptus:  Chinese  80-85  per  cent  £1.65  kg  spot; 
£1.45,  cif.  Spanish/Portuguese  £1.80  spot. 
Olive:  Spot  ex  wharf,  Spanish  £1.150  per  metric 
ton  in  200-kg  drums:  Mediterranean  origin  £1,140. 
Palmarosa:  Spot  not  quoted;  £7.50  kg  cif,  nominal. 
Patchouli:  £5.00  kg  spot  and  cif. 
Pennyroyal:  Not  quoted. 

Pepper:  English  distilled  ex  black  £62.50  kg. 
Peppermint:    (kg)   Arvensis  Brazilian  £3.65  spot; 
shipment   £3.55,   cif.   Chinese   £3.60   spot;  £3.55, 
cif.  American  piperata  E15.00-E20.00  as  to  source. 
Petitgrain:  £4.70  kg  spot. 

Spearmint:  American  £9.50  kg;  Chinese  no  offers. 
Thyme:  Red  68/70  per  cent  E10.80-E1 1 .50  kg  as  to 
quality. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 
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Coming  events 


Monday,  February  23 

Society  of  Cosmetic  Chemists,  Metropole  Hotel, 
Birmingham.  Symposium  on  "Microbiological 
safety  of  cosmetic  and  toiletry  products".  Until 
February  25. 

Wednesday,  February  25 

Socialist  Medical  Association,  House  of 
Commons,  London  SW1 ,  at  7  pm.  Dr  Hugh 
Faulkner  and  Dr  Victor  Freeman  on  "The  future 
of  health  centres"  (open  meeting). 

Thursday,  February  26 

Biological  Methods  Group,  Analytical  Division, 
Chemical  Society,  Pharmaceutical  Society's 
House,  17  Bloomsbury  Square,  London  WC1 ,  at 
2.30  pm.  Meeting  on  "Transferable  drug 
resistance". 

Bristol  Branches,  National  Pharmaceutical  Union 
and  Pharmaceutical  Society,  Bristol  Chamber  of 
Trade,  Dyrham  Lodge,  Clifton  Park.  Bristol,  at 
7.30  pm.  Dr  D.  H.  Maddock  (a  member  of  NPU 
Executive  and  Society's  Council)  on  "General 
practice  pharmacy,  hospital  pharmacy,  local 
pharmaceutical  committee — their  relationship". 
Cardiff  and  South  Glamorgan  Branch, 
Pharmaceutical  Society,  University  of  Wales 
Institute  of  Science  and  Technology,  at  7.30  pm. 
Dr  Calum  Macfarlane  (Eli  Lilly)  on  "The  birth 
of  a  drug". 

North  Staffordshire  Branch,  Pharmaceutical 
Society,  North  Staffs  Hotel.  Annual  dinner 
and  dance. 

West  Ham  Association  of  Pharmacists,  Heybridge 
Moat  House,  Ingatestone,  Essex,  at  7  pm.  Annual 
dinner  and  dance.  Speaker  Mr  D.  F.  Lewis 
(secretary  and  registrar,  Pharmaceutical  Society). 

Friday,  February  27 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel,  Park  Lane,  Croydon,  at  8  pm. 
Mr  G.  R.  Battye  (chief  pharmacist,  Wormwood 
Scrubs)  on  "Pharmacy  in  the  prison  service". 

Sunday,  February  29 

Lancaster,  Morecambe  Branch,  Pharmaceutical 
Society,  Postgraduate  medical  centre,  Ashton 
Road,  Lancaster,  at  9.45  a.m.  Annual  study  day 
on  "General  practice  pharmacy".  Speakers: 
Professor  P.  S.  Byrne  (department  of  general 
practice,  Manchester  University)  and  Mr  J.  B. 
Thompson  (director,  Institute  of  Pharmacy 
Management  International). 


Advance  information 

Chemical  Society,  analytical  division,  biological 
methods  group.  Meeting  on  "The  antibacterial 
activity  of  contact  lens  solutions",  Pharmaceutical 
Society,  17  Bloomsbury  Square.  London  WC1, 
April  29  at  2.30  pm.  Details  from  Miss  P.  E. 
Hutchinson.  Burlington  House,  London  W1V  0BN. 
Liverpool  Polytechnic  School  of  Pharmacy.  "A 
foundation  course  in  the  pharmaceutical 
sciences",  March  29  to  April  2  (first  of  an 
integrated  series).  Application  forms  from  the 
administrative  organiser,  Miss  P.  E.  Jones, 
School  of  Pharmacy,  Liverpool  Polytechnic. 
Byrom  Street,  Liverpool  L3  3AF. 
Pharmatek  76.  Conference  on  "Solid  dosage 
forms",  Brighton,  March  2-4.  Fee  £96.40  plus 
VAT.  Application  forms  from  the  sponsors, 
Powder  Advisory  Centre,  10  St  Johns  Road. 
London  NW11  0PG. 

Royal  Society  of  Medicine.  Lectures  for  general 
public  on  "Emotional  problems",  March  23,  29, 
April  12,  26  at  midday  (£0.75  per  lecture).  Five 
lectures  on  "Preparations  for  retirement  and  old 
age".  May  24,  June  7,  14,  21,  28.  Details  from 
Miss  Muriel  Mitchell,  conference  secretary,  RSM, 
1  Wimpole  Street.  London  W1  M  8AE. 

South-east  England  Region,  Pharmaceutical 
Society.  Refresher  course  for  pharmacists  on 
"Physiology  and  pharmacology  of  the  genito- 
urinary system",  Brighton  Polytechnic,  April  12-15, 
repeated  September  7-10.  Details  from  course 
tutor;  Dr  W.  R.  Daisley,  Department  of  Pharmacy 
Brighton  Polytechnic,  Lewes  Road.  Moulsecoombe, 
Brighton  BN2  4GJ. 
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NUMARK 


The  National  Trading  Group  of 
Independent  Chemists  provides 
NPU  members  with... 


Consistently  low  netted  down  buying  prices  on 
around  2,000  brand  leader  products. 

$t   Reduced  administration -once  weekly  ordering 
and  delivery  and  one  monthly  statement. 

^   A  National  Promotional  Programme  supported 
by  national  and  local  press  and  with  local  TV 
building  up. 

An  opportunity  of  building  one  strong  viable 
National  Trading  Group  capable  of  helping 
Independent  chemists  regain  lostOTC  sales  and 
market  shares. 

Telephone  your  local  Numark  wholesaler,  or  Martin 
Edwards -National  Sales  Manager -at  Mallinson  House. 
Telephone  01-886  6544  for  details. 
ICML,  Mallinson  House,  321  Chase  Rd.,  Southgate  N14. 


NUMARK 


Bringing  together  the  trading 
power  of  independent  chemists. 


<0» 


ON  PRICE  MARKING 


We  are  now  supplying 
labels  for  all  NOR  &  METO 
price  marking  machines. 
AND  OUR  PRICES  SAVE 
YOU  MONEY 


Try  us! 

Write  or  phone  for  samples 
to  try,  and  for  price  list 

TO:  SPJ  LABELS  LTD 

Swissco  House,  East  Farleigh 
Maidstone,  Kent  ME15  OJJ 
Telephone:  (0622)  27300 


AGAIN,  10,000  OF  THEM  WILL 
BE  DYING  TO  HELP  YOU. 


Vapona,  undisputed  brand  leader  and  continuous  advertising  support, 
among  slow-release  flykillers  with  over  Do  make  sure,  then,  that  you're 

50%  of  the  market,  will  again  be  getting  well  stocked  with  Vapona  61  2"  Flykiller, 

heavy  television  support  this  summer.  Cassette,  Small  Space  Insect  Killer 

Beginning  May  21,  our  highly  and  Mothkiller,  the  insecticides  your 

successful  '10,000  Flies'  commercial  will  customers  ask  for  by  name, 
be  appearing  all  over  the  country.  Because,  from  May  21,  even  more 

This  is  consistent  with  our  policy,  of  them  than  usual  \A|-%/vrYO 

begun  in  1968,  of  giving  Vapona  heavy  will  be  asking.  VdpvJllC*. 

Why  stock  anything  else? 


Vapona 


FOR  FURTHER  INFORMATION,  CONTACT  SMITH  AND  NEPHEW  AT  WELWYN  GARDEN  GITY25I5I. 


February  1976 
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NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk. 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.    Tel.  No.  Sedgley  2537 


MAIL  ORDER  PROTECTION 
SCHEME 

Members  of  the  Periodical  Publishers  Association  have  given  to  the 
Director  General  ot  Fair  Trading  an  undertaking  to  refund  monies 
sent  by  readers  in  response  to  mail  order  advertisements  (except  for 
classified  advertisements)  placed  by  mail  order  traders  who  fail  to 
supply  goods  or  refund  the  monies  owing  to  liquidation  or  bank- 
ruptcy. This  arrangement  does  not  apply  to  any  failure  to  supply 
goods  advertised  in  a  catalogue  or  in  a  direct  mail  solicitation. 
Publishers  in  membership  of  the  Periodical  Publishers  Association 
are  making  these  refunds  voluntarily  and  readers'  claims  can  only 
be  entertained  in  cases  where  the  mail  order  advertiser  is  the  subject 
of  liquidation  or  bankruptcy,  where  proof  of  payment  can  be  estab- 
lished and  if  lodged  within  three  months  of  the  date  on  which  the 
advertisement  appeared.  Any  claims  received  after  the  three  month 
period  will  be  considered  at  the  discretion  of  the  publisher.  For  the 
purpose  of  this  scheme,  mail  order  advertising  is  defined  as:  'Direct 
response  advertisement,  display  or  postal  bargains  where  cash  had 
to  be  sent  in  advance  of  goods  being  delivered'.  Classified  and 
catalogue  mail  order  advertising  are  excluded. 


THE  SIGN  OF  A  RELIABLE 
AND  SPEEDY  SERVICE 


Extanalv*  atocka  of  manufacturer*  products 

WHATEVER  YOUR  NEED 
BE  CONFIDENT 

ILEOSTOMY  EQUIPMENT 
COLOSTOMY  EQUIPMENT 
URETEROSTOMY  EQUIPMENT 
URINE  NIGHT  DRAINAGE  BAGS 
AND  ALL  MEDICAL  EQUIPMENT 


Catalogue  upon  application 

THAMES  VALLEY  MEDICAL  SUPPLY  CO.  LTD. 


118a  Chatham  Street,  Reading.  RG1  7HT. 


Tel  No:  0734  595729 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

APPLICATORS  ALSO  AVAILABLE 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHW00D  TIMBER  &  PLASTICS  LTD., 


Plyfa  House,  Lovon  Road,  London  E14  OLW 


Tol:  01-987  6343/6461 


Classified 
Advertisements 


ost  to  Classified  Advertisements,  Chemist  &  Drug- 
ist,  25  New  Street  Square,  London  EC4A  3JA. 
elephone  01-353  3212. 

ubllcatlon  date  Every  Saturday. 


leadings  All  advertisements  appear  under  appro- 
riate  headings. 


Display/Semi  Display  £4-00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 

Whole  page  £300  (254mm  x  178mm) . 

Half  Page  £175  (125mm  x  178mm) . 

Quarter  Page  £100  (125mm  x  86mm) . 

Lineage  £0-80  per  line,  minimum  5  lines  @  £4-00. 

Box  Numbers  £0-35  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Screen  100. 


Circulation  ABC  July/December  1974,  15,353. 


Shopfitting 


EADING     MANUFACTURER    of  in- 

srior  shopfittings  offers  special  low 
rices  to  retailers  prepared  to  act  as 
howshops.  The  shops  concerned 
lust  be  within  50  miles  of  London, 
irmingham  or  Manchester.  Interest 
ee  or  low  deposit  HP  available  in 
uitable  cases  and  commission  pay- 
ble  on  orders  resulting  from  visits 
3  your  shop.  Full  details  from  SPAN 
HOPFITTING  COMPANY,  32  Church 
oad,  London.  SE19  2ET.  Tel.  01- 
53  5859. 


Self  selection  will  increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfittings,  741-743  Garratt  Lane, 
London  SW17  0PD.  Telephone  01- 
946  2291  (4  lines). 


DISPENSARIES  FIXTURES  AND 
FITTINGS.  Complete  service  by  spe- 
cialists. Phone  Allan  Campbell,  A.C. 
Shopfitters,  34B  Jeffery  Street,  Gill- 
ingham,  Kent.  Medway  (0634)  55508. 


WANTED  URGENTLY  Old  mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash.  John  Derham  Ltd.,  248 
Camden  High  Street,  London,  N.W.1. 
Tel:  01-485  6611. 


CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
FITTINGS, 743  Garratt  Lane,  SW17 
0PD.  Tel:  01-946  2291. 


Please  mention  C  &  D 
when  replying  to 
advertisements 
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Classified  Advertisements 


Appointments 


DIRECTOR,  DESIGNATE 

required  by 

David  Ross  (Cosmetics)  Limited  of  Brighton 

With  experience  in  the  Manufacturing,  Buying  and  Distribution  of 
Cosmetics.  Applicants  must  be  able  to  evidence  sound  product  know- 
ledge at  managerial  level  and  have  connections  with  Fillers.  Success- 
ful applicant  can  expect  appointment  to  Local  Board  within  six 
months.    Female  applicants  welcomed. 

Top  salary  and  conditions.    Location  Brighton. 

Apply  :  M  R.  Jason,  Chairman,  MONTAGUE  R.  JASON  GROUP  OF 
COMPANIES,  Ockway  House,  41  Stamford  Hill,  London  N16  5ST. 
Telephone:  01-802  2261. 


Miscellaneous 


LEICESTER 

FASHION  JEWELLERY 

Elegantly  displayed.  Super  fast 
sales.   Big   profits.   VAT  at  8%. 

Contact: 
STAR  GEMS  OF  LEICESTER 
160  Melton  Road,  Leicester 
Tel:  (0533)  667800 
Personal  Callers  Most  Welcome 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 

WANTED  Potassium  Sulphide  (Sul- 
phurata)  pieces,  any  quantity  also 
PH.  Calcii  Sulphide  gr.}  or  gr.J. 
Carriage  paid  by  purchaser.  Nixon, 
1  Branch  Road,  Lame,  N.  Ireland. 
Tel.  Lame  2066. 

TURN  THAT  SURPLUS  stock  into 
cash.  We  buy  stock  of  all  descrip- 
tion, if  in  good  condition.  Ring 
Chemisale,  Blackburn  663532. 


A.  &H.  OTTER  LTD. 

(established  1920) 
Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,     rejects,     also  retailers' 
stocks. 

8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London, 
E.C.1. 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  jars.  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  7 
Gladstone  Road,  Ashtead,  Surrey. 


SEX  DISCRIMINATION  ACT 

No  job  advertisement  which  indicates  or  can  reasonably 
be  understood  as  indicating  an  intention  to  discriminate 
on  grounds  of  sex  (e.g.  by  inviting  applications  only 
from  males  or  only  from  females)  may  be  accepted 
unless : 

1.  the  job  is  for  the  purpose  of  a  private  household,  or 

2.  it  is  in  a  business  employing  fewer  than  six  persons,  or 

3.  it  is  otherwise  excepted  from  the  requirements  of  the 
Sex  Discrimination  Act. 

A  statement  must  be  made  at  the  time  the  advertisement  is  placed 
saying  which  of  the  exceptions  in  the  Act  is  considered  to  apply. 


PHARMACIST  MANAGERS 

in  PAPUA  NEW  GUINEA 

Two  positions  are  available  as  managers  of  branch  pharmacies  for 
qualified  people  with  extra  experience  in  marketing  or  small  scale 
manufacturing.  A  salary  of  approx.  £9,200  p. a.  (less  £2,500  tax)  plus 
furnished  accommodation.  Air  fares,  movement  expenses  and  use  of 
a  vehicle  is  offered. 


For  further  details  write  to  : 
PHARMACIES  PTY.  LTD.,  P.O. 
PAPUA,  NEW  GUINEA. 


The  General   Manager,  JOHNSTON'S 

Box  1066,  BOROKO,  PORT  MORESBY, 


Agents  Wanted 


MASSIVE  T.V.  ADVERTISING 
NATIONALLY  KNOWN  BRAND  LEADERS 

HIGH  VOLUME  FAST  REPEATS  CALLING 
ON  RETAIL  OUTLETS 

For  details  of  Territories  vacant  please 

Telephone  01-267  2998 


HIGH  CLASS  TOILETRIES  AND 
SUNDRIES:  Agents  well  introduced 
to  Stores,  Chemists  and  High  Class 
Hairdressers  are  invited  to  apply. 
South  West,  Wales  and  Home 
Counties.  Box  No.  2387. 


Services 


BURGLAR     ALARMS.    You     or  we 

install.  Details/Leaflets.  LONDON 
SECURITY  CENTRE,  288  Bishops- 
gate,  London,  E.C.2.  01-247  8067  or 
01-377  9159. 


For  Sale 


LIPVOR  cracked  lip  lotion  for  sale. 
Already  licensed,  30  years  market. 
Offers  to  Ulster  Pharmaceuticals  Ltd. 
Carrickfergus  63372. 


Factory 
to  let 


OPPORTUNITY  OCCURRING  of  spare! 

independent,  bright  factory,  4,000  sq.l 
ft.  Unobstructed  layout,  adjoining] 
Manufacturing  Cosmetic  Company.! 
Easy  approach  to  North  Circular 
Road,  Stonebridge  Park,  Wembley.) 
Very  advantageous  long  lease  terms| 
to  bona  fide  applicant.  Phone  Director 
903  7285. 


Tolley's 

Tax  Tables  1975/76 

20  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  cor- 
poration tax,  estate  duty, 
capital  gains  tax  and  ACT, 
for  75p. 

On  sale  now  at  leading 
booksellers  or  direct  from 
us. 

Tolley  Publishing  Co., 
44a  High  Street,  Croydon 
CR9  1UU.   01-686  9144. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1976 

Over    three    hundred    and  fifty 
pages  of  vital  information  for  all 
engaged   in   the  pharmaceutical, 
cosmetic  and  allied  industries. 
Lists  over  1,800  manufacturers 
Some  9,000  product  and  brand 
names 

Tablet  &  Capsule  Identification 
Guide 

National  Health  Service 

Medicines  Acts 

Value  Added  Tax 

Retail  and  Wholesale  Outlets 

These  are  just  some  of  the 
sections  included  in  the  1976 
edition.  Send  for  your  eopy 
today: 

Chemist  &  Druggist. 
25  New  Street  Square, 
London,  EC4A  3JA.  01-353  3212. 

Price  £12  inc.  postage  and 
handling.  C&D  subscribers  only 
E8  inc.  postage  and  handling. 


Our  address  for  Box  Number  replies  is  : 

Chemist  &  Druggist 
25  New  Street  Square,  London  EC4A  3JA 
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NOVO  INDUSTRI  AS 

Copenhagen,  Denmark 

For  further  details, 
please  write  to: 


MARTINDALE 
PHARMACEUTICALS  LTD. 
Chesham  House, 
Chesham  Close, 
Romford  RM1  4JX  Essex 


FEB. 

15. 
1976 

#1 


LENTARD 
RAPITARD 
ULTRATARD 

PRO 


As  from  February  15, 1976,  the  names 
Lente  Novo  and  Ultralente  Novo 

will  be  changed  into 

Lentard"  and  Ultratard*',  respectively. 


Lentard,  Ultratard  and  Rapitard  will  from 
this  date  be  of  pro-insulin  freed*quality. 
These  three  insulins,  from  which  immu- 
nogenic pro-insulin  substances  have 
been  reduced  by  99.9%  (now  less  than 
20  ppm)  will  replace  the  conventional 
insulins  Lente  Novo,  Rapitard,  and  Ultra- 
lente Novo. 

*Less  than  20  ppm  of  pro-insulin  can 
be  found  when  assayed  according  to 
the  accepted  methods  published  in 
Hormone  &  Metabolic  Research  1974, 
Supp.  Series  Vol  5,  pp  40-44. 


INSULIN 
FREED 
INSULIN 
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Angiers  Junior  Aspirin. 

First  for  child  pain  relief. 
First  with  the  child-resistant  bottle. 

Angiers  have  been  the  most  popular 
Junior  Aspirin  for  generations.  Mothers  trust 
them  to  bring  their  children  reliable,  effective 
relief  from  headaches,  colds  and  flu. 

That's  why  Angiers  have  been  brand 
leaders  through  the  years. 

But  now  you've  an  even  better  reason  for 
buying  them. 

Angiers  are  the  first  children's  aspirin  to 
come  in  a  child-resistant  bottle.  This  new  bottle, 
with  a  specially  designed  twist  cap,  holds  24 
tablets  and  conforms  to  all  official  standards. 

To  make  sure  your  customers  hear  all 
about  this  news,  Angiers  are  launching  a  new 
advertising  campaign  in  the  major  women's 
magazines. 

So  order  lots  of  Angiers  Junior  Aspirin  in 


the  new  child-resistant  bottle  and  be  ready  to 
meet  the  demand. 


Angiers  Junior  Aspirin.  The  only  Junior 
Aspirin  to  offer  both  child-resistant  bottles  of 
24,  and  strip  packs  of  16.  


